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What Makes a Manuscript 
“Worth Publishing? 


The New York Times says of one book: ‘It is not a good book and certainly not a well 
written one.’’ Why is that book selling? Saturday Review writes: ‘‘It is an eloquent testi- 
mony on the character of the present literary season that the books currently widely read 
and discussed have not attained these distinctions for their qualities as literature.” Why 
are such books on the best seller lists? 


What makes a book worth publishing? Nearly every manuscript has some good qualities. 
The trick is to know if it’s good enough to publish—and to know how to make it good 
enough. This requires unusual talents. It requires a rich academic background to ac- 
curately evaluate every type of manuscript—whether psychological, novel, lyric poems, 
religious polemic or a study of nuclear fission. It requires the training and deep under- 
standing of a skilled writer. It requires an intimate familiarity with the literary market. 


Every one of our editors has been hand-picked for pre-eminence in these essential re- 
quirements. They read your manuscript, discuss it and prepare a full, frank opinion, a 
copy of which is submitted to you. If their report is favorable, we send you a contract for 
prompt publication. 


We will be glad to read YOUR MANUSCRIPT and send you our opinion within a week. 
No obligation. 
SETH RICHARDS, Publisher 


It pays off in ROYALTIES 


Other Pageant Press advantages: 
Our constructive editing results in better, 


NATIONAL ADVERTISING . . . We guaran- 


tee national advertising for every book. 


LOWER SUBSIDIES. . . Our subsidies average 
about 30% lower than firms which do not offer 
advertising, reviews or publicity. 


HIGHER ROYALTIES . . . Over 300% higher 
than royalty publishers. Also, you get 90% of all 
Subsidiary Rights. 


75 FREE COPIES... for your personal use. 
LONGER SALES LIFE. . . Your book is kept 


more saleable books. Here are examples of 
royalties received by some of our authors: 
$9,200 to John Lavin . . . $1,750 to Mar- 
garet Lynch Capone . . . $2,600 to Sidney 
Silodor . . . $850 to Lans Leneve .. . 
$2,500 to Bob McKnight . . . $6,350 to Jay 
Little . . . $3,600 to Dr. Rolf Alexander. . . 
$2,500 to Jack Piner . . . $3,800 to Jankus 
and Malloy. 


New-$1600 CONTEST 
FOR BEST BOOKS OF 1957 


alive for years! We do not reserve the right to WRITE FOR FREE RULES. 


suspend a book at will! 


FREE BIG BOOK fully explains Pageant Press’ successful 
ipet sick formula that has helped over 600 authors to win recognition. 
YOUR BOOK Tells why books are rejected . . . which books to publish . . . 

; : ; how to type manuscript . . . how to proofread . . . how to pro- 
Pannen tect your royalties and subsidiary rights . . . and 1001 other 
suggestions to beginners and professionals. Absolutely FREE. 
Write Today for your copy. 


PAGEANT PRESS, INC. 


130 West 42nd St., Dept. AJ1, New York 36, N. Y. 
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Read What Rupert Hughes, 


Famous Author, Said 

“.. . While nobody can teach genius, 
genius itself must learn the machinery 
of expression. 

“Since authorship is essentially a 
matter of homework, it is one of the 
few arts of which much can be taught 
by correspondence. 

“I have found Palmer Institute’s instruction ma- 
terial most interesting, intelligent and helpful. I be- 
lieve it would be of very real benefit to the beginning 
writer and hardly less valuable to the established and 
published author.” 


How Much Will Your Income 
From Writing Increase in 1957? 


FREE Lesson Shows How You Learn at 
Home to Write More Salable Material 
Let’s face facts: (1) editors are scrutinizing 
manuscripts more carefully than ever before; 
(2) some writers are earning good money— 
selling more material at higher rates than ever 
before. If you're not getting your share of 
editors’ checks, it may not be because you lack 
talent, but that you need to know more about 
the professional devices and techniques that 
editors look for. That is the kind of home- 
study training Palmer Institute has rendered 
for 40 years to help writers find the most direct 

road to success and recognition. 
Here’s How Palmer 
Graduates Are Succeeding 

“What I learned about magazine writing 
from Palmer has been invaluable to me ever 
since,” writes Keith Monroe, widely-known 
writer whose articles appear in Life, American, 
Reader's Digest, Argosy, Good Housekeeping, 
and other top magazines. Other famous au- 
thors who endorse Palmer Institute include 
Rupert Hughes, Katharine Newlin Burt, D. H. 
Johnson, the late Ruth Comfort Mitchell, and 
many others. 

Free Book Tells How 

To learn how Palmer Institute home-study 
training may help you, send for free lesson 
package and book, “The Art of Writing Sal- 
able Stories,” which explains Palmer's unique 
method of training for highest pay in all 
fields; shart stories, novels, mysteries, radio- 
TV scripts, feature articles. Send now before 
you forget. 


Palmer Institute of Authorship 


Since 1917 Approved 
Accredited: National Home Study Council for 
Desk G-17, 1680 No. Sycamore Veterans 


Hollywood 28, California 


°Q EE Palmer Institute of Authorship 
1680 N. Sycamore 
Hollywood 28, Calif., Desk G-17 


Please send me free lesson and book, “The Art of 
Writing Salable Stories,’ explaining how you help new 
writers get started and experienced writers increase their 
income. 


Please print clearly. Veterans: check here [7] 
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TO YOU FROM EDITORS 


How to Make 1957 Your Best Year 


HAT are your opportunities for selling your 
work in 1957? What kinds of manuscripts 
are most salable? How may you avoid the 

difficulties that often cause freelancers to miss the 

mark? 

Nobody can give you the answers to these 
——- better than editors. They know the 

anging trends. Too, many of them are writers 
themselves and have learned from experience 
what the freelancer is up against—and how he can 
achieve increasing success. 

Author & Journalist has asked representative 
editors to give you their frank judgment. They 
have cooperated splendidly. As a freelance writer 
you will find the comments of each of them in- 
formative, illuminating, stimulating. Whether 
you are a professional selling regularly, a begin- 
ner just reaching for a foothold on the literary 
ladder, or a writer somewhere in between, here 
are real values for you. 

Otis L. Wiese, Editor and Publisher, McCall's: 

In response to your queries concerning the fu- 
ture of the freelance writer, I'd like to say I con- 
sider it a bright one—at least at McCall’s. 

Our book size is growing rapidly and we are 
in constant search for provocative, timely major 
feature articles, intriguing short features, and en- 
tertaining fiction. 

From my experience, the primary mistake of 
the freelance writer is the gun-shot approact: at a 
general market. An author who takes time to 
study a particular magazine has the advantage of 
aiming a rifle shot at a known target. 

The secondary error is trying to cash in on the 
success of an article by submitting follow-up arti- 
cles patterned on the same subject. 

John Fischer, Editor, Harper's Magazine: 

So far as I can guess, the opportunities for free- 
lance writers in the coming year will be much 
what they were in 1956—that is, pretty good. Most 
seem to be earning very comfortable livings, and 
I don’t see any reason why their markets should 
not remain just as lively for some time to come. 
The best chances, I would guess, lie in the fields 
of humor-—since really first-class humorous writing 
aiways is scarce—and in the field of interpretive 
reporting. 

Most freelancers who miss the mark have picked 
a bad subject, or have tried to develop it too has- 
tily. The latter difficulty usually shows up in the 
form of sloppy writing, and inadequate assembly 
and organization of the facts, or in an interpreta- 
tion which does not show truly thoughtful in- 
sight. 

Ray Russell, Executive Editor, Playboy: 

My viewpoint is a narrow one, for I am con- 
cerned with the needs of a unique (rather than 
typical) magazine. For example, the decline of 
ficton markets and the rise of non-fiction is com- 
mon knowledge, and yet Playboy places a heavy 
emphasis on fiction: we feel it is one of the most 
vital elements in the magazine. To this end, we 
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are doing everything we can to encourage and 
foster more and better masculine fiction-writing. 

For a long time, quality fiction has been pretty 
much in the hands of the avant-garde literary 
magazines and the women’s publications, and we 
feel this has had a definite influence on the nature 
of the fiction: maybe not a bad influence, but 
certainly an influence that could never be de- 
scribed as masculine. Playboy, by paying the high- 
est rates in the men’s field, by awarding an annual 
$1,000 bonus to the author of the year’s best story, 
and by adopting an editorial policy we hope is 
vigorous, knowledgeable, imaginative, in- 
cisive, aims to do all it can to help writers restore 
strength and vitality to American storytelling. In 
this connection, it may not be considered too rude 
if I quote myself and lift a few lines from an edi- 
torial I wrote for one of Playboy’s recent issues: 

“Our literature has become a morass of incense 
and butterflies and Spanish moss, of precieuse style 
and hyperfine imagery: there is no god but Ten- 
nessee, and Truman is his prophet. There are, ad- 
mittedly, both good and bad writers of this school, 
but all of them are primarily chroniclers of 
dreams.” 

As far as Playboy is concerned, 1957 is full of 
opportunities for writers who have stories to tell 
and can tell them with skill and art—and without 
pretension, tussiness, folderol and what our friends 
of the New Yorker call Infatuation with Sound 
of Own Words. 

Robert O. Erimsan, Editor, Stadium Publications: 

Maybe Edward J. O’Brien (the original editor 
of the Best American Short Stories anthologies) 
started it all when he said that “the good short 
story, like life, can seldom be shocked into a sud- 
den surprise ending,” but whoever or whatever, 
certainly the rush awry from the O. Henry-type 
trick ending has now reached proportions where 
young writers seem to think that so long as they 
escape the brand of contrivance in their plotting, 
they will have a good story. 

Editors and agents, all up and down the line, 
that I've talked to in recent months join me loudly 
in my biggest current complaint: writers don’t 
bother to plot any more, not even a little bit. 
They take a couple of characters and those with 
talent will handle these characters with nice feel 
and dialogue—period. I’m not clamoring for the 
return of the trick twist, heaven forbid, but writers 
do somehow need to be blasted out of their pres- 
ent-day complacency in their story-planning. 

Most of the scripts that come to me, whose pro- 
fessional degree carries me ge the first page, 
either let all the loose ends fly at the conclusion 
of the story, or tie them up (or bettcr, let them 
tie themselves up) oh, so very, very logically—and 
predictably dully. 

Writers have got to begin reading their stories 
as they write them; they’ve got to keep in mind 
what they'd hope for if they were reading their 
stories; they've got to start surprising themselves. 
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What Strange Powers 
Did The Ancients Possess? 


VERY important discovery relating to mind power, 

sound thinking and cause and effect, as applied to self- 

advancement, was known centuries ago, before the masses 
could read and write. 

Much has been written about the wise men of old. A 
popular fallacy has it that their secrets of personal power 
and successful living were lost to the world. Knowledge of 
nature’s laws, accumulated through the ages, is never lost. 
At times the great truths possessed by the sages were hidden 
from unscrupulous men in high places, but never destroyed. 


Why Were Their Secrets 
Closely Guarded? 


Only recently, as time is measured; not more than twenty 
generations ago, less than 1/100th of 1% of the earth’s 
people were thought capable of receiving basic knowledge 
about the laws of life, for it is an elementary truism that 
knowledge is power and that power cannot be entrusted 
to the ignorant and the unworthy. 

Wisdom is not readily attainable by the general public; 
nor recognized when right within reach. The average person 
absorbs a multitude of details about things, but goes through 
life without ever knowing where and how to acquire mas- 
tery of the fundamentals of the inner mind—that mysterious 
silent something which “whispers” to you from within. 


Name 


“%, Please send copy of the Sealed Booklet, “The Mastery of Life,” 
*s. which I shall read as directed. 


Fundamental Laws of Nature 


Your habits, accomplishments and weaknesses are the effects 
of causes. Your thoughts and actions are governed by fun- 
damental laws. Example: The law of compensation is as 
fundamental as the laws of breathing, eating and sleeping. 
All fixed laws of nature are as fascinating to study as they 
are vital to understand for success in life. 

You can learn to find and follow every basic law of life. 
You can begin at any time to discover a whole new world 
of interesting truths. You can start at once to awaken your 
inner powers of self-understanding and self-advancement. 
You can learn from one of the world’s oldest institutions, 
first known in America in 1694. Enjoying the high regard of 
hundreds of leaders, thinkers and teachers, the order is known 
as the Rosicrucian Brotherhood. Its complete name is the 
“Ancient and Mystical Order Rosae Crucis,” abbreviated 
by the initials “AMORC.” The teachings of the Order are 
not sold, for it is not a commercial organization, nor is it a 
religious sect. It is a non-profit fraternity, a brotherhood 
in the true sense. 


Not For General Distribution 


Sincere men and women, in search of the truth—those who 
wish to fit in with the ways of the world—are invited to 
write for a complimentary copy of the sealed booklet, “The 

Mastery of Life.” It tells how to contact the 
librarian of the archives of AMORC for 
this rare knowledge. This booklet is not 
intended for general distribution, nor is 
it sent without request. It is therefore 
suggested that you write for your copy to 
the Scribe whose address is given in the 
coupon. The initial step is for you to take. 


Scribe Y.D.C. 
Rosicrucian Order (AMORC) 
San Jose, California 


Address 


City 
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Not by “shocking” a surprise ending out of the 
story, but by using their brains to dig out one of 
the thousands of integral surprise endings that 
are possible to the story. 


Ralph Allen, Editor, Maclean’s: 

For competent and well-organized freelance 
writers I’m sure that 1957 will be the best year 
yet. The demand for stories and articles dealing 
well enough with subject interesting enough that 
a reasonably substantial number of people will 
want to read them isn’t likely to diminish. The 
demand for routine and marginal stuff has been 
declining for some time. Routine and marginal 
magazines are going out of business or are on the 
verge of doing so, and so are routine and marginal 
writers. But this oughtn’t to discourage the real 

rofessional, who will still find far more good pro- 
essional markets than he can possibly hope to 
supply. 

As to the best fields, these perhaps more than 
ever will lie in the areas in which change and up- 
heaval are most frequently occurring or are most 
immediately in sight. This wasn’t always so. Not 
so many years ago magazine readers looked to 
magazines as a sort of anchor. They took com- 
fort in conventional success stories, conventional 
fiction with conventional endings, and other re- 
minders that things today were about the same 
as things yesterday and therefore nothing to get 
agitated over. 

But now it’s impossible to escape the everyday 
observation that things are changing drastically 
right now—in politics, science, medicine, family 
life, housing, eating, working, fighting wars, and 


God knows what—and it’s equally impossible to 
escape the conclusion that things are going to 
change even more and even faster in every succes- 
sive year for at least a decade. 

As to the question in what respects does the 
average freelance miss the mark, it’s my feeling 
that sloppy research hurts the average article 
somewhat more than does sloppy writing, but 
either one is a serious handicap. I think a great 
number of short stories, many of them quite well 
done, fall down because there’s no idea behind 
them. (I don’t mean idea in the sense of “mes- 
sage”; only in the sense of something slightly, 
however slightly, different.) 


Robert P. Crossley, Editor, Household: : 
There is still a shortage of freelance writers 


who know how to produce what might be called 
“pre-edited” stories for home-service magazines. 
That is to say, not enough know how to visualize 
a picture story, plan the shots, supervise the pho- 
tography, and write captions that will fit a rea- 
sonable layout. Too many writers still expect the 
editors to figure out all the presentation and the 
illustration. 

I know this is still basically the editor’s respon- 
sibility but some ex-editors, who are now free- 
lancing, are able to monopolize a large share of 
the market for how-to articles because they are 
able to produce to specifications. 


John McCarthy, Executive Editor, Catholic Digest: 
According to Printer’s Ink, bible of the advertis- 

ing field, advertising egg es for 1957 should 

top more than $10 billion. This will be an all- 


FREE vatualle brochure 


HOW TO MAKE THAT IMPORTANT FIRST SALE 


will be sent upon request, and without obligation, to all readers of Author & Journalist. 


If you’re tired of failure, send for this brochure and my FREE pamphlet which gives 
details of how I work with writers. If I take you in my limited circle of writers, you'll 
become a selling writer or my work with you won’t cost you a penny! 


normal mind, just as a limb may be developed 


will discover untapped sources for story material. 


“Exceptionally stimulating and helpful . . 


DEVELOPING A LITERARY IMAGINATION 
A Training Program 


Every writer must use and develop his imagination. 
by exercise. 


important to you — your manuscripts will become salable. 
“The finest piece of writing instruction I’ve seen in years,” says the author of a dozen published books. 

. Wish | had it years ago,” says another of the many hundred 

of satisfied users of this psychologically sound and tested training method. sd . 
To make this training program accessible to all writers, | have set the price at $1.00 a copy. 


in the 
aily work 


as outlined in Developing a Literary Imagination, will spur your imagination and enthusiasm. You 


Literary imagination can be develo 
A few short weeks of honest, 


Your writing will be vivid and alive, and—most 


Malibu 1, 


GEORGE 


California 


KELTON 
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a frank discussion . . . yours FREE! 


The widespread lack of information about subsidy book publish- 
ing has deterred many authors from getting their books into print. 
Now, in a forthright and revealing booklet that every new writer 
should read, one of the foremost publishers explains clearly and 
frankly just how its cooperative book publishing plan works. 


are Comet authors. ...Comet’s markets? Which author has the 
most to gain from cooperative publishing — the writer of fiction, 
non-fiction, poetry or juveniles? How To Publish Your Book 


goes into detail. 


does Comet’s complete publishing program include? Can you 
expect quality printing and editing, advertising and sales? What 
about intensive radio and television promotion? The following 
excerpts indicate what Comet can do: 

“We would be very happy to review White Angel Kitty on our 
morning show, Open House.” WMBR-TV 


“Please have Madge Brissenden contact us regarding an inter- 
view on the daily show.” KFOX 


“T will contact Mr. Hamada and be happy to arrange for a guest 
radio appearance by this local writer.” KPOA 


are Comet books sold? In addition to sales to bookstores, whole- 
salers, libraries and other outlets,Comet’s Promotion and Sub- 
sidiary Rights Department explores the possibilities of selling 
book rights to the vast market of movies, magazines, book clubs, 
newspaper syndicates, television, radio, and foreign publishers. 


HOW an Comet’s cooperative publishing plan work for you? How 
often are royalty payments made? How does the Comet author 


benefit? 
Don’t publish your book until you find out the facts. 


Learn about Comet’s 

e Free evaluation of your manuscript 

e Friendly editorial help 

e You obtain the services and economy 
of Comet’s own manufacturing plant 

your book is taken Press Becks, Dept. AJ 1 

® Thirty-five years of reputable publish- ae 200 Varick St., New York 14, N. Y. | 
ing know-how ost Please send me, without obligation on 
Your one payment covers everything of HOW TO 
— no additional charges - 


Maximum publicity, review attention, 
sales and promotion of your book 


Name 


Street 


Zone 


PRESS BOOKS 
200 VARICK ST., NEW YORK 14, N. Y ! 
State 


January, 1957 


THE INSIDE STORY ON COOPERATIVE PUBLISHING 
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A SALE TO THE POST 


“I know you'll be pleased to hear that I have 
just sold my first story to THE SATURDAY 
EVENING POST. Although one swallow doesn’t 
make a summer, a sale to the POST is certainly 
encouragement, and I feel that your classes at 
Brooklyn College did a good deal to clarify my 
ideas about the thousand and one problems that 
crop up in fiction writing. Many thanks for all 


your kindness. 
CONSTANCE PULTZ” 


The mail course is based on the same step-by- 

step procedure used in the Brooklyn College 

classes. Both bring the same results—SALES. 

ONE SALE, EVEN TO A SECONDARY MAR- 

KET, a PAY FOR YOUR COURSE AND 
TART YOU ON YOUR WAY. 


CRITICISM SERVICE 
Have you a problem story? Pauline Bloom can 
tell you what’s wrong and what to do to make 
it right. $1.00 per thousand words, $5.00 mini- 
mum. Payment and stamped envelope should 
accompany script. Special rate for books. 


PERSONAL CONSULTATION BY ARRANGEMENT 


PAULINE BLOOM WORKSHOP FOR WRITERS 

58 Willow St.-A, Brooklyn 1, N.Y. 

(Licensed by New York State) 

I‘d like to know more. Without obligation please tell 
me about your step-by-step help. 


We Invite Your 
Book Manuscripts 


@ lf you have a typewritten book MS—on any 
subject — (30, 000 words and up) — you are 
cordially invited to submit it with the com- 
plete certainty on your part that it will be 
read without delay, FREE, and if accepted 
will be published promptly and adequately. 

@ We are established general Book Publishers 
who have been bringing new writers’ books 
before the public for over thirty-five years. 
We offer you friendly editors and MS read- 
ers; able artists, punctual printers; publici- 
ty and reviews; cataloguing; distribution; 
circulars to the author’s personal mailing 
list. 


Send Your Book NOW 
We will see that it receives every possible 
chance to be published without delay. Many 
titles are published on a subsidy plan, with 
*higher royalties. If unavailable your MS 
will be returned promptly and carefully. 
Write first if you prefer. 


DorRRANCE & COMPANY 


PUBLISHERS SINCE 1920 


Dept. A PHILADELPHIA 
131 North PENNA. 
20th Street 


time record high. Circulations today of most maga- 
zines are also breaking records. Profits, too, are 
rolling in. 

Consequently, with such advertising money be- 
ing spent in publications and over TV and radio 
networks, publishing for 1957 should be very 
prosperous. Analyzing this frankly, with plenty 
of advertising there will be necessarily fewer pub- 
lications going out of business and many more de- 
mands for editorial matter to fill the quota of edi- 
torial pages. Also, with its advertising and circu- 
lation increasing, there will be bigger budgets to 
buy editorial matter. 

Ditto for TV and radio programs. Variety re- 
ports that Hollywood is again buying heavily, es- 
pecially novels. 

Some of the smarter observers have been saying 
that short-story fiction is on the way back. It cer- 
tainly is as far as TV and radio are concerned. 
Also, there is some indication that major maga- 
zines are going to buy more short stories. 

As to the article market for 1957, it should be 
greater than ever. Interestingly enough, the arti- 
cle market is being helped by TV and radio 
rather than hindered. TV especially has been ex- 
posing so many unusual people, stories, and inci- 
dents that many of the magazines are following 
through with more detail of such stories, persons, 
and incidents. Magazine reader surveys show good 
reader interest in TV articles, especially profiles of 
top performers. 


Lester Markel, Sunday Editor, The New 
York Times: 

1. The freelance writer, in my opinion, has 
a greater opportunity than ever, provided—and 
this is a most important proviso—he is endowed 
with ideas. Editors in general seem to be less 
imaginative than they were, and so this provides 
a chance for the outsider. 

2. The most profitable fields for the freelance 
writer, I should say, are science, personalities, and, 
especially, reportorial jobs. 

3. If the average freelance often misses the 
mark, it is because he nn not read carefully the 
publication to which he is submitting his work. 
For example, even though we do not print fiction, 
a number of short stories are submitted to us 
every month. 

4. The best procedure for a freelance writer, I 
believe, is to send to the editor a brief scenario 
covering the article for which he wants an assign- 
ment. 


Nina Sittler Dorrance, Editor, True Story: 

On the whole, the confession field is better 
suited to the mature writer than to the youngster. 
I am speaking now of maturity in a human sense, 
not in writing skill. I have found it interesting 
recently to find several new writers making their 
first sale in middle life. These are women who 
wanted to write but who found marriage and 
parenthood taking all their time. Now that their 
children are grown, they are able to follow their 
youthful ambittions. Often, such women find 
their niche in the confession field because their 
background of human experience can make up 
for their relatively undeveloped writing technique. 

As you can imagine, a check for a story can do 
wonders for a woman whose career as a home- 
maker is no longer all-absorbing, and who is look- 
ing for new outlets for her creative impulses. 


AUTHOR & JOURNALIST 


| 
| 
| 
—— 
i | 


Frank Rasky, Editor, Liberty: 
1 continue to feel that the writer’s gold-cash 
opportunities lie in the province of article writing 
rather than short story writing. The market for 
fiction, I predict, will continue to grow slender. 
The great half-educated public of North America 
wants to feel that, in reading dramatically written 
articles, it is deriving the knowledge guiltily missed 
as a result of lack of schooling. The stress will be 
more and more on: “Entertain me while you edu- 
cate me. Make me laugh. Make me cry. I want 
to escape from the narrow confines of my life, 
while deriving moral satisfaction from the hope 
that I am learning at the same time.” 
Douglas S. Kennedy, Editor, True: 

1. Will the freelance writer have more opportu- 
nity or less? As far as True is concerned: more. 
We have enlarged our magazine some 10% (con- 
current with the new cover price of 35c) and have 
increased our editorial budget accordingly. 

2. In what fields do the freelance writer’s best 
chances lie? For True, specifically, his best chances 
lie in retelling, recreataing and re-reporting the 
exciting adventures of the past, whether it be war, 
personal adventure, or some little-known fact of 
history. 

3. And, in what field does the average free- 
lancer miss his mark? Specifically, I think, he 
misses the mark by not studying the magazine(s) 
that he is aiming for. For example: True is a 
story-telling magazine and the average freelancer 
keeps trying to write articles for us. 

H. L. Rothra, Managing Editor, Meat Magazine: 

Opportunity for the freelance writer, it seems 
to me, lies in specialization. There is an unfortu- 


COLLIER’S AND WHC FOLD 
Collier’s and Woman’s Home Companion 
are being discontinued, the former after 
the January 4 issue, the latter after the 
January issue. Each had a circulation of 
more than 4,000,000. 


nate tendency among freelancers to simply “play 
the percentages”—submit enough copy to enough 
publications that the law of averages insures some 
acceptances. 

But, if a writer is willing to submit 20 articles 
in hope that one will be accepted, it seems to me 
he places a very low valuation on his own time 
and efforts. Why should the editor evaluate them 
any more highly? 

There may be some market for the old “fill in 
the blank” type of article (“Insurance is a major 
problem for the — _.”—with “meat packer” 
or “bedding manufacturer” inserted according to 
the market sought) but such publications are 
rapidly disappearing, mainly because they buy and 
publish this sort of drivel. 

There is no more similarity between the insur- 
ance problems of a meat packer and those of a 
bedding manufacturer than there is between their 
respective products! 

Pick three or four industries in which there 
are a sufficient number of establishments in your 
area to insure a continuing supply of leads. Take 
the trouble to learn some- [Continued on Page 14] 


IMAGINE MAKING $5,000 A YEAR 
WRITING IN YOUR SPARE TIME! 


Fantastic? Not at all . . . Hundreds of People Make That Much 
or More Every Year—And Have Fun Doing It! 


Some authors may be born, but most are made. You 
can learn writing just as you learn plumbing, or typing, 
or farming, or law, or medicine, or fashion designing or 
cooking. There’s no mystery. Your next door neighbor, 
unknown to you, may be depositing publishers’ checks 
regularly. If she is, the chances are 100 to 1 that it is 
because she learned her trade. 


How To Get Started As A Writer 

There are more opportunities in the writing field today 
than ever before. And getting started is easier than 
ever before, too ... if you know literary techniques, 
markets and the devices of professional authors. Yes, 
if you like to write you probably have enough talent to 
become a published author once you've learned how to 
tailor your material to the requirements of editors. 


Professional Writers and Editors 

Guide You Every Step of the Way! 
The famous NEW YORK SCHOOL OF WRITING has 
trained hundreds of young writers to be successful 
writers, We can do the same for you... because our 
staff of active professional writers teach you the tech- 
niques they have mastered through years of trial and 
error experience. Magazine and book editors on our in- 
struction staff show you how to slant your manuscripts 
so they become acceptable. And one of the nation’s 
leading literary agents, who sold TEAHOUSE OF THE 
AUGUST MOON, works closely with our students in 
aries A marketing salable material on a 10% commis- 
sion basis. 


YOU CAN EARN WHILE YOU LEARN 
1. A $750 sale to the Saturday Evening Post (when the 
author was ony half through the course). 
2. Over 700 sales to leading markets including Cosmo- 


politan (we started selling for her before she was 
finished with the course). 

3. Atlantic, Holiday, Saturday Evening Post, 2 books— 
and a major book club cheice—all for one NYS 
graduate, 

These are examples: NYS graduates sell to all lucra- 

tive publishing markets including the top magazines 

and book publishers. 
Yours Free... 
“Writing for a Profitable Career’’ 


Send today for our free, descrip- 
tive booklet which explains in 
detail NYS’s uniquely effective 
teaching methods. No cost or 
obligation, of course. Just fill 
= and return the coupon be- 
ow. 


Send This Coupon Today! 


THE NEW YORK SCHOOL OF WRITING q 
Dept. 212, 2 East 45th Street, New York 17, N. Y. 
Send me, at no obliaation, your FREE booklet 
WRITING FOR A PROFITABLE CAREER. 


ok 
(This inquiry is confidential. No salesman will call) 


January, 1957 
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Aapypy Mew Year? Well, tt all depends.. 


If you’re selling as much material as you'd like to sell, and selling to the markets you've always 
wanted to hit, there’s every chance that 1957 will be happy. You're doing fine, and you'll probably 
keep it up. 


But if 1956 was a pretty empty year for you as far as sales were concerned, and there’s no reason 
to suppose that the one which has just started is going to be any different, then—as far as your writing 
career is concerned—the possibility of a happy 1957 isn’t quite so likely. And if that’s the case, it’s good 
sense to start the new year right by admitting one of two things to yourself: 


. . . Either there’s something wrong with your stuff. 


. . . Or there’s something wrong with the way you’re marketing it. 


SMLA, which makes over six thousand sales yearly for clients, has a long-established reputation 
for expert manuscript marketing and selling, and for skillful unraveling of snarled-up techniques. Your 
decision to send us some of your material, therefore, may well be the first step toward that happy new 
year everybody’s been mentioning. 


SERVICE: !f your material is salable, we'll sell it to the best possible markets at best possible rates, and 
cover sale of additional rights throughout the world. If your material is unsalable as it stands but can be 
repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, without additional charge, 
return it to us for sale. And if your material is completely unsalable, we'll teil you why, and give you spe- 
cific advice on how to avoid those errors in future mcterial. We report within two weeks. 


TERMS: PROFESSIONALS. If you are selling ficticn or articles regularly to national magazines, or have 
sold a book to a major publisher within the past year, we’ll be happy to discuss handling your output on 
straight commission basis ef 10% on all American sales, 15% on Canadian sales, and 20% on British and 


other foreign sales. 


NEWCOMERS: As recompense for working with beginners or newer writers until you begin to earn 
your keep through sales, our fee, which should accompany material, is five dollars per script for scripts up to 
5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, seven 
dollars for a script of 6,895 words); $25 for books of all lengths up to 150,000 words, $50 for books over 
150,000 words; $5 for 15-minute television or radio scripts, $10 for half-hour scripts, $15 for one-hour seripts; 
information on stage, syrdicate, and other types of material on request. We drop all fees after we make sev- 
eral sales for new clients. A stamped, self-addressed erivelope, please, with all manuscripts. 


Scott Meredith Literary Agency, Inc., 580 Fifth Avenue, N.Y. 36 


Comment on Scott Meredith's best-selling book, WRITING TO SELL: 
. Writing To Sell is an excellent book for anyone who wants to write. Best of all, it’s 
up to date and tells the ambitious writer what he ought to know today.” —Gotham Life 


Order your copy from your local bookseller, or directly from the publishers, Harper and Brothers, 
49 East 33 Street, New York 16. $3.00. 
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THE PRACTICAL WAY TO SLANT 


By Lioyp Eric REEVE 


ROBABLY the classic anecdote of all on 
slanting has to do with the writer whose 
story “The Missing Will” failed to sell to 

any of the detective story magazines. Being a 
thrifty writer who hated waste he decided to 
reslant the yarn for a romance magazine. This he 
did simply by juggling around words and syllables 
in the original detective story title. He exchanged 
the miss of missing with the last word, will, and 
came up with “The Willing Miss” which promptly 
sold to a love story magazine. 

This of course is a bit of a tall tale, but never- 
theless does illustrate Somerset Maugham’s ob- 
servation which I quoted in my previous article 
on slanting; namely, that “the nature of the ve- 
hicle whereby the writer approaches his public is 
one of the conventions” which he has to accept, 
and for which he must allow in anything he 
writes. 

Only a little less exaggerated is a simliar slant- 
ing experience of my own. This was an historical 
story about an elderly rural mail carrier and his 
wife which I called “Grandmother Carried the 
Mail.” Several top slicks rejected the story with 
highly favorable comment, but in each case 
pointed out that they used very few stories deal- 
ing only—or principally—with elderly people. 


Lloyd Eric Reeve, who has appeared often in 
Author & Journalist, is a well-known professional 
writer of fiction, non-fiction, and television scripts. 
For eight years he taught senior and graduate 
courses in magazine editing and production in 
the University of California, now teaches creative 
writing in the University of California Extension. 
Also he is on the staff of a major book publishing 
house. 


So I changed the title. I changed it from 
“Grandmother Carried the Mail” to “Love Is 
Always Young.” And first crack out of the box 
with this new title the story sold! 

True, I took my cue from the title change and 
emphasized a bit throughout Grandfather's al- 
ready romantic characterization as an_ old-fash- 
ioned gallant to whom Grandmother was still the 
same blushing bride he’d married half a century 
before. But even so I honestly believe that other 
than retitling, not more than two or three hun- 
dred words were changed or added throughout, 
and I doubt if the whole slanting job consumed 
more than a couple of hours all told. 

Not all slanting of course, or reslanting, is by 
any means this easy. For example, the story which 
falls between two stools, a failure in slanting 
which besets most new writers and on occasion 
will trap even the most experienced old pro. 

Often such a story may be finely written 
throughout yet parts of it will be suitable only 
to a literary magazine and other parts only to 
a popular magazine. What makes it possible for 
the quality magazine—say, realistic frustration and 
possibly considerable stream-of-consciousness ex- 
pression—makes it unsuitable for most popular 
magazine readerships, yet plot emphasis and_per- 
haps a feel of high romance or sentiment will al- 
most as surely rule it out of the literary magazines. 
Thus we have a story effective enough in all its 
parts but still unsalable as a whole. 

Such a story which recently crossed my desk 
portrayed a homesick young soldier and a lonely 
girl meeting in San Francisco on Christmas Eve. 
The story achieved that tender and valid senti- 
ment which so often distinguishes the best in the 
women’s magazines—except for one contradiction, 
that throughout the evening our young hero was 
secretly hoping to seduce the girl, and by golly, 
right on the stroke of twelve, he manged it. And 
on Christmas Eve at that. 
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Actually this story was shot through with talent, 
with honest realism and a very nearly poetic 
tenderness of sentiment, and yet I'm convinced 
that as first written, with this slant contradiction, 
it cancelled itself out, that it had little chance 
at either a literary or popular magazine. 


A happier experience along this line was had a 
while back by Patsey Gray, author of the re- 
cently published novel for young girls, Heads Up. 
In a short-short aimed at adult readerships which 
she had brought me for criticism she depicted an 
adolescent boy and girl with all that warmth and 
sympathetic understanding which is Patsey Gray’s 
very special talent—but then ended this tender 
romance with an incident of bitter frustration 
(and additionally somewhat pointless in relation 
to the rest of the plot) in which the boy was 
killed. The result was again a story which de- 
feated itself, not only in falling between the 
literary and mass circulation markets. It was 
more invalidated by the tone contradiction be- 
tween two basically different kinds of stories. 

Deciding to refocus the story more directly 
on the mass circulation readerships, Mrs. Gray 
changed the ending from the original stark frus- 
tration to an effect of tender but wholly authen- 
tic romance, and the story promptly sold to a 
major slick. 

True, the dividing line between popular and 
quality fiction has tended to diminish of late, 
very possibly a joining of forces in the face of 
the common enemy, television! The basic appeals 
to different readerships, however, still remain 
sharply distinguished from each other, and in 
some respects even directly opposed. 

Occasionally fast changing headin events—this 
fads, fashions, thoughts, slang as 


can include 


well as such world-shaking upheavals as wars, 


depressions, or revolutions—will date a story or 
article before you even have a chance to sell it. 
But almost as frequently, if you just keep alert 
for them, still later events will enable you to 
bring it back into time focus: that is, reslant 
to bring it up to date, and thus make it into a 
live submission again. 

As, for example, the writer of my acquaintance 
who submitted a story right at the end of World 
War II in which the hero was a young officer 
invalided back from the South Pacific. The story 
was well liked but still widely rejected simply 
on the basis that it was badly dated now that the 
war was over. The author finally put it into the 
deep freeze. 

Then, several years later, along came the 
Korean incident. The story was resurrected, the 
hero changed into an officer returning from the 
Korean front instead of World War II, other 
references to World War II similarly changed to 
the Korean action. All in all, this revision to 
bring the story slant up to date took, aside from 
re-typing, took less than an hour—and yet the 
rejuvenated version sold to a major magazine first 
trip out. 

Another failure in slanting almost as common 
among new writers as the story which falls be- 
tween markets is for the author to come up with 
something which he has never seen done in the 
mass circulation magazines—and therefore assume 
that he has hit upon something highly original. 
He confidently expects the first editor before whom 


12 


he dangles this —— lure to leap for it like 
a striking trout. More likely it will be rejected. 
Not because no writer in the world has ever be- 
fore thought of it but more probably simply be- 
cause it violates some basic slant precept of the 
mass circulation audience. Originality derives 
from an author’s personality, through uniqueness 
of interpretation in such matters as characteriza- 
tion, mood, background, style, ideas, rather than 
in just making one of the characters in a slick- 
paper romance a sex pervert! 

In teaching, I require that possible markets be 
listed on each manuscript. General classification 
must be stated, such as men’s, women’s, literary, 
sophisticated, experimental, and so on, as well 
as at least three magazines suggested specifically by 
name. Only in this way can students be maneu- 
vered into a study of market lists and the maga- 
zines tl anselves so essential for any writer in 
developing his sense of slant and maximum suc- 
cess in the art and profession of writing. 

By way of example, I recall a young man regis- 
tered a few years ago in a university course I was 
conducting in magazine editing, production, and 
writing. Seeking outside work to supplement his 
G.1. allowance he came upon an art school’s ad 
for a life model. Surely, he thought, there couldn’t 
be an easier way to earn money, just standing 
around and letting people draw pictures of him! 
So he applied for the job and was given a trial. 

It turned out to be just about the most em- 
barrassing and painful experience he’d ever had, 
posing in the nude before both sexes and trying 
to hold unnatural positions for minutes on end. 
He never went back after the first day, but cast- 
ing about for his first class article he wrote up the 
experience into a very amusing personal account. 

He failed, however, to suggest possible markets 
for the piece, his excuse being he couldn’t imagine 
any magazine buying a thing like that. I said 
quite a few magazines might consider it, but that 
there was one magazine out of the thousands be- 
ing published at that time with which it should 
have a very good chance indeed. However, I 
added, it would be no help for me just to name 
the magazine. “Start going through the market 
lists in the department library,” I told him, “and 
when you come to this magazine I’m sure you'll 
recognize it at once.” 

He gave me a rather hurt look, but needing a 
grade in the course, doggedly began the task. It 
took an hour or so before he finally came upon 
the magazine I had in mind. It was called Hold 
It, a trade magazine for models which wanted 
articles on all aspects of the profession. My feel- 
ing was that here was an amusing account of the 
experiences of a novice model which would de- 
light the professionals no end. 


Evidently the edittor felt the sanhe, because he 
promptly bought and published the article. As 
to the student, who had had no previous writing 
experience whatsoever, he was right up on Cloud 
Nine. Here he'd simply done a class assignment, 
rather reluctantly at that, and now someone was 
paying him honest-to-goodness money for it. I 
had one more convert, not just to getting a grade, 
but to doing his class work from now on with an 
intense enthusiasm for the subject itself. 

In either fiction or article composition, but es- 
pecially with articles, one should always slant 
the presentation toward the largest possible audi- 
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ence. By way of example, an article I was criti- 
cizing some time ago consisting of a warning to 
hitch-hikers against the dangers of picking up 
rides, was addressed directly to the hitch-hiker. I 
asked the author how many readers of national 
magazines did he imagine engaged in_hitch- 
hiking. 

“Why,” he said, “there must be hundreds.” 

I agreed. “In fact, more like thousands. But 
how many readers of a national magazine’s multi- 
million readership do you think own, drive, or 
ride as passengers in automobiles?” 

“A lot, I guess,” he admitted. “Maybe even a 
million.” 

“Many million,” I said. “So now why don’t 
we reslant this article to that many million audi- 
ence instead of the few hundred thousand to which 
it is now addressed? Make it advice and a warn- 
ing to the millions already in the automobiles in- 
stead of to the occasional hitch-hikers who con- 
stitute, comparatively, only an infinitesimal frac- 
tion of any national magazine’s total readership.” 

He did. And the article, a first sale as I recall, 
was accepted by a national magazine. I can’t 
prove of course that it wouldn’t have sold as first 
written, but common sense tells us that no editor 
in his right mind is likely to give precious space 
to a piece of direct interest to only a few thou- 
sand of his multi-million readership, but is going 
to be very much interested in one that appeals 
to, and offers helpful advice to, millions. 

A similar example came over my desk recently 
in the shape of a really excellent article by John 
Dengle on businessmen playing golf. The point 
made was that golf can be highly beneficial exer- 
cise to the businessman if approached with the 

roper attitude; that is, as fun and relaxation. 
bus more often than not, the article noted, the 
tensions and pressure generated by the score-con- 
scious player will simply multiply rather than re- 
duce the ulcers the game was supposed to cure. 
The piece was nicely told, with humor, and some 
sound advice. It even had a photograph of Presi- 
dent Eisenhower playing golf to go with it. 

Mr. Dengle first thought of it as slanted at one 
of the sport magazines, or possibly a health maga- 
zine. True, such magazines were a possibility, but 
our market analysis reminded us that of the 
total readership of a sports magazine only a minor- 
ity are businessmen golfers faced with the specific 
personal problems which this article helpfully 
considered. 

As for the health magazines even a smaller 
number of the total readership are golfers. Addi- 
tionally women dominate the health magazine 
readership, and while many women play golf 
this article was addressed exclusively to men, to 
businessmen. 

So I asked John what magazines have a reader- 
shsip composed almost exclusively of businessmen, 
his target audience for this particular article. _ 

“Rotarian,” he said. “Kiwanis. Nation’s Busi- 
ness?” 

“And the Lion,’ I added. 

He sent it to the Rotarian first. He didn’t have 
to send it further. They bought it. 

Often you can take a story, and sometimes an 
article, which has failed at the kinds of magazines 
toward which you first slanted it, and reslant to- 
ward another kind. Or an old piece that has 
missed at the top markets, and—along with bring- 
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ing it up to date—reslant to fit a specialized maga- 
zine. Frequently this amounts to little more than 
a touching up and emphasizing of something that 
already exists in the story. 

For example a rural setting might be intensified 
somewhat in order to give the story a more posi- 
tive slant for the farm magazines. Or a business 
angle for a Kiwanis submission. A religious touch 
can often be run in simply by changing a scene 
to a church, intoducing a minister or a priest, 
or even just giving the principal characters Irish 
or other names which suggest predominantly Cath- 
olic peoples in order to accent the slant a bit to- 
ward a Catholic magazine using general fiction. 

Or we can take an adventure story which has 
failed to sell to the general magazines and enlist 
our hero in the Marines for a try at Leatherneck. 
Or into the Navy for an Our Navy submission. Or 
the Army or the National Guard for a little gamble 
in postage on the National Guardsman. 

Or perhaps we have a story which has just 
missed at such magazines as the Saturday Evening 
Post. So we shift the favoring odds from these gen- 
eral magazines to a woman’s magazine simply by 
changing for our viewpoint character from a man 
to a woman! 

Often slanting or reslanting, as already implied, 
doesn’t necessarily have to be heavy. Frequently, 
rather than developing any positive slant toward 
a specific magazine or kind of magazine it is 
enough just to avoid anything that might offend 
the publication’s indigenous readership—say, the 
readers of religious magazines, businessmen to 
whom the business magazines are slanted, the 
housewife readers of women’s magazines, or 
Marines or soldiers or labor union members 
(Labor’s Daily uses fiction), or wives of service- 
men or women in the armed services (U. S. Lady), 
or the readers of any other kind of magazine or 
book to the publisher of which you hope to sell 
your manuscript. 

Slanting then is a whole art in itself, complex 
and infinitely variable. But in each instance our 
task is simply to play specific appeals much as the 
organist pulls his varied stops. We seek variously 
tot arrest, instruct, entertain, affect, and influence 
with human significance the many different read- 
erships for which the thousands of magazines pub- 
lished today in the United States, as well as the 
books issued by the several hundred book pub- 
lishers, are variously edited. 

To perfect our technique and instinct for this 
complex art is simply to achieve maximum com- 
petence both as craftsman and as artist. 

This is the second of two articles by Mr. Reeve 
on slanting. The first appeared in the October 
(1956) Autthor & Journalist. 


STRIP , TEASE 


By RutH AVERITTE 


Discard glitter; fling away 
sequined image, dubonnet 
whiff of bathos, mink cliché. 


Then as the poem stands alone 
stripped to bare essential bone, 
Art will claim it for its own. 
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thing about those industries—and the more you 
learn about them, the more leads will become evi- 
dent. Establish a contact with a good publication 
in each field and stick inside the fields you have 
learned. 

We have one regular contributor who has done 
this. He submits some 25,000 words annually of 
which we are able to utilize 85% or more. Con- 
trast this with another regular contributor who 
sends us 10 to 15 articles annually and has not had 
one accepted since 1947 (and it took three days 
for a staff editor to make that one fit the ~— 

Learn a few fields, stick to them, and you'll 
waste a lot less time and postage on articles that 
bounce back or wind up in the “round file.” When 
you write for the business press, you deliberately 
choose an audience of experts. Don’t think you 
can bluff your way into their confidence and in- 


terest. 


Harold S. Larkin, Editor, Apparel Register 
Publications: 
There is an emerging class of professional writer 
that is catering more and more to the business 
ublication. While the existence of such a pro- 
essional is not new, the increase in his number 


is a point of interest. 


In the Book Field 


Eugene Davidson, Editor, Yale University Press: 

The prospects for book writing in 1957 seem to 
me somewhat mixed. There is a continuing up- 
ward spiral of production costs, which keeps rais- 
ing the break-even point for commercial pub- 
lishers and is not without its effects even among 
the publishing organizations that are designed as 
non-profit-making. On the other hand, the Ford 
Foundation grants to university presses to aid 
publication in the fields of the humanities and so- 
cial sciences will help the serious writer in these 
areas, and I believe there is some tendency among 
other foundations to assist more in the actual pub- 
lication of scholarly work than has been the case 
in the past. 

To sum up: I think it will be increasingly hard 
to get merely competent works published, but the 
important book and of course the good bet com- 
mercially will continue to make their way. 


George Stevens, Managing Editor, 
J. B. Lippincott Company: 

Practically all authors of books are at least in 
that capacity freelance writers, so their opportu- 
nities and talents vary according to their numbers. 
I should hesitate to pick out one or more fields 
for special recommendation. It seems to me that 
quality counts much more than category. 


Gorham Munson, Editor, Thomas Nelson & Sons: 

1957 looks like a prosperous year for book pub- 
lishers, and therefore authors will fare better. Ad- 
vances, royalty earnings and subsidiary rights in- 
come, and sales should all increase. But authors 
will never have it real good as a class. 
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To You from Editors 


The best markets will continue to be juveniles 
and school and college texts. The expansion of 
these markets will keep right on for the next dec- 
ade. 
The freelance writer, I think, will find the haz- 
ards of his occupation as great as ever. But the 
part-time writer will flourish. The best example to 
follow is that of Trollope: make writing your sec- 
ond profession, get up at dawn and work like the 
devil at writing, and give up your bread-and-butter 
profession only when your writing becomes stead- 
ily profitable. 


Alfred A. Knopf, President, Alfred A. Knopf, Inc: 

I believe that there continues to be a wide open 
field for the good “ghost.” Certainly a dozen 
times a year we seem to hear about directly or 
indirectly someone who thinks he has a book in 
his system but can’t write it himself. 


Charles N. Heckelmann, Vice-President and 
Editor-in-Chief, Popular Library: 

If the hard-cover and soft-cover publishing in- 
dustries continue to boom along at their present 
rate, I think the freelance writer has more of a 
chance than ever before to break into print. 

The demand for good books of all kinds has 
never been greater. Popular Library, like every 
other publisher, is constantly looking for new 
writers—people with the ability to tell a sound 
dramatic story, and to weave their material around 
believable and vividly drawn characters. 

Sales of books during 1956 have been very grati- 
fying and this is true of both hard-cover and paper- 
bound publishers. As long as the national econ- 
omy remains unchanged and employment stays 
at its current high level people will continue to 
buy generous quantities of books. In addition, 
because of the wide distribution of paperbound 
books, more and more new readers are being 
made each day. 

Actually the current selling chances for writers 
are quite sanguine because the market is absorb- 
ing fiction and non-fiction in almost equal quan- 
tities. Just a casual look at the best-seller lists 
will show the wide range of books that are meet- 
ing with general public approval. This range is 
likely to continue during 1957. 

A couple of years ago there was a noticeable 
slump in fiction. But, recently, fiction has come 
back in great strength with such widely publi- 
cized bestsellers as Auntie Mame by Patrick Den- 
nis, which is setting new sales records with Popu- 
lar Library at the moment, and Between Heaven 
and Hell by Francis Irby Gwaltney, one of the 
best novels to come out of World War II. 

The fiction range is wide and there are sale 
opportunities for all types of novels—stories about 
timely topics, businesses, and perennial human 
and personal problems. 

In non-fiction the market is equally widespread. 


Arthur Orrmont, Executive Editor, 
Fawcett Publications: 

So far as the future of the freelance writer is 
concerned, I speak with [Continued on Page 16] 
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(Advertisement) 


A LITTLE OVER four years ago I was naive enough 
to believe that all a writer did was write, while 
publishers and booksellers did all the selling. To- 
day I know how wrong I was. 

The highly competitive book business is not 
what it used to be. Paper-backs, the movies, TV, 
and radio are all fighting for the hard-cover book 
trade and for audience reading time. And, with it 
all, some 12,000 titles are published every year. 
How was I going to find my place as a struggling 
newcomer to the literary field? 

When I asked the question of a successful writer 
who had been through the mill several times, he 
was far from encouraging. 

“Your book has two strikes against it already,” 
he said. ‘First, it’s a novel, and second, it’s a his- 
torical novel. Editors won’t touch books like that 
unless they’re ‘super’ or by established writers.” 

There was also a third reason which he was too 
polite to mention: I was comparatively unknown— 
as an author, completely so. Commercial publishers 
will cater to a famous World War II general or an 
in-the-news politician with an established public— 
a ready-made market for their books. Who'd take 
a chance on me? 


The Royalty Run-around 

I thanked my friend for his frankness, crossed 
my fingers, and started my MS on its rounds. Said 
the first editor, ‘““Not bad, but we can’t take a 
chance. Costs are too high.” The second said, 
“Ten years ago, yes.” The third, at least, had a 
suggestion, ““The research is impressive. Rewrite it 
as a definitive work.” The fourth sent it back with 
this comment: “Nice situations, but not sexy 
enough. Jazz it up.” And so it went .. . 

Battered but not beaten, I was about to send the 
MS to still another commercial publisher when I 
ran into an “established” fellow writer at a cock- 
tail party. He looked pretty low and I offered my 
sympathies. 

“They publish my book,” he said bitterly, “and 
then they let it die. One hundred copies sold in 
six months!” He pulled out a check and showed it 
to me. “That’s what.I get for two years’ work—a 
$300 advance and now. thirty bucks in royalties. 
It’s disgusting!” 

I had to agree with him. This time ‘my “MS 
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Why I Published My First Book 


on a Co-operative Basis 


Dunbar M. Hinrichs 
Author of “Mrs. Captain Kidd” 


stayed right on my desk. Instead of sending it out 
again, I sat down to do some serious thinking. 


Co-operative Publishing Comes to Mind 

I had heard of co-operative publishers but had 
never considered using one. Somehow it just didn’t 
seem professional. Then I discovered that many 
well-known writers—Edgar Rice Burroughs, Willa 
Cather, Edgar Allen Poe, Thomas Hardy, and 
others—had helped finance their own first efforts. 
If it was good enough for them, then why not for 
me? If I were ever to become known as an author, 
I reasoned, my book had to be put before the 
public. I chose Vantage Press and soon learned 
what co-operation, in the publishing business, 
really means. Looking back cover the last eighteen 
months since my novel, Mrs. Captain Kidd, went 
on sale, I am more than pleased with my decision. 
To me and my publishers “co-operation” has 
meant just that. Each of us has a stake in my 
book, and we have worked together toward its 
success. My cooperative publishers have done 
everything that any commercial publisher would, 
or could, have done. They have advertised, sent 
books out for review, arranged radio and TV ap- 
pearances, and even got me an Associated Press 
syndicated interview which ran in dozens of large 
and small newspapers across the country. My book 
was featured in special mailings to bookstores and 
listed in a Vantage catalogue which went to 10,000 
book outlets and 10,000 libraries. Distribution was 
arranged in Canada and throughout the rest of the 
world with distributors representing not only 
Vantage Press but also many other reputable pub- 
lishers. What more could any new author ask? 


The Co-operative Plan 

The contract between myself and Vantage Press, 
which gave me a royalty of 40% on the retail price 
of every book sold, has worked out to our mutual 
satisfaction. Although my book is not a best-seller, 
neither is it a flop. I have confidence my next 
book will do better. I am not in the “well known” 
writer class by a long shot, but on the other hand 
I am no longer completely unknown. My book is 
a.book and not just another manuscript. 

_What has been accomplished with my novel has 
been done partly because my publisher helped me 
realize that in these days an author has to sell him- 
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self as well as his book. When my fan mail began 
to arrive—and this makes mighty pleasant reading 
—I found that my book had a decided appeal to 
women. I let my publisher in on the news and we 
began to angle publicity in that direction. The 
result was some valuable space in several New 
York dailies, including the New York Herald Trib- 
une, for which I am exceedingly appreciative. 

My biggest thrill as a published author came the 
day I addressed four hundred people in West Vir- 
ginia at a book-and-author luncheon. That day we 
sold out two bookstores—every last copy they had 
on hand—and they wired for more! Selling is the 
best antidote I know to an ivory-tower existence. 

With my wife I visited in twelve states and forty 
communities, all as part of the promotion for my 
book. I was even paid for some of my talks! This 
together with cash sales more than covered our car 
expenses. This interesting experience, coupled 
with Vantage’s help in securing radio time on 
WOR and WCBS, Luncheon at Sardi’s, etc., all 
went into putting my book across. 

It could be argued, I suppose, that had I per- 
sisted, my novel might have found a home with a 
commercial publisher. On the other hand, who 
knows? It might still be making the rounds and 
coming back with all the heartaches that accom- 
pany every turn-down. 


At Work on Second Book 
As matters stand now, I’m published and have 
acquired a public—small though it still may be. 
Had this not happened, I would not be well into 
my second book. 
Co-operative publishers such as mine feel a gen- 
uine sense of responsibility toward an author. 


Take something like subsidiary sales to the maga- 
zines or reprint houses. Under the co-operative 
plan, the author gets 90% of such sales, not the 
40% or 50% (or less) offered by commercial pub- 
lishers. The same arrangement holds for movie or 
TV sales as well as for foreign editions. Should you 
score a hit with a co-operatively published book, 
you can really make a handsome profit. 

But for every popular novel like minc, I’m sure 
there are dozens of specialized non-fiction books 
on medicine, philosophy, religion, education, 
poetry, biography, history, etc.—books that deserve 
publication but which no commercial house wil! 
handle because they may not sell at least 6,0U0 
copies, their break-even point. Must these books 
go unpublished? 

These are the facts as I have found them. If you 
have a book that publishers reject because you are 
unknown, then the co-operative field is well worth 
analyzing. See if it fits your particular problem. 
If you have the means and ability to co-operate in 
putting your book over, if you have faith in your 
work and want the unbiased opinions of book re- 
viewers, then look into this form of publication. 
The right co-operative publisher—perhaps Vantage 
Press—can help make your literary dreams come 
true. It happened to me. 


Dunbar M. Hinrichs’ book, MRS. CAPTAIN 
KIDD ($3.50), was published by Vantage Press, 
Inc., 120 West 31 Street, New York 1. (In 
Calif.: 6253 Hollywood Blvd., Hollywood 28.) 
A free booklet explaining Vantage’s co-opera- 
tive program will be sent free on request. 
Ask for Booklet BB. 


To You from Editors 
[Continued from Page 14] 


any authority only of the reprint book and original 
fields. Certainly the future of reprint publishing 
is bright with six major lines, none of which are 
likely to be cutting down on title production. 

The freelance writer has increasing opportunity 
in the soft-cover original field, particularly in 
Westerns—which are selling well—and mysteries. 
The mystery writer who is capable of writing the 
more literate mystery or suspense novel with psy- 
chological overtones should find an enlarging 
market. 

There is now a trend in soft-cover books, fol- 
lowing that in hard-cover mysteries, toward the 
mystery or suspense novel which has the superior 
writing and characterization of the straight novel. 
The good tough mystery is in short supply cur- 
rently, and this is one reason for the emergence 
of mystery fiction with a psychological point of 
view. 

The average freelance writer seems to miss the 
mark not in technical ability, which is increasing 
all the time, but in studying the market for its 
requirements. Altthough Fawcett and some other 
soft-cover publishers do not publish with a for- 
mula in mind, it’s nonetheless true that soft-cover 
editors are looking for a particular kind of book. 
Westerns, for instance, should not have a modern 
setting. Mysteries and suspense should avoid the 
puzzle or deductive approach. They should have 
instead a fast pace and consistent action. 
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Savoie Lottinville, Director, 
University of Oklahoma Press: 

The year 1957 should offer outstanding oppor- 
tunities for writers in practically every field, from 
short fiction to book-length works of serious non- 
fiction. It is not simply that Americans are read- 
ing more than they were during the years imme- 
diately after World War II, or that their reading 
interests are more varied. It is, rather, that our 
population is enormously greater now than it has 
ever been in times past. Upon this large popula- 
tion base is being superimposed a net gain of 
three millions in population every year. 

Whether it is fully aware of the fact or not 
doesn’t much matter, but the truth is that the 
United States is, to the outside world, a dominant 
literary culture. This means that the country’s 
bést is quickly snapped up and translated in coun- 
tries overseas. For the one who is aspiring to a 
successful writing career, this should mean that 
he is already on a winning team, and that his 
great obligation to himself is to find his proper 
place in it and reap the rewards of discernment. 

What many freelance writers need to remember 
is that there has been an enormous increase in 
reader interest in non-fiction works of all kinds 
during the past ten years. This is a consequence 
of the new emphasis upon science, upon intellec- 
tual competence in a machine age, and upon cul- 
tural awareness. The country hick of H. L. 
Mencken's day is as dead as a dodo. No one with- 
in reach of a television set today can fail to be 
hep to the immense range of his world. 
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Editorial Trends in 


AC 1957 opens, what are the important trends 
in publishing as they affect writers? 
Consider first the types of writing: 

Fiction: Little change in the quantity used, 
but somewhat higher quality. Heavy demand for 
all types of humor in stories. A noticeable though 
not yet extensive trend again to consider fiction 
an important ingredient of a magazine. Herbert 
R. Mayes, editor of Good Housekeeping, says in 
Editor’s Choice “I have the pleasant conviction 
that the short-story form is 1n for a renaissance. 
I believe there is a great day dawning for short 
stories, and for short-story writers.” 

Articles: Increasing demand for thoroughly re- 
searched articles prepared by writers who can 
cover every aspect of a newsworthy subject. How- 
to copy in heavy demand. Heavy emphasis on 
photographs. Magazine after magazine seeking 
picture stories—5-15 photos linked by brief cap- 
tions. A good camera and ability to use it as val- 
uable as ability to write. 

Verse: No particular change. Market for ser- 
ious poetry almost solely in literary periodicals and 
little magazines. Light verse of superb quality in 
demand at high prices. 

Now the various types of magazines: 

General Magazines: Two important publications 
discontinued, Collier’s and the American Magazine, 
both by the Crowell-Collier Publishing Company, 
which is now completely out of the magazine field 
but remains in subscription book publishing and 
radio. A few new magazines. Together starting a 
new approach to religious journalism. Several 
publications appealing to the 1957 version of 
“flaming youth.” 

Men’s Magazines: The fastest-growing group 
in numbers and circulation. One or more new 
ones on the stands every month. Some of them 
weak—may disappear. Growing cleavage between 
the men’s magazines devoted mostly to true adven- 
ture and those emphasizing sex. An excellent 
market in each group. 


The Handy Market 


HIS is your semiannual Handy Market List, 
revised to the hour of going to press. It is, 
as always, a reliable, comprehensive list of 

magazines affording a market to freelancers in 
general. 

Don’t use older Handy Market Lists. Numerous 
changes have made them out of date. 

General Magazines in the list are divided into 
two groups, A and B. This is not a division on 
the basis of quality. The magazines in Group A 
offer a more favorable market to the average 
writer. The magazines in Group B tend to be 
more specialized in their requirements and to buy 
less material. 

A name in parentheses immediately following 
the name of a publication—as (Stadium) —indicates 
a chain to which the magazine belongs. In most 
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Women’s and Home Service Magazines: Few 
changes here. Woman’s Home Companion dis- 
continued. One new periodical that promises 
to develop importance: Today’s Living, edited 
by Robert R. Endicott, formerly of Family Circle, 
and distributed as the Sunday magazine of the 
New York Herald Tribune. Magazines sold at 
food stores now showing a tendency to seek news- 
stand distribution also. Increasing demand by all 
magazines in this group for articles and (where 
used at all) fiction appealing to the whole family 
rather than simply homemakers. 

Confession Magazines: Still prospering. Con- 
tinuing tendency to put less emphasis on sex. Buy- 
ing considerable material from mature women. 

Fact Detective Magazines: Continuing the in- 
creased appeal evident in the last few years. More 
articles bylined by law enforcement officers and 
criminals—practically always ghosted, of course. 
Newspapermen still the chief contributors to these 
publications. 

Fictional Detective and Mystery Magazines: En- 
joying a minor boom. Several new publications in 
the field. The deductive mystery story being large- 
ly supplanted by the crime thriller and the story 
involving psychological analysis of motives. 

Love Story Magazines: The love pulps are grad- 
ually diminishing in number although those re- 
maining still maintain an audience. 

Western Magazines: After declining in number, 
these were stationary for some time, now slightly 
increasing. No particular change in requirements 
except steadily increasing emphasis on character. 

The Book Field 

Slightly fewer titles in 1956 up to the date of 
going to press, but an increase in new editions of 
books previously published. Biography currently 
dominant among non-fiction best sellers. Strong 
emphasis on sex in most fiction best sellers. Paper- 
backs growing in sales, with greater emphasis on 
originals than heretofore; material of higher qual- 
ity appearing in both originals and reprints. 


List 


instances the frequency and the single copy price 
are shown; as (M-25), monthly 25 cents a copy. 

Rates of pay are indicated per manuscript or per 
word. Acc. means payment on acceptance; Pub., 
payment on publication. 

If a magazine in which you are interested does 
not appear in the Handy Market List, consult the 
various lists published in Author & Journalist from 
month to month. 


General Magazines—A 
America, 329 W. 108th St., New York. (W-15) 
Articles on current social, cultural, and political 
questions, rural problems, with some emphasis on 
moral principles, 1,700 or 2,700; short modern verse. 

Rev. Thurston N. Davis, S. J. 1 Yac. Acc. 
American Legion Magazine, 720 Fifth Ave., New 
York 19. (M) No fiction. Query on articles. Good 
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light verse—4, 8, or 12 lines. Anecdotes. Joseph C. 
Keeley. Address verse and anecdotes to Parting Shots 
Editor. High rates, verse $2.50 a line. Acc. 

American Weekly, 63 Vesey St., New York 7. Sun- 
day magazine distributed with Hearst and other news- 
papers. Features with photos, best lengths 900 and 
1,500. Uses only non-fiction. C. C. Renshaw, Jr., 
Story Editor. Excellent rates. Acc. 

The Atlantic Monthly, 8 Arlington St., Boston 16, 
Mass. (M-50) Short stories 1,500-5,000; serials about 
40,000. Essays 1,500-3,500. Articles 1,500-6,000: 
short humorous articles, longer articles on art, music, 
literary criticism, current affairs, biography, finance, 
business. Serious and light poetry. Edward Weeks. 
Prose, varying rates; verse $1 a line. Acc. 

Buick Magazine, 818 W. Hancock Ave., Detroit 1, 
Mich. Features about places and activities of interest 
to travelers; occasional human interest pictorial stor- 
ies. 400-1,000 words; must be accompanied by good 
selection of black and white photos. Darwin D. Mar- 
tin, Jr., Staff Editor. Rates commensurate with work 
and experience of writer/photographer. Prompt re- 
plies. 

The Catholic Digest, 44 E. 53rd. St., New York 22. 
(M-35) Mostly reprint but always in the market for 
authoritative original articles 2,000-2,500, prefer- 
ably but not necessarily with a Catholic angle. Espec- 
ially interested in sectional material with a Catholic 
angle. Photo stories. Reprints of good articles; submit 
tear sheets only. Transparencies for cover use. INo 
fiction, verse or cartoons. Address John McCarthy, 
Executive Editor. $200 up for original article, $150 
for picture story or cover photo. $75 up for reprint. 
Acc. Query. 

The Catholic World, 411 W. 59th St., New York 
19. (M-50) General fiction of high quality to 3,000. 
Articles on current problems reflecting contenporary 
Catholic viewpoint in national and international af- 
fairs, literature, science, education, etc. Short verse. 
Rev. John B. Sheerin, C.S.P. About $7 a page. Pub 

Collicr’s. Ceasing publication. 

Columbia, P. O. Drawer 1670, New Haven, Conn. 
(M-10) Short stories 2,500. Articles on science, 
history, religion, sport, business, articles of genera! 
current interest or special Catholic interest. Query on 
articles. Short verse. Photos only with articles. John 
Donahue. $75-$200 a story or article. $10-$15 a 
a Higher rates for especially desirable material. 

ec. 

Commentary, 34 W. 33rd St., New York 1. (M-50) 
Jewish life and religion, general, literary, political, 
end sociological. Short stories and verse of high liter- 
ary quality. Elliot E. Cohen. 3c. Acc. 

The Commonweal, 386 Fourth Ave., New York 16. 
(W-20) Edited by Catholic laymen. Timely articles on 
literature, art, public affairs, to 3,000. Edw. S. Skillin 
2c. Acc. 

Coronet, 488 Madison Ave., New York 22. (M-25) 
Uses factual anecdote-packed articles under 3,000; 
photos; fillers; one-pagers; humorous anecdotes. Nc 
fiction or poetry. Lewis W. Gillenson, Editor. Good 
rates. Acc. Fillers, Pub. 

Cosmopolitan Magazine, 57th St., at Eighth Ave., 
New York 19. (M-35) Short-shorts 2,000-2,500; 
short stories 5,000; murder mystery or suspense novel- 
ettes 20,000. Articles: personality, thought-provok- 
ing, current affairs, psychological, medical. Photos. 
No verse. No cartoons for the present. John J. 
O'Connell. Top rates. Acc. Query. 

Ebony, 1820 S. Michigan Ave., Chicago 16. (M-30) 
No fiction, essays, or verse. Provocative non-fiction 
on Negro life, preferably success and achievement 
stories. Photographs. $75-$100 an articles; $75 a 
story unit at least 10 pictures. Acc. 

Extension, 1307 S. Wabash Ave., Chicago 5. (M- 
40) Short stories, 2,000-6,000; romance, adventure, 


detective, humorous; six-installment serials, 5,000 an 
installment; short shorts; articles; cartoons. Eileen 
O’Hayer. Good rates. Acc. 

Field & Stream, 383 Madison Ave., N. Y. 17. (M- 
25) Illustrated camping, fishing, hunting articles, 
1,500-3,000. Hugh Grey. 10c¢ up. Acc. 

Ford Times, Ford Motor Co., The American Road, 
Dearborn, Mich. (M) Well-illustrated travel, place, 
sport, or other articles, 1,200-1,500; brief picture 
stories with or without Ford angle. 10c¢ Acc. 

Friends, 3-135 General Motors Bldg., Detroit 2, 
Mich. An elaborate all-picture magazine distributed 
through Chevrolet dealers. First-class photographs— 
black and white or color transparences—on subject 
matter of wide appeal. Most work is assigned. John 
H. Warner, Editorial Director. On assignments not 
less than $200 plus expenses for black and white, 
$300 for color. 

Harper's Magazine, 49 E. 33rd St., New York 16. 
(M-50) Timely articles for intelligent readers; short 
stories; humor; fillers; verse. John Fischer. 
rates. Acc. 

Holiday, Independence Square, Philadelphia 5, Pa. 
(M-50) Quality articles, well-illustrated, on places and 
people in sections of United States and foreign coun- 
tries, 1,500-5,000. Ted Patrick. First-class rates 


Hue, 1820 S. Michigan Ave., Chicago 16. (M-15) 
Short features on Negro life and activities. Photos 
No fiction or verse. John H. Johnson. Rates accord- 
ing to importance of material; photos $5-$10. Acc. 

Jet, 1820 S. Michigan Ave., Chicago 16. (W-15) 
News items and short features on Negro life and 
activities. Photographs. John H. Johnson. Good 
rates, varying with length and importance of story; 
pictures $5-$10. Acc. 

Journal of Lifetime Living, 1625 Bay Road, Miami 
Beach, Fla. (M-35) Inspirational, philosophic, and 
practical advice articles on longevity, nutrition, health, 
marriage, personal problems of interest to mature 
men and women. Leonard M. Leonard, Editor, Ex- 
cellent rates. Acc. Query. 

The Kiwanis Magazine, 520 N. Michigan Ave., 
Chicago. (M) Articles on national and community 
problems up to 2,000. Some very short fiction for 
business and professional men. Especially needs now 
humor and light pieces. Picture stories—emphasis on 
natural, unposed photos. Sheldon A. Mix. $25-$100, 
depending on quality and current needs. Acc. 

The Lamp, Franciscan Friars of the Atonement, 
Peekskill, N. Y. (M) Fiction of quality to 2,500; non- 
fiction of interest to Roman Catholics. Rev. Samuel 
A. Cummings, Acc. 

Liberty, 73 Richmond Street West, Toronto, Ont., 
Canada. Stocked up for two years on all fiction and 
therefore not in the market for any fiction for the 
time being. Articles: 2,000-word confessional tyre, 
first-person as-told-to form preferred, dealing with 
medical, marriage, and sex self-improvement themes 
and with definite Canadian locale or angle. Send a 
letter or brief outline in advance. Frank Rasky. 
Articles $100-$300. Acc. 

Life Magazine, Time & Life Bldg., Rockefeller Cen- 
ter, New York 20, N. Y. (W-20) Black and white 
news pictures; timely or unusual short features. 
Single color shots or short sequences highlighting 
news subjects. Unusual photographs. Minimum size 
of color transparences, 35 mm. Black and white 
$150 a page, inside color $300 a page, color covers 
$500. Pub. 

Lincoln-Mercury Times, Ford Motor Co., The Ameri- 
can Road, Dearborn, Mich. Travel articles, U. S. or 
foreign, to 2,000. Black and white photos; trans- 
parencies. William D. Kennedy. Excellent rates. Acc. 

The Lion, 209 N. Michigan Ave., Chicago 1. (M- 
15) An international magazine published by the Lions 
Clubs. Articles appealing to business executives and 
professional men throughout the world. Photographs. 
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5c up. Acc. Photos $7.50. Pub. Wendell Tozer. 
Query. 

Look, 488 Madison Ave., New York 22. (Bi-W-15) 
Articles and pictures of broad general interest par- 
ticularly about people and their problems. No fiction. 
Wm. Arthur, Managing Editor. Good rates. Acc. 

Maclean’s, 481 University Ave., Toronto 2, Can- 
ada. (Bi-W-15) Short stories with varied themes, 
masculine and feminine appeal, but preferably Cana- 
dian background, to 6,000. Articles on science, busi- 
ness, crime, politics, international affairs, health, en- 
tertainment, etc. 3,000-5,000. Canadian approach 
almost essential. Strong women’s interest features 
with Canadian slant and some male appeal. Humor, 
50 to 5,000. Quizzes, light verse. Query on articles. 
Ralph Allen, Editor; Pierre Berton, Managing Editor. 
Fiction from $350; — from $300, often higher; 
verse $5-$15 a poem. 

Mayfair, 119 Adelaide St, W., Toronto 1, Canada. 
(M-25) Articles and photographs on personalities, 
theater, entertainment, good living, food, travel, art, 
architecture, men’s and women’s fashions, humor; 
Canadian slant required. Some sophisticated fiction 
and poetry. Robert Fulford, Managing Editor. Length 
of contributions 1,000-2,000. 3c. Acc. U. S. con- 
tributors should query because of specialized nature 
of magazine. 

Mechanix Illustrated, 67 W. 44th St., New York 
36. (M-25) Feature articles about mechanical and 
scientific developments, inventions, etc. Especially 
interested in success stories of small businessmen with 
an unusual consumer item or service. How-to articles 
about projects readers can build. Cartoons. Photos 
William L. Parker. To $400 an article, pictures 
average of $10. Acc. 

National Geographic Magazine, 16th and M Sts., 
N. W., Washington 6, D. C. (M-60) Official journal 
National Georgraphic Society. Articles on travel and 


geographic subjects up to 7,500; pee agg Begs 
Oliver LaGorce, Editor. First-class rates. 

The National Jewish Monthly, 1003 K St., N. W., 
Washington, D. C. (M-15) Short stories, articles, es- 
says, Jewish interest, 1,000-2,000. Seeks especially 
fiction with contemporary American Jewish back- 
ground, and dealing with real problems of today. 
Edward E. Grusd. 2c-4c. Acc. 

National Motorist, 216 Pine St., San Francisco 4, 
Calif. (Bi-M-25) Articles of 700 and of 1,400 words 
on anything that would be of interest to the average 
motorist who lives in California and does most of his 
motoring on the Pacific Slope. Articles on the car, 
roads, interesting people and places in the West or in 
the history of the West, hunting, fishing, outdoor life, 
animals. Black and white photos for illustration. Jim 
Donaldson. 4c-5c, photos $3-$5. Acc. 

Nation’s Business, 1615 H St., N. W., Washington 

, D. C. Articles on subjects national in scope and 
interest, current in timeliness, and important to busi- 
nessmen. No fiction, fillers, or cartoons. , 
Sypher. Payment on basis of length and quality. Acc. 

Natural History Magazine, 79th St. and Central 
Park W., New York. (M except July and August-50) 
Popular articles to 4,000 on natural science, explora- 
tion, wildlife; photo series. Edward M. Weyer, Jr. 
$200 up for full-length articles, special rates for 
shorter features, photos $5 up. Acc. 

The New Yorker, 25 W. 43rd St., New York 36. 
(W-15) Short stories and humor 400 to 4,000; factual 
and biographical material to 6,000; cartoons, cartoon 
ideas, light verse. Good rates. Acc. 

The New York Times Magazine, Times Square, 
New York 36. (W) Articles 1,200-3,000, based on 
the news, topics relating to economics, politics, inter- 
national affairs, sports, nature, science, education, 
the arts, and women’s interests. Short articles 400- 
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1,000. Light, topical verse. Lester Markel. $250 
for full-length article, verse $2 a line. Acc. 

Outdoor Life, 353 Fourth Ave., New York 10. 
(M-35) Profusely illustrated articles to 8,000 on dra- 
matic, humorous, and adventurous phases of fishing, 
hunting, etc. Both black and white and color photos. 
News articles to 3,000 of topical interest to sports- 
men. How-to articles on outdoor activities. Odd adven- 
tures and exciting personal experiences in the out- 
doors. Accounts 500-1,000 of true personal experi- 
ences exciting or dangerous, for retelling in cartoon- 
strip form. Photo stories. Limited number of out- 
door cartoons. William E. Rae, Editor. Top rates in 
the field. Acc. 

Pegeant, 535 Fifth Ave., New York 17. (M-35) 
Articles and profiles. Key words are “‘liveliness’’ and 
“timeliness. Deirdre Budge, Articles Editor. To $500. 
far Query always, for material is on assignment 
only. 

Parade, 285 Madison Ave., New York 17. (W- 
Sunday newspaper supplement.) Picture and text 
articles of strong family interest with reader identifi- 
cation. Should have current flavor and be ‘‘on the 
news”’ if possible. No fiction, personal experience es- 
says, poetry or cartoons. Jess Gorkin. Good rates. Acc. 

Popular Mechanics, 200 E. Ontario St., Chicago 11. 
(M-35) Illustrated articles on scientific, mechanical, 
industrial discoveries, exploration and adventure ele- 
ments, 300-1,500; fillers to 250. Photos should stress 
the mechanical and contain some human interest. 
How-to-do-it articles on craft and shop work, with 
photos and rough drawings; short items about new 
and easier ways to do everyday tasks. Roderick M. 
Grant. Ic-10c, photo with caption $10. Acc. 

Popular Psychology, Skye Publishing Co., 270 Park 
Ave., New York 17. (Bi-M-35) Articles to 2,500 on 
human problems, interests, and relationships with 
which the reader can feel some identification; ade- 
quate documentation must be woven in. Arthur Bern- 
hard. 3c. Acc. 

Popular Science Monthly, 353 Fourth Ave., New 
York 10. (M-35) Features dealing with motor cars, 
aviation, home improvements, tool techniques, and 
similar subjects. How-to articles for men with an 
interest in science and mechanics. Short material for 
various departments. Photo layouts. Nearly all ma- 
terial must be highly illustrated. Howard Allaway. 


Railroad Magazine, 205 E. 42nd St., New York 17. 
(Bi-M-50) Dramatic railroad articles, 2,000-3,000, 
U. S. or Canada locale, combining excitement, color- 
ful writing, technicol information. No fiction, poems, 
cartoons, or fillers. Freeman H. Hubbard. To 5c. 
Acc. Query; include qualifications for handling sub- 


The Reader's Digest, Pleasantville, N. Y. (M-25) 
The editors are receptive to ideas for fresh and 
compelling articles of lasting interest. Rates $1,500 
up. Pays $2,500 for personal-experience articles of 
not more than 2,500 words. They must be true and 
hitherto unpublished narratives of personal experience 
in some specialized walk of life, and must be especi- 
ally revelatory of human nature. Address contributions 
to First Person Editor. Shorter contributions are want- 
ed for “‘Man’s Best Friend,’ and stories under 300 
words for ‘“‘Humor in Uniform’ and “Life in These 
United States,’’ at the rate of $100 for each. The mo- 
terial must be previously unpublished. Ten dollars is 
paid for accepted Picturesque Speech items, and a 
minimum of $10 for accepted excerpt material. These 
may be original or picked up from other sources. All 
payments made two weeks before publication. Items 
intended for a particular feature should be addressed 
to that feature. Brief contributions cannot be ac- 
knowledged or returned. Current issues carry in- 
formation about requirements for departments that 
are soliciting material. DeWitt Wallace and Lila 
Acheson Wallace, Editors. 

Ibook, The Magazine for Young Adults, 230 
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Park Ave., New York 17. (M-35) Short stories, short 
shorts, serials, 40,000-word novels, feature articles, 
romance, domestic problems, emotional slant to men 
and women. A continuing need for lead articles—im- 
portant exposés or significant personal documents. 
The criterion, in either case, is: how useful or exciting 
or entertaining or inspirational is the article to young 
adults—the 18-35 age group for which Redbook is 
edited. Fillers, humorous verse. Wade H. Nichols, 
Editor and Publisher; John B. Danby, Executive Editor; 
Robert Stein, Managing Editor in charge of Non-Fic- 
tion; Lilian Kastendike, Fiction Editor. First-class 
rates. Acc. 

The Rotarian, 1600 Ridge Ave., Evanston, Ill. (M- 
25) Authoriative articles on business and industry, 
social and economic problems, travel sketches, humor, 
essays, 1,500-2,000. Karl K. Krueger. First-class 
rates. Acc. 

St. Anthony Messenger, 1615 Republic St., Cin- 
cinnati 10, Ohio. (M-25) Catholic family magazine. 
Human-interest features on prominent Catholic 
achievements and individuals; articles on current 


events, especially when having Catholic significance, 
2,000-2,500; short stories on modern themes slanted 
for mature audiences, 2,000-2,500; seasonal stories. 
Extra payment for photos retained. Occasional poetry 
on inspirational, religious, romantic, humorous, and 
Rev. Victor Drees, O. F. M. 3c up. 


nature themes. 
Acc. 

The Saturday Evening Post, Independence Square, 
Philadelphia 5, Pa. (W-15) Articles on timely topics 
2,000-5,000. Short stories 2,500-6,000; novelettes 
10,000-12,000; serials 25,000-60,000. Lyric and 
humorous verse to 16 lines, the shorter the better. 
Skits. Cartoons. Ben Hibbs. First-class rates. Acc. 
Query on articles. 

Science and Mechanics, 450 E. Ohio St., Chicago 
11. (Bi-M-25) Works via query and assignment. Uses 
feature stories dealing with new developments in 
science, industry, home furnishings and appliances, 
and workshop enquipment—wherever the subject mat- 
ter can be related to the self-interest of the general 
consumer audience. Also feature stories on people 
who have developed successful business from hobbies. 
An occasional Post or Collier’s-type piece of general 
consumer interest—with slightly greater emphasis on 
scientific elements—at special rates; research quality 
must be tops. How-to-do-it construction projects 
ranging from home remodeling down to shop kinks. 
Heavy emphasis on drawings or illustrations which 
actually how the reader ““how,’’ and complete ma- 
terials list with sources of supply on built projects. 
Also special departments on car servicing; radio, TV, 
and electronics projects; patents and _ inventions; 
modelcraft; boats; electrical appliances; gardening. 
Don Dinwiddie, Editor. Good rates. Acc. 

Science Digenst, 200 E. Ontario St., Chicago 11. 
(M-35) Popular articles on all fields of science to 
2,000. G. B. Clementson. 5c. Acc. 

Sport, 205 E. 42nd St., New York 17. (M-25) 
Personality and behind-the-scenes features; con- 
troversial subjects of interest to sport fans. Base- 
ball and boxing the year around. Other sports in 
season. Articles 2,500-9,000. Ed. Fitzgerald. Pay- 
ment $200-$500 depending on length. Briefs for 
SPORTalk department $5-$10. Acc. 

Sports Afield, 959 Eighth Ave., New York 19. (M- 
35) Some outdoor fiction, to 3,000 words, related 
to field sports; picture stories, articles, how-to-do-it 
features, to 2,500; fillers. Ted Kesting. Acc. 

Sports Illustrated, Time & Life Bldg., 9 Rockefeller 
Plaza, New York 20. (W-25) Articles 2,000-5,000— 
personality. controversy, unusual subiects. all relating 
to sports (both participant and spectator). $750 up. 
Query Andrew Crichton. 

This Week, 420 Lexington Ave., New York 17. 
(W-magazine section of 37 newsnapers) Romance, 
mystery, adventure, humorous short stories, 1,200- 
4,000; short articles falling into four broad categor- 
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ies—"‘you,’’ entertainment, problems, scoops—1,500- 
2,500; interesting shorts, 500-1,000; fillers, cartoons, 
William |. Nichols. Good rates. Acc. 

Today's Health, American Medical Assn., 535 N. 
Dearborn St., Chicago 10. Articles on any aspect of 
physical or emotional well-being; material to meet 
normal health interests of well people of all ages 
from high school on. Especially wants sound material 
on or for adolescents. Overstocked on verse; will 
not buy any more for several years. Dr. W. W. Bauer. 
3c-5c, occasionally more. Acc. 

Together, The Midmonth Magazine for Methodist 
Families, 740 N. Rush St., Chicago 11. (M-35) Some 
fiction of moral or religious import to 2,000. Articles 
on home and family related themes; personal relig- 
ious experiences; seldom more than 2,000. Fillers. 
Cartoons. Black and white and color photos. Over- 
stocked with verse. Leland D. Case, Editorial Director. 
Varying rates but $75 up for full length articles. Acc. 
Queries permissible but completed MSS. preferred. 

The Toronto Star Weekly, 80 King St., W., Toronto, 
Canada. (W-10) Feature articles on newsworthy de- 
velopments in every field, 2,000. Novels 35,000- 
45,000; serials 10,000-30,000; short stories 2,000- 
4,000, love-adventure, romantic, Western, mystery, 
problem, etc.; photos; cartoons; shorter poems. Jean- 
ette F. Finch, Article Editor; Gwen Cowley, Fiction 
Editor. Varying rates. Acc. 

Tracks Magazine, Terminal Tower, Cleveland 1, O. 
(M-10) Articles on railroad subjects 500-1,500; short, 
humorous railroad fiction; jokes; cartoons. Ted 
O'Meara. 3c. Acc. 

Travel, 50 W. 57th St., New York 19. What to 
do and see—with cost worked in—anywhere in the 
world, 1,000-3,000, 2,500 preferred. Photos. Car- 
toons. Works 3-4 months in advance. Malcolm Mc- 
Tear Davis. $50-$100. Acc. 

Westways, 2601 S. Fiqueroa St., Los Angeles 54, 
Calif. (M-20) Articles 300-1,200, photos of out-of- 
doors, natural science, history, etc., on California, 
Arizona, Utah, Nevada, New Mexico, and southern 
Colorado. Verse. Cartoons. Phil Townsend Hanna. 5c, 
photos, black and white only, $5. Acc. 

You, Skye Publishing Co., 270 Park Ave., New 
York 17. (Q-35) Articles to 2,500 on human prob- 
lems, interests, and relationships with reader identi- 
fication. Arthur Bernhard. 3c. Acc. 

Your Health, 11 W. 42nd St., New York 36. (Q-35) 
Sound, helpful, readable articles on all phases of 
physical and mental health. Fillers. Donald G. Cool- 
ey. Good rates. Acc. 

Your Life, Today's Guide to Desirable Living, | | 
W. 42nd St., New York 36. (Bi-M-35) Inspirational, 
helpful articles on living; personality profiles, 1,200- 
2,500; quizzes; brief games; fillers. Donald G. Cool- 
ey. First-class rates. Acc. 

Your Personality, 11 W. 42nd St., New York 36. 
(Semi-A-35) Helpful articles on all phases of person- 
ality, 700-2,500. Donald G. Cooley. Good rates. Acc. 

Your Psychology, 270 Park Ave., New York 17. 
(Q-35) Article requirements same as for Popular Psy- 
chology, above. Arthur Bernhard. 3c Acc. Queries 
welcome. 


General Magazines—B 


All Florida Magazine, 110 E. Washington St., 
Ocala, Fla. Weekly supplement of 30 Florida news- 
papers. Tightly written topical slant or personality- 
with-inspiration articles to 1,500; good selection of 
8 x 10 glossy photos. Gene Gruber, Editor. 3c, pho- 
tos $2. Pub. 

American Business Magazine, 4660 Ravenswood 
Ave., Chicago 40. (M-35) Articles, preferably signed 
by top executives, on management aspects of busi- 
ness—the management “why” rather than “‘how to.” 
Case histories of new methods. Especially wants one- 
page features, with one picture or chart. Photos. 
L. F. Van Houten, Managing Editor. One-page fea- 
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Sell the Scripts 
You Write! 


WE SHOW YOU HOW 


This most modern teaching method makes it 
possible for you to write more easily, joyously, 
in the full confidence that you are becoming a 
better writer. THE CREATIVE ABILITY DE- 
VELOPER is the new, totally different way of 
stimulating and developing writing ability. You 
are helped to know exactly the kind of profes- 
sional writing you can do best, and then to 
write articles, stories, verse, TV plays, etc., ac- 
cording to your aptitude. This is the sure way 
to write for pay . . . to express yourself with 
freshness and vitality . . . the qualities edi- 
tors want. 

As never before, you will discover new 
usable ideas. You will write instead of dream 
about it. And amazingly, you will find more 
energy for writing, progress will be much easier. 


“Overcome Inertia—Make Sales” 


“On daily assignment for your course, | used 
a news clip. Just writing instead of nebulous 
thinking led to an article bought by New Mex- 
ico Magazine. Daily assignments digging into 
the past brought out a then-now article ac- 
cepted by New Mexico School Review. Arizona 
Quarterly has accepted a story and Stories 
bought a juvenile yarn—all trace back to writ- 
ing your C. A. D. daily assignments. Thanks!” 
—Alice Bullock, Santa Fe, N. M. 


Get EVERYTHING you ever want- 
FREE ed from a course. Send today for 

the free booklet, ‘““Your Way to 
Successful Authorship,’’ that tells you about 
this new plan. 


Use This Convenient Coupon 
The Simplified Training Course = 
1819 Gilpin St., Denver 6, Colo. 
Please send me the free booklet; no cost or 
obligation. 


DON’T AIM TOO HIGH 


If you‘re not selling reqularly, consider the Shopping News, 
Newspaper Syndicates, Rural magazines and Personnel pub- 
lications’ SMALL-SALE markets. These much-easier-to-sell- 
fields need beginning writers as well as o'der writers who 
will be satisfied with smaller checks for fiction and articles. 
The short-short especially required. 


Marketing fee for immediate submission test to these _re- 
sponsive, alert lists is 9O0c under 1,500 words, $1.80 to 5,000, 
$2.50 over 5,000: refunded when placed. 12% commission 
exacted. Friendly guidance for smali-sale markets and 
lengthy report given MSS. unsuitable. 


SYNDICATE & FICTION MARKETING AGENCY 
307 East 4th Street, Dep’t F Cincinnati 2, Ohio 
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tures $25, 1,500-2,000 words $50 up. Pub. except 
when held over a month. 

American Forests, 919 17th St., N. W., Washing- 
ton 6, D. C. (M-50) Articles on trees, forests, soil con- 
servation, land management, water development, out- 
door recreation. Profiles and interviews with people 
who have done interesting things in the renewable 
natural resources field. Length, 1,000-2,500. Out- 
door photos. James B. Craig. 3c up; exceptional black 
and white photographs on unusual oddities and nature 
closeups in the outdoors, $10. Acc. 

American Guns & Hunting, 3031 W. Burbank 
Bivd., Burbank, Calif. Articles, with numerous photos 
and limited text, on guns and hunting. Hy Hunter. 
Indefinite rates. Query. 

American Heritage, 551 Fifth Ave., New York 17. 
(Bi-M-$2.95) Articles on prominent persons and 
events in American history, running to 3,500 or 
4,000 words, susceptible of iluustration. ‘‘These 
articles should be the result of reasearch and should 
add genuine new light or understanding to history; 
we do not want simple retelling of familiar tales, or 
stories of regional or antiquarian interest.“ Bruce 
Catton, Editor. $200 an article. Pub. Query. 

The American Mercury, 250 W. 57th St., New 
York 19. (M-35) Lively articles on life in the United 
States, past and present. Nature briefs, short bi- 
ographies, humor, 900-1,800. No fiction. No verse. 
Address Natasha Boissevain. Articles $35-$200. Pub. 
Query with outline. 

The American-Scandinavian Review, 127 E. 73rd 
St., New York 21. (Q-$1) Short stories 1,500-2,500. 
Articles 2,000-3,000 dealing with Scandinavian 
countries or Scandinavians in America. Verse. Photos 
Erik J. Friis. Articles and stories $30-$40, verse 
$7.50-$15, pictures $5. Acc. 

The American Scholar, United Chapters of Phi Beta 
Kappa, 1811 Q Street, N. W., Washington 9, D. C. 
(Q-$1) Articles on subjects of substantial general 
interest in clear and unpedantic language, 3,000- 
4,000; poetry. Hiram Haydn. $5 a printed page, 
maximum $75; verse, $10-$25. Acc. 

Army Magazine, 1529 18th St., N. W., Washing- 
ton, D. C. Original articles, translations—military 
subjects. John B. Spore. 2VYec-5c. Pub. 

Astrology Guide, 441 Lexington Ave., New York 
17. (Bi-M-35) Non-technical and technical articles 
on all phases of astrology; material in which astrology 
is shown as a guide to help people. Average length, 
1,500. Dal Lee. Ic-] Yc. Acc. 

Audubon Magazine, National Audubon Society, 
1130 Fifth Ave., New York 28. (Bi-M-50) Articles on 
birds, mammals, plants, reptiles, amphibians, in- 
sects; wildlife and conservation of region or locality; 
biographical sketches of living naturalists; how-to-do 
and personal experience on wildlife projects, 1,500- 
2,500. No poetry or fiction, or articles about hunting, 
fishing, trapping, fur farming, or about cagebirds 
and domestic animals Photos black and white only. 
John K. Terres. $15-$75, photos $3 (cover picture 
$10). Ace. Query. 

The Ave Maria, Notre Dame, Ind. (W-15) Fiction 
2,000-3,000 strong in plot, preferably with some 
hidden moral or inspiration. Articles 1,500-3,000, 
biographical, timely, topical, seasonal. Verse. John 
Reedy, C. S. C., Editor. 1 Yc, poems $5. Acc. 

Bare, 8511 Sunset Blvd., Los Angeles 46, Calif. 
Hard-hitting factual articles of the exposé and sex- 
sin type, preferably with suitable illustrations—not 
over 1,000 words. Also good cheesecake picture 
stories. Harry Kantor, Managing Editor. 3c, photos 
$8. 30 days after acc. 

Barron’s National Business & Financial Weekly, 
50 Broadway, New York 4. (W-35) Financial and 
economic subjects of direct interest to investors, 
1,200-2,000. Robert M. Bleiberg, Editor. $100-$150 
an article. Pub. Query. 

Canadian Geographical Journal, 54 Park Ave., Ot- 
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tawa, Canada. (M-50) Illustrated geographical arti- 
cles 1,000-2,000. Gordon M. Dallyn. Ic up. Acc. 

Car Life, 41 E. 42nd St., New York 17. (M-35) 
General automotive articles carrying consumer appeal. 
Cartoons. Photographs. Good rates, photos $5. Pub. 

Challenge, The Magazine of Economic Affairs, 475 
Fifth Ave., New York 17. (M-20) Articles 1,600- 
2,000 on activities and issues in (1) economics and 
economic topics, (2) social problems, politics, and 
science—of personal, local, regional, national, or in- 
ternational focus, but in all instances always of 
economic significance. Seeks objective, concise, lively 
journalistic treatment with close attention to econom- 
ic fundamentals. Haig Babian. Varying rates. Acc. 
Query. 

Charley Jones Laugh Book Magazine, 438 N. Main 
St., Wichita 2, Kan. (M-35) Humorous articles, stor- 
ies, anecdotes to 500 words. Themes deal with domes- 
tic situations and events common to and familiar to 
most readers. Charley Jones, Editor. Cartoons to $25, 
jokes 50c, verse 25¢ a line, longer material 2c a 
word. Acc. 

The Chicago Jewish Forum, 82 W. Washington 
St., Chicago 2. (Q-$1.25) Jewish and minority prob- 
lems. Fiction, poetry, and essays on cultural, theo- 
logical, economic and sociological themes. Benjamin 
Weintroub. Ic. Acc. 

The Christian Century, 407 S. Dearborn St., 
Chicago 5. (W) Religious and social-conscious articles 
1,500-2,500. Verse of high quality. Harold E. Fey. 
1Yec. Pub. No payment for verse. 

The Christian Science Monitor, | Norway St., Bos- 
ton 15, Mass. (D-5) Articles, essays, for editorial and 
department pages, to 800; forum to 1,200; poems, 
jokes, fillers, photos. Erwin D. Canham. 70c an inch 
up. Acc. 

Comedy Magazine, 655 Madison Ave., New York 
21. (Bi-M-25) Light, fast-moving stories, short-shorts, 
250-300. Cartoons featuring girls, cheesecake, gen- 
eral. Ernest N. Devver. 2c, cartoons $8.50 up. Acc. 

Computers and Automation, 815 Washington St., 
Newtonville 60, Mass. (M-$1.25) Science fiction re- 
lated to computers 1,000-4,000. Articles related to 
computers by informed authors 1,000-4,000. Pos- 
sibly cartoons. Edmund C. Berkeley. $10-$20 o 
story or article. Pub. Query. 

Confidential, 1697 Broadway, New York 19. (Bi- 
M-25) Hard-hitting expos¢és on  nationally-known 
personalities; also important consumer and_ public 
service pieces. 2,000 words tops. Also buys story leads 
and information; sources protected on request. Base 
rate $250 an article, no ceiling. Query with outline. 

Cool, 166 W. 72nd St., New York 23. (Bi-M) Same 
requirements as Hep Cat’s Review, below. 

Cue, 6 E. 39th St., New York 16. (W-20) Short 
articles on lighter side of New York City living. Few 
by freelancers—most are staff-written. John Keating. 
$50-$100. Acc. Query by mail. 

The Desert Magazine, Palm Desert, Calif. (M-35) 
Illustrated features, preferably in first person, from 
the desert Southwest on travel, nature, mining, arche- 
ology, history, recreation, exploration, personalities, 
homemaking, desert living, Indians, semiprecious 
gem fields; maximum 2,500. Must have the ‘‘feel’’ 
of the desert country. Photos essential with contem- 
porary material. Randall Henderson. | Yac up, photos 
$1-$3. Acc. 

Dodge News Magazine, Prince & Co., 5435 W. 
Fort St., Detroit, Mich. Travel, personality, science 
articles to 500 words. Pictures must accompany MSS. 
oo and white, color transparencies. Top rates. 
ub. 

Down East Magazine, Camden, Maine. (9 times a 
yr.-35) Essays to 2,500; articles marine, historical, 
character to 2,500; ancedotes. Very few short stories. 
Cartoons. Photographs. No verse. All material must 
be directly related to Maine. Duane Doolittle. $30- 
a for pieces 2,000-2,500, ancedotes, etc., $5 up. 
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Empire Magazine, Denver Post, 650 15th St., Den- 
ver 1, Colo. (W-15, with Sunday Denver Post) General 
interest features 250-2,500 on personality, outdoors, 
domestic, authentic history; verse to 20 lines; fillers; 
photo-features; cartoons. All material must have 
strong Western peg. Bill Hosokawa. 1 Y2c up; photos 


$5. Acc. 

Flying, 366 Madison Ave., New York 17. (M-35) 
Edited for pilots, private and corporate aircraft own- 
ers, service operators, and others connected with or 
interested in aviation. Articles 1,500-2,000 on civil 
and military flying experiences, techniques in flying, 
air power development, travel, new planes and equip- 
ment, sports flying, business flying, flying lore. 
Black and white and color photos. Gill Robb Wilson. 
$50-$150, black and white photos $5 up, transpar- 
encies $75 up. Acc. 

Focus, 655 Madison Ave., New York 21. (M-10) 
Special need: true local human interest stories with 
a humorous twist. Fillers. Photos. Cartoons rarely. 
James A. Bryans. Acc. Query. 

Forbes Magazine (of Business and Finance), 70 
Fifth Ave., New York 11. (Semi-M-35) Readership 
predominantly among investors; interested in narra- 
tive-form articles about major U.S. corporations with 
stock in public hands, accounting for their changing 
fortunes. Also instructive feature articles directed at 
investors. Informal, casual photos. Byron D. Mack. 
Articles $50-$250. Pub. Query. 

Fortnight: Magazine of the Pacific Coast, 784 N. 
La Cienega Blvd., Los Angeles 46, Calif. (M-25) 
Articles of specific interest to West Coast readers. 
R. R. Mathison. About 2c. Pub. 

The Freeman, Foundation for Economic Education, 
Irvington-on-Hudson, N. Y. (M-50) Articles explain- 
ing and promoting such libertarian ideals as private 
ownership, willing exchange, open competition, and 
limited government. Paul L. Poirot, Managing Editor. 
5c. Pub. 

Frontiers, 19th St. and Parkway, Philadelphia 3, 
Pa. (5-times yr.-50) Natural history articles, 1,800- 
2,000. Must be scientifically accurate but in adult 
layman‘s language. Photos. McCready Huston. Prices 
by arrangement. Pub. Query. 

Good Business, Lee’s Summit, Mo. (M-15) Articles 
800-1,600 emphasizing Christian principles in busi- 
ness. First-person stories especially desired. Fillers up 
to 400 words; poems 20 fines or less, on business 
themes. Photos of industrial sub‘ects with business 
slant. Clinton E. Barnard. 2c up, poetry 35c a line. 
photos $6. Acc. 

Gourmet, Penthouse, Hotel Plaza, New York 19, 
N. Y. (M-50) Sophisticated, entertaining, authentic, 
informative articles about food and good living; 
lis aia including recipes as necessary. Cartoons. 

cc. 

Greater Philadelphia Magazine, 1831 Chestnut St., 
Philadelphia 3, Pa. (M-35) Articles to 1,500 on a 
variety of subjects dealing with Greater Philadelphia 
area, with emphasis on business community; person- 
ality sketches of local persons; photo series. Arthur 
Lipson. To $25 an article. Pub. 

Grit, Williamsport 3, Pa. (W-10) Odd, strange pic- 
tures, brief text; Americanisms and family subjects; 
personalities and articles of general interest, 300-500; 
short illustrated articles for women’s and children’s 
pages. 2c, photos $3. Acc. 

Guideposts, 345 E. 46th St., New York 17. (M-20) 
Articles, preferably first person, 750-1,500, showing 
how spiritual principles have been applied to daily 
living. Must be factual; avoid essay or editorial! ap- 
proach. Short features accepted. $15-$100. Acc. 
Query. 

Guns Magazine, 8150 Central Park Ave., Skokie, 
Ill. (M-50) Articles 1,500-3,000 on all aspects of gun 
sport; articles on prominent shooters, designers, or 
other persons important in the gun game. Especially 
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ORDER IT NOW 


The Big, New, Authoritative 


1957 List of 
Freelance TV Script Markets 
The full-hour and ninety-minute dramatic shows 

are paying $1,500 and up for original plays! 

To sell your scripts, you need the latest edition 
of this unique list, prepared by NYU's instructor 
in TV writing. 

In addition to addresses of script buyers and 
prices paid, contains names and addresses of agents 
who handle beginners’ work. 


PRICE $2.50 POSTPAID 


(With two companion volumes—Writing Hints and 
Sample Scripts—only $5) 


Send check or money order to 


A. R. PERKINS JR. 


P.O. Box 371, Grand Central P. 0., New York 17, N. Y. 


TV... Short Stories .. . Books 


A literary manuscript represents the author's 
time, labor and skill. It is a valuable piece of 
property and should have expert supervision. 
If you send your manuscript to us, here are 
some of the things it will receive: 


1. A comprehensive review. 
2. An honest evaluation. 

3. A thorough criticism. 

4. Careful editing. 

5. Plotting suggestions if needed. 
6. A sample of TV format. 

7. Marketing guidance. 


Fees: Short shorts under 2,000 words. __ $3.00 
Short stories over 2,000 words _. 5.00 

TV scripts—One act_ 

Two acts . 5.00 

Three acts _. 


WILL LOZIER 


134-25 Cherry Avenue Flushing 55, N. Y. 
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wants controversial topics creating arguments and 
reader interest; shooting tips and techniques. Photo- 
graphs. Cartoons. Ben Burns, Editor; William B. 
Edwards, Technical Editor. 5c, cartoons $10, photos 
$5. Acc. Query. 

Hep, P. O. Box 2257, Fort Worth, Texas. (M-25) 
Top quality features including scandal, exposé, en- 
tertainment, with two or more pictures closely keyed 
to the subject. All material must deal with the Negro 
race. Open rates 30 days after receipt of material. 

uery. 
s Hep Cat's Digest, 166 West 72nd Street, New York 
23. (Bi-M) Articles for digest-type of magazine, 500 
to 1,000, on teen-agers, particularly Rock & Roll 
features. Fillers, poems, cartoons. Robert E. Fischer, 
Publisher. 1c-3c, photos $3-$5. Pub. 

Hep Cat's Review, 166 West 72nd St., New York 
23. (Bi-M) Articles 500 to 1,000 on teen-age, par- 
ticularly Rock & Roll features; celebrities; news of 
teen-age doings in various sections of country. Fillers 
to 50 words. Poems. Cartoons. Robert E. Fischer, 
Publisher. 1c-3c, photos $3-$5. Pub. 

Hometown—The Rexall Magazine, 8480 Beverly 
Blvd., Los Angeles 54, Calif. (M-free) Fiction 1,800- 
3,300 that has family appeal, humor, light romance; 
no crime or trick endings. Occasional short articles 
(800-1,800) on how-to-do home projects, child care, 
etc. Oversupplied with fillers, quizzes, cartoons. H. R. 
Stewart, Editor. Fiction $75-$100, articles $35-$50, 
pictures $5. Acc. No queries. 

Ideals, 3510 W. St. Paul Ave., Milwaukee 1, Wis. 
(Bi-M-$1.25) Poems, short stories, articles, Koda- 
chromes, art work—inspirational, patriotic, religious, 
family, childhood, nostalgic subjects. The magazine 
is devoted to “clean, wholesome, old-fashioned 
American ideals.’’ Van B. Hooper, Editor. $10 an 
articles or poem, photos $5 up, transparencies $25 up. 
Pub. Query before submitting material. 

The Independent, formerly Exposé, 225 Lafayette 
St., New York 12. (M-25) Articles factual and docu- 
mented unacceptable to most magazines or news- 
papers because of pressure groups and advertisers. 
Little freelance material used. Lyle Stuart. Payment 


usually around $15 an article, sometimes much more. 
Query. 

Jest Magazine, 655 Madison Ave., New York 21. 
(Bi-M-25) Same requirements as for Comedy Maga- 
zine. Ernest N. Devver. 

Joker, 655 Madison Ave., New York 21. (Bi-M-25) 
Same requirements as for Comedy Magazine, also 


short jokes, epigrams, parodies, satires. Ernest N. 
Dewver. 

Jubilee, 377 Fourth Ave., New York 16. (M-35) A 
national pictorial monthly of Catholic life, edited by 
laymen. Not in market for text pieces. Picture stories 
only, at $5 a picture. No queries. Edward Rice, Robert 
Lax, Robert Reynolds, Senior Editors. 

Labor’s Daily, Box 338, Bettendorf, lowa. (D) 
Sponsored by International Typographical Union. 
Articles and interviews on all phases of labor—politi- 
cal action, community service, unusual jobs; exposés 
of political and economic matters of interest to 
unions. Humor, satire, short fiction dealing with 
unionism, civil rights, current social problems. Short 
verse of professional quality on labor subjects. Car- 
toons—workers’ eye view of shop or office situations, 
political satire with liberal slant. Spot photos of 
strikes, violence, or unionists participating in com- 
munity service. Also seeks responsible stringers in 
key cities, New Orleans, Minneapolis, Denver, Bos- 
ton, Chicago, Houston, Dallas, Austin, Louisville. 
Ralph S. White, Editor. 35c¢-50c a column inch, 
photos $1-$5. 10th of month following pub. Query 
on major projects. 

Leatherneck, P. O. Box 1918, Washington 13, D. 
C. (M-30) Fiction, humor, articles, to 3,000. Must 
have strong Marine slant. Shorts to 1,500. Colonel 
Donald L. Dickson, USMC. To $200. Acc. 
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The Marine Corps Gazette, Box 106, Marine Corps 
Schools, Quantico, Va. (M-30) Professional military, 
Marine Corps, naval, air articles, illustrated, with em- 
phasis on amphibious warfare—1,000-5,000. Colonel 
John A. Crown, USMC. 3c-6c. Acc. 

Mexico This Month, Calle Atenas 42-601, Mexico 
6, D. F. Articles 1,000-1,200 on off-the-beaten- 
track Mexican material—light, humorous twist de- 
sired. Good picture stories. Anita Brenner. About 
$24 an article. 

Montana: The Magazine of Western History, 
Roberts at Sixth Ave., Helena, Mont. (Q-75) Authen- 
tic but readable historical articles about the West— 
Arizona, Nevada, Utah, Wyoming, Nebraska, Texas, 
California, Colorado, North and South Dakota. Mich- 
ael Kennedy, Managing Editor. Pub. Query. 

The Montrealer, 770 St. Antoine St., Montreal, 
Canada. (M-25) Good quality serious and light fiction, 
1,200-2,500. Cartoons. Canadian contributors only. 
David L. Hackett. Varying rates. Pub. 

Motor News, 139 Bagley Ave., Detroit 26, Mich. 
(M-25) Outdoor adventure and travel articles. Photos. 
William J. Trepagnier. $50-$100. Acc. 

Movie Mirror, 441 Lexington Ave., New York 17. 
(Bi-M-25) Warm emotional stories about the top 
movie stars. Interviews on specific phases of a movie 
star's life also acceptable. Feature stories must be 
new and exclusive. All stories must lend themselves 
to photographs. Also uses third person articles about 
the movie stars on unusual ideas. Exclusive picture 
sets. Length 2,000-2,500 words. Richard Hiller. $100 
up. Acc. Query. 

The Nation, 333 Sixth Ave., New York 14. (W-20) 
Articles on current events of social and political sig- 
nificance; emphasis on good reportage. Liberal view- 
point. No verse. Carey McWilliams, Editor. 2c. Pub. 

The National Humane Review, 896 Pennsylvania 
St., Denver 3, Colo. (M-15) Articles 600-2,000 on 
cruel and inhumane or unusually kind treatment of 
children or animals; exposés; reforms. 1 V2c-2c, 
photos extra. Pub. 

National Review, 211 E. 37th St., New York 16. 
(W-20) Articles 1,000-3,000 on politics, foreign af- 
fairs, the arts. Political cartoons. Conservative view- 
point. William F. Buckley, Jr. Pub. Query. 

Nature Magazine, 1214 16th St., Washington, D. 
C. (10 issues a year-60) illustrated nature articles 
1,000-2,000; fillers with pictures 100 to 400; short 
verse. (Currently overstocked with fillers and verse.) 
R. W. Westwood. Ic-3c. Acc. Query. 

The New Christian Advoate, 740 N. Rush St., 
Chicago 11. (M-35) A continuation of The Pastor 
and The Christian Advocate. Edited for Methodist 
ministers and lay leaders. Articles 1,200-1,500 on 
preaching, the ministry of music, pastoral care, church 
administration, counseling on personal problems, mis- 
sions, the parsonage family. Some verse. T. Otto Nall, 
Editor. Articles $25 up, verse $5 up. Acc. Querry. 

New Mexico Magazine, Santa Fe, N. M. (M-25) 
Illustrated articles on New Mexico, 1,500. George 
Fitzpatrick. $15 an article, 4x5 transparencies for 
color section, New Mexico subjects only, $25. Pub. 
Verse, no payment. 

New Republic, 1244 19th St., N. W., Washington 
6, D. C. (W-20) Articles to 3,000 on political, cul- 
tural, and social subjects. Gilbert A. Harrison. Pay- 
ment by arrangement. Query. 

Oldsmobile Rocket Circle Magazine, 41 £. Oak St., 
Chicago 11. (M-free) Non-commercial material similar 
to that in mass consumer magazines. Photos. High- 
class, sophisticated treatment of spectator sports, par- 
ticipation sports, entertaining, entertainment world, 
off-beat non-fiction adventure, stories behind the 
news. Miss Barbara DaVee, Manuscript Editor. Pay- 
ment by negotiation. Query. 

Opinion, 1123 Broadway, New York 10. (M-25) 
Articles 2,000; short stories 2,000; verse; fillers; all 
of Jewish interest. Ic. Pub. 
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The Optimist Magazine, 1721] Railway Exchange 
Bldg., St. Louis, Mo. (M-25) Articles of interest 
to businessmen—industry, science, government, eco- 
nomics, travel, human interest. Ralph J. Gentles. 
3c. Pub. 

Our Dumb Animals, 180 Longwood Ave., Boston 
15, Mass. (M-15) S. P. C. A. organ. Animal articles 
und stories (not fiction) to 600; photos. W. A. Swal- 
low. Vas photos $1 up. Acc. 

Our Navy, 1 Hanson Place, Brooklyn 17, N. Y. 
(Bi-M-25) Articles and fiction (action or humor) 
with strong Navy enlisted slant; must entertain or 


inform the enlisted U. S. Navy bluejacket. Rob E. 
Hurst. Payment at varying rates. Acc. if authors 
query first; otherwise Pub. 

Our Sunday Visitor, Huntington, Ind. (W-5) Ar- 
ticles of Catholic interest 850-1,000. F. A. Fink, 
Managing Editor. 2c up. Acc. 

Pen (Public Employees News), Box 2451, Denver |, 


Colo. (M) Articles 1,000-2,500, illustrated with 
photos if possible. Fiction 1,000. Original anecdotes 
100-200. Cartoons. Varying rates, anecdotes 3c a 
published word, cartoons $5-$10. Acc. No queries, 
but copy of magazine will be sent on request. 

People and Places, i800 W. Fullerton Ave., Chi- 
cago 14. (M-free-controlled) Human interest picture 
stories on people and places in the United States 
Quality of pictures is of major importance; top quality, 
candid, unposed type, pienty of animation and human 
interest; usually requires first rights; returns unused 
photographs. Ralph N. Swanson. 2 wks after Acc. 

People Today, 535 Fifth Ave., New York 17. (M- 
15) Staff-written. Buys occasional picture stories of 
professional quality and current interest, also leads, 
tips, or hot and exclusive news-feature stories on 
personalities or social phenomena. Hy Steirman, 
Editor. Good rates. Acc. 

Photoplay, 205 E. 42nd St., New York 17. (M-20) 
Personality features on Hollywood stars, 3,000. Can- 
did photos of stars. Almost all stories are assigned to 
avoid duplication, and there is a very limited free- 
lance market. Isabel Moore. Open rate. Acc. Query 
essential. 

Popular Electronics, 366 Madison Ave., New York 
17. (M-35) Articles on construction of electronic 
gadgets, receivers, hi-fi equipment, etc., 500-3,500 
words. Fillers. Cartoons. Photographs. No fiction ex- 
cept by experienced writers in the electronic field. 
Oliver P. Ferrell, Managing Editor. Varying rates for 
text, cartoons $7.50, photos $7.50. Acc. 

Quote, P. O. Box 611, Indianapolis 6, Ind. Original 
ancedotes to 150 words for the use of public speakers. 


Original epigrams. Maxwell Droke. Varying rates 
accerding to quality. Acc. 
The Saturday Review, 25 W. 45th St., New York 


36. (W-20) Literary and general articles of ideas, 
philosophy, education. Poetry of quality. Cartoons. 
Photos. Articles $75-$150, verse 50c a line, pictures 
$7.50. Pub. Query. 

Scan, 8511 Sunset Blvd., Los Angeles 46, Calif. 
Same requirements, etc., as Bare, above. 

Scenic South, Standard Oil Company (Kentucky), 
Starks Bldg., Louisville 2, Ky. Photographs with 
captions—single or in series—showing subjects of 
scenic, historical, and general interest in Alabama, 
Florida, Georgia, Kentucky, Mississippi. Black and 
white glossy prints 8 x 10 for inside pages; trans- 
parencies 4 x 5 or larger for covers. Robert B. Mont- 
gomery. Black and white photos $5-$10, color trans- 
parencies $75. Acc. Copies of magazine available 
to freelance photographers. 

Seattle Times Sunday Magazine Section, Box 1892, 
Seattle 11, Wash. (W-15) Features on Pacific North- 
west subjects only, 1,000-1,200. Picture layouts on 
regional topics for roto section. No fiction or verse. 
Chester Gibbon. $15 for unillustrated article; $25 
with suitable art. Pub. 
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Why Can’t Just Anybody Write for a 
Christian Magazine? 


There is no royal road to writing, but you can 
learn. Let us help you avoid many pitfalls which 
cause rejections of your material. 

Send today, without cost or obligation, for a 
leaflet describing our correspondence course, 
WRITING FOR CHRISTIAN PUBLICATIONS. 


The Christian Authors’ Guild 


1703 Chestnut St., Philadelphia 3, Pa. 


POETRY WRITERS 


Writers of Inspiring Christian Poems, Verse, or any 
form of appealing poems, write for details of our 
Two Way Plan of Book Publishing. 

TRINITY PRESS 


Post Office Box 683 A Hollywood 28, Calif. 


WILL TYPE 
Your Short Stories 
Minor corrections if desired 
My usual good service 
Regret—no books at present 
50 cents per thousand words—plus postage 
x CLARA BRINSON 


100 Delaware Avenue Delmar, Delaware 


TRADE MAGAZINES 


Special Field for Writers 
Whatever your interest, you will find the magazine you are 
looking for amon the 5,166 we list. Each with complete 
address, all for $2.50 postpaid. All fields—business, trades, 
agricultural, professions, insurance, real estate, music, edu- 
cational, hobbies, sports, etc 


PUBLICATIONS 
34FF North Ritter Indianapolis 19, Indiana 


PRINTERS OF BOOKS 


A new economical ‘gang run’ method now enables us to 
print your books and PUBLICATIONS at lowest possible 
cost. Highest quality. From 500 copies up. Write for 
free catalog and quotations. 


ADAMS PRINTERS 


30 W. Washington St., Dept. AJ Chicago 2, Ill. 


TO AUTHORS 


seeking a publisher 


Send for our free, illustrated booklet titled To the Author in 

Search of a Publisher. It tells how we can publish, promote 

and distribute your as we have done for hundreds of 

subjects New authors welcomed. 
today for Booklet BB. It’s 

VANTA AGE PRESS, 120 Ww. 31st Street, New York 1, N. Y. 

In California: 6253 Hollywood Bivd., Hollywood 28 


ASPIRING WRITERS 


As an expeienced teacher, | specialize in helping begin- 

ners; either PERSONALIZED eee or story criticism. 

Reasonable rates. Other he 

For information send self- seaaeaiedd stamped envelope. 
HELEN D. SCHULTZ 


23 Vintage Ave. Winston-Salem 6, N. C. 
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Sepia, 1220 Harding, P. O. Box 2257, Fort Worth, 
Texas. (M-25) Top quality picture stories including 
scandal, exposé, entertainment, sports, addities, all 
with pictures closely keyed to story. All material 
must deal with the Negro race. Mrs. Adelle Jackson. 
$50-$100 for complete story with pictures. Acc. 
Query. 

Ski Magazine, Hanover, N. H. (Six issues October 
through March-35) Articles 400- 2,000 on ski trips, 
controversial subjects, techniques, equipment, resorts, 
personalities. Humor; fillers about skiing. Cartoons. 
Fred Springer-Miller. 1c-5c, photos $1-$10. Pub. 

The Soldier Illustrated, Box 800, Manhattan, Kan. 
(M-35) Fiction around 4,000 words dealing with 
soldiers in combat, training, or play. Illustrated 
articles about foreign soldiers, sports, sidelights on 
army life. Fillers 150. Cartoons involving soldiers. 
Photos. Major Neal J. Ahern. 4c, cartoons $5-$15, 
photos $5-$15. Two weeks after acc. Query. 

Southwest Review, Southern Methodist University, 
Dallas 5, Tex. (Q-75) Quality stories to 3,000. Ar- 
ticles on regional, literary, national, world problems. 
Poetry. Allen Maxwell. Prose Yac, $5 a poem. Pub. 

Stare, 655 Madison Ave., New York 21. (Bi-M-25) 
Photos—cheesecake, pinups. Steve André. Photos $6 
—contact prints considered. Acc. 

Sun, Box 142, Oakland, N. J. (M) International 
nudist magazine. Stories and articles, especially edi- 
torials, about nudism per se or in any field of allied 
interest such as mental and social hygiene, physical 
culture, nutrition, recreation. Photos, cover transpar- 
encies. Margaret A. B. Pulis. 1c, photos $3, transpar- 
encies $5-$10. Pub. 

Sunshine & Health, Box 142, Oakland, N. J. (M) 
American nudist magazine. Requirements as for Sun, 
above. Margaret A. B. Pulis. 

Sunshine Magazine, The House of Sunshine, Litch- 
field, III. (M-15) Human interest topics which tend 
to develop character or overcome weaknesses and 
difficulties or which demonstrate helpful conduct 
toward people or causes. Stories should be forcefu! 
with surprising climax. No love triangle or death- 
bed stories. Maximum 1,500 words; 1,200 pre- 
ferred. No poetry. Henry F. Henrichs, Editor. Rate 
according to merit. Acc. 

Theatre Arts, 130 W. 56th St., New York 19. (M- 
50) Articles on the theatre and associated arts, 500- 
2,000. Most material written on assignment. John 
D. MacArthur, Editor and Publisher. 2c Pub. 

Tic, P. O. Box 350, Albany 1, New York. Articles 
for dentists on dental or dental related themes, 800- 
2,400. Cartoons; photographs and other illustrations, 
individual or series. To $75 on article. Acc. 

Town & Country, 572 Madison Ave., New York 22. 
(M-75) Satirical, topical short stories, articles, essays, 
on unusual subjects, addressed to a general, mature 
— Small freelance market. Varying rates. 

cc. 


Trail-R-News Magazine, 546 W. Colorado, Box 
1551, Glendale, Calif. (M-10) Articles built around 
trailer coach life, 1,200-2,500. Each must be ac- 
companied by two glossy photos. Stock photos ac- 
ceptable. Articles must deal specifically with a trip 
or locality. No generalities wanted. Interested in a 
limited amount of Eastern and Midwestern material. 
Technical matter by arrangement. $12.50-$25 an 
article. Pub. 

True Astrology Magazine, 44] Lexington Ave., 
New York 17. (Bi-M-35) Articles on popular prob- 
lems as related to astrology; average length 1,500- 
2,000. Reports in 1 week. Dal Lee. Ic-1 Yac. Acc. 

True West, P. O. Box 5008, Austin 31, Tex. (Bi-M- 
25) An all-fact magazine of the Old West—badmen 
gold rush days, cattle drives, ghost towns, range wars, 
etc. Articles 1,500-5,000. Old photos. Fred Gipson. 
Ic. Pub. Overstocked. 

TV and Movie Screen, 441 Lexington Ave., New 
York 17. (Bi-M-25) Warm and personal stories about 
the top stars of television and motion pictures, with 
emphasis on those stars who are the favorites of teen- 
agers. Also uses exclusive picture stories. Stories 
must have a new slant and be interview pieces. By- 
line stories by the stars with signed releases. Max- 
imum length, 2,200. Richard Heller. $100 up. Acc. 
Query. 

TV Picture Life, 441 Lexington Ave., New York 
17. (Bi-M-25) Warm and personal interview stories 
about the most popular stars on TV. Feature stories 
must be new and exclusive and lend themseives to 
pictures. Also straight, third person articles about the 
stars if the idea is an exciting one. Exclusive picture 
sets. Maximum length, 2,500. Richard Heller. $100 
up. Acc. Query. 

TV Stage, 441 Lexington Ave., New York 17. 
(Bi-M-25) Warm and personal interview stories about 
the top stars on TV and occasional behind-the-scenes 
stories about TV shows. Also exclusive picture sets. 
Stories should be full of quotes. Byline stories with 
signed releases by the stars. Maximum length, 2,200. 
Richard Heller. $100 up. Acc. Query. 

Vermont Life, State House, Montpelier, Vt. Illus- 
trated factual Vermont articles. Photos, black and 
white and color. Walter Hard, Jr. 2c. Pub. 

Victorian Magazine, 781 Ridge Road, Lackawanna 
18, N. Y. (M-30) “For ‘people of action’ (after mag- 
azine is read and put aside).’’ Fiction 500-2,000. 
Articles. Top-grade fillers 50-150, no 1-liners or 
inspirational sayings. Cartoons. Sample copy of 
magazine available to prospective contributors. Robert 
K. Doran, Ic-5c. Acc. 

Virginia Quarterly Review, | West Range, Char- 
lottesville, Va. (Q-$1) Exceptional literary, scientific, 
political essays 3,000-7,000; short stories and vers> 
of high standard. Charlotte Kohler. Good rates. Pub. 

What's Cookin’ in New York, 126 Clinton St., 
New York 2. (Bi-W-15) Informal, light, semisophisti- 


WRITERS! 


3 out of 4 of you readers have ~ tential qual- 
ifications to become writers 
through our exclusive training previous WRITING 
OR TECHNICAL EXPERIENCE 1s NECESSARY 

“TECHNICAL WRITING” is a new, dencinating and 
high-paying profession, open to both men and women, 
with no age or race barriers. 

Write for FREE 48 page booklet that describes 
fessional “TECHNICAL WRITING” and its HIGH INC ME 
and FUTURE SECURITY OPPORTUNITIES. It offers self- 
employment and hundreds of job selections. “we now 
earning over $600.00 ly after months 
training. WRITE TODAY! © OBLIGATION 


Technical Institute 
9022-A Melrose Ave. Los Angeles 46, Calif. 


A SPECIAL ANNOUNCEMENT TO 
AUTHORS 


Juliene Bonin’s THE STRENGTH OF LOVE has 
been sold out before publication date. We are 
immediately issuing a second edition. We hope 
to go into many more editions with this worth- 
while book. This good news can be YOUR good 
news, too! Write to us today for details con- 
cerning our cooperative plan of publication. Let 
us show you how we can promote sales of your 
book. Ask for our FREE promotional outline 
for your book, showing you how we go about 
producing sales. Write to us now! 


THE PAN PRESS 


5880 Hollywood Boulevad, 
Hollywood 28, California 
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cated fiction and articles to 800. Humor. Verse. All 
material should pertain to food or entertainment. 
Payment in subscriptions. 

Whisper, 213 W. 53rd St., New York 23. (Bi-M- 
25) Exposés, rackets, ‘stories behind the headlines,”’ 
to 1,500. Earl Welch. Good rates. Acc. 

Wisdom, 8800 Wilshire Blvd., Beverly Hills, Calif. 
(M-75) Authoritative, interesting articles in prac- 
tically all fields, 2,000-2,500. ‘Subject matter should 
be of general interest, timeless, and of lasting value. 
Treatment should emphasize ‘knowledge in action’ 
aspects of the subject.’’ Photos of high quality in 
line with character of magazine. Erwin M. Rosen, 
Managing Editor. Rates depending on quality of 
material. Pub. 

Yale Review, 28 Hillhouse Ave., New Haven, Conn. 
(Q-$1) Articles on current political, literary, scientific, 
art subjects 4,000-5,000. Quality short stories. Poetry. 
Good rates. Pub. 

Yankee, Dublin, N. H. (M-25) Articles on New 
England subjects to 2,000. Poetry, any subject but 
preferably not over 30 lines, preferably shorter. Ad- 
dress poetry to Jean Burden, 403 Ventura St., Alta- 
dena, Calif. 2c-10c, poems $5. Pub. or Acc. 

Your Personal Astrology Magazine, 44] Lexington 
Ave., New York 17. (Q-25) Astrological articles help- 
ful to the individual reader. Reports in 1 week. Dal 
Lee. Ic-lYac. Acc. 


Men’‘s Magazines 


Adventure Magazine, 205 E. 42nd St., New York 
17. (M-25) Short stories 2,000-7,000; short-shorts 
1,000-1,800; novelettes 10,000-20,000. Articles 
2,000-6,000 on adventure, men at work, sports, 
science, exploration. Fillers 5-1,000. Cartoons. 
Photos. Alden H Norton. Fiction $250 up, non- 
fiction $150 up. Acc. 

Argosy: The Man‘’s Magazine, 205 E. 42nd St., 
New York 17. (M-25) ‘The best available stories for 
men. Action is important; drama is essential.’ Short 
stories to 5,000; novelettes 10,000-15,000. Articles 
1,500-5,000—irst-person adventure, sports, science, 
medicine, living. Features. Cartoons. Henry Steeger, 
Editor; Alden H Norton, Executive Editor. High 
rates. Acc. 

Battle Cry, 261 Fifth Ave., New York 16. (Bi-M- 
25) Articles 2,500-3,500 dealing with the American 
armed forces. No fiction, fillers, verse, cartoons, or 
photographs. Clifford Morse. ‘Standard rates.’’ Acc. 

Caper, Suite 205, 8511 Sunset Blvd., Los Angeles 
46, Calif. (M-50) Sexy, strong, male fiction; some 
satire if easily intelligible; occasional crime and ad- 
venture fiction. Fiction length 1,250-2,500. Sexy, 
humorous, mildly sophisticated articles presenting the 
male point of view; occasional fact pieces on crime, 
sports, guns, sex, etc. Article length 2,000-2,500. 
Jokes. Cartoons. Photos of girls. Appeal of maga- 
zine is to men 18-45. David Zentner. 4c. Within 
30 days of acc. No queries. 

Cavalier, 67 W. 44th St., New York 36. (M-25) 
Articles: adventure, exposé, self-help—anything that 
has both excitement and interest for men. Narrative 
shorts 500-1,000. No fiction. James B. O’Connell, 
Editor. For promotable lead article $750, middle- 
of-the-book articles $300-$400, shorts $50-$75. 
Query. 

Challenge, 444 Madison Ave., New York 22. (Bi- 
M-25) Articles 2,200-4,000—adventures, historicals, 
Westerns, exposés, medical stories. Cheesecake and 
action photo sets. Phil Hirsch. Articles $150 up, 
photos $10-$25, photo sets $50 a page. Acc. Query. 

The Dude, West Park Publishing Co., 19 W. 44th 
St., New York 36. (Bi-M) Ultrasophisticated but 
literary short stories. Off-beat articles of male in- 
terest, 1,000-5,000, mainly under 3,000. James H. 
Holmes. To $200. Acc. 

The Elks Magazine, 386 Fourth Ave., New York 
16. (M) National publication of the B. P. O. E. Short 
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SATISFIED WITH YOUR SALES SO FAR? 


If not why not try us? Our friendly, personal serv- 
ice will help you as it has helped others. One of 
our book sales to the Macmillan Co. became a 
best seller. 


We need your stories, articles and novels to meet 
Publishers’ demands. 


Fees: $3 for short scripts to 3,000 words; $10 for 
novels to 70,000 words. Commission: 10%. Re- 
turn postage required with manuscripts. 


MANUSCRIPT. BUREAU 
154 Nassau St. New York 38, N. Y. 


SELL IN THREE MONTHS 

OR MONEY BACK 

If You Can Write Correct English—You Can 
pr . . . And Sell Within Three 


In past years | have sold some 3000-3500 

stories . . . articles . . . serials . . . series. 

Now I'm teaching it. 

ALSO CRITICISM AND COLLABORATION 
Juvenile Books Manuscript Criticism a Specialty 


Will Herman 
1726 West 26th St. Cleveland 13, Ohio 


MANUSCRIPT TYPING 


First Aid to Writers 
Fast — Accurate — Neat 
50c per 1000 Words 
Minor Corrections 
One Carbon if desired 
MAUDE B. TABER 
R. BD. 3 Amsterdam, N. Y. 


WRITE FOR THE JUVENILES 


Begin at the beginning and end up selling. The most 
comprehensive course of its kind on the market, cov- 
ering every phase of story and art cle writing for tots 
to teens. (Learn the step-by-step procedure from one 
whose work is appearing currently in juvenile publi- 
cations.) Not a “tell how’ but a SHOW HOW course. 
Personal criticism included. Write for free particulars. 
MARJORIE M. DAVIDSON 
P. O. Box 104 Laceyville, Penna. 


GHOST WRITING 


My work has been published in the United States, Canada, 
England, Scotland, India and in Braille. I’d like to heip you, 
too. Tell me your neds and write for details 


WILL LOZIER 
134-25 Cherry Avenue, Flushing 55, N. Y. 


TO AUTHORS 


seeking a publisher 


Send for our free, illustrated booklet titled To the Author in 
h of a Publishe r. It bg how we can publish, promote 

and distribute your book, we have done for hundreds of 

other —s All subjects considered. New authors welcomed. 

Write today for Booklet BB. It’s 

VANTAGE PRESS, 120 W. 31st "Street, New York 1, N. Y. 

In California: 6253 Hollywood Blvd., Hollywood 28 
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stories 3,500-5,000; no fiction of other lengths. Ar- 
ticles—sports, hunting, fishing—and also serious fea- 
tures. Policy is to plan articles and then assign them 
to national magazine writers. Photos. No verse, fil- 
lers, or cartoons. Lee C. Hickey. High rates. Acc. 
Query. 

Escapade, 8511 Sunset Blvd., Los Angeles 46, 
Calif. (M-50) Strong, earthy fiction in the Caldwell, 
O’Hara, Hemingway vein, 1,250-3,000. Satires, hu- 


morous take-offs on the American way of life; 
sports, music, personalities, male fashions from a 
sophisticated viewpoint. David Zentner. 5c up. 30 


days after acc. Query on special articles. 

Esquire, 488 Madison Ave., New York 22. (M-50) 
Sophisticated unsentimental articles, masculine view- 
point; essays, sketches, short stories, 2,000; cartoons; 
controversial article ideas. Frederic A. Birmingham. 
Pays according to quality and length. Acc. 

Forest and Outdoors Magazine, 4795 St. Catherine 
St., W., Montreal 6, Canada. (M-25) Official pub- 
lication of the Canadian Forestry Association and the 
Ontario Federation of Anglers & Hunters. Dramatic 
shorts 200-500 on huntirg, fishing, conservation in 
Canada; how-to-do-it articles for outdoor men; photo- 
story sets (4-10) on any phase of outdoors—prefers 
hunting, fishing, camping. R. J. Cooke. 1 Yac-2c. 
Photos, $3. Pub.; Acc. if author requires. 

For Men Only, 655 Madison Ave., New York 22. 
(M-25) Short stories 3,000-3,500. Articles—first- 
person and third-person true, rugged, dramatic ad- 
ventures. Cartoons. Photographs. Noah Sarlat. To 
$300, pictures to $25. Acc. Query. 

The Gent, West Park Publishing Co., 19 W 44th 
St., New York 36. (Bi-M) Same requirements as the 
Dude, above. 


The Grizzly, 5636 Melrose Ave., Los Angeles 38, 


Calif. (Bi-M-35) Military, action, adventure stories 
with romantic slant, 1,500-2,000. Fillers. Cartoons. 
Worth Larkin. $25 up. Acc. 


Hunting Adventures, 655 Madison Ave., New York 
21. (Q-35) Short stories 2,500-3,500. First-person 
or “‘as-told-to” articles of true, rugged, dramatic 
adventures, with photos—hunting background. Car- 
toons. Noah Sarlat. To $300, pictures to $25. Acc. 


Male, 655 Madison Ave., New York 22. (M-25) 
First-person and third-person adventure stories of all 
types; fiction about 3,000-5,000; photo illustrations. 
Noah Sarlat. To $500. Acc. 

Man’s Conquest, 441 Lexington Ave., New York 
17. (Bi-M-25) Exciting personal adventure involving 
“‘man-against’’ man, beast, nature, etc. Articles on 
themes of specific interest to men, 1,800-2,500. 
Photographic ex if No fiction. 
Jack Hoffman. $100 

Man’s Illustrated, 441 Ave., New York 
17. (Bi-M-25) Male-slanted adventure articles with 
basis in newsbreak situations; also non-fictional 
treatment of themes of specific interest to men— 
1,800-2,000. Photos. No fiction. Jack Hoffman. 
$100 up, open rate for photos. Acc. 

Man’s Life, 1790 Broadway, New York 19. (Bi-M- 
25) Stories to 4,000; should not be too lurid. Ar- 
ticles to 3,500—crime, adventure, sports. Sociologi- 
cal articles of interest to men, such as ‘The Ameri- 
can Man Is No Longer a Male.” Harold Straubing. 
Fiction and articles $150 up. Acc. 

Man’s Magazine, 444 Madison Ave., New York 
22. (M-25) Articles 2,500-5,000; adventures, his- 
toricals, Westerns, expos¢s, medical stories. Cheese- 
cake and action photo sets. Phil Hirsch. Articles 
$150 up. Illustrative photos $10-$25, photo sets $50 
a page. Ace. Query. 

Man’‘s World, 655 Madison Ave., New York 21. 
(Bi-M-25) Short stories 2,500-3,000. First-person or 
“‘as-told-to’”’ true, rugged, dramatic adventures with 
photos if possible. Rugged photo stories. Third-person 
historicals, Westerns, profiles of fantastic characters. 
Noah Sarlat. To $300, pictures to $25. Acc. Query. 
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Man to Man, 21 W. 26th St., New York 10. (Bi- 
M-25) Fiction and non-fiction to 2,000. Articles in- 
clude current personalities in the news, true adven- 
ture, and experience that is contemporary and 
American. Everett Meyers. $50-$75. Fub. 

Men, 655 Madison Ave., New York 21. (M-25) 
Authentic true adventures, past and present, 2,500- 
4,000. Consumer articles 2,000-3,000 dealing with 
jobs, money, leisure, man-woman relationships, etc. 
No fiction except an ocassional book condensation. 
Cartoons with male slant. Photos. James A. Bryans. 
Full-length articles $200 up, short articles $50-$150, 
cartoons $15, photos $10 up. Acc. (except photos). 
Query. 

Men in Combat, 441 Lexington Ave., New York 
17. (Bi-M-25) Accounts of true personal adventure 
involving any man-to-man combat situation, any war, 
any combatant, 2,000-3,000. No fiction. Query as 
to cartoons. Jack Hoffman. $100 up. Acc. 

Modern Man, 8150 N. Central Park Ave., Skokie, 
Ill. (M-20) Picture and text material 1,500-3,000 on 
subjects of strong masculine interest, including auto- 
mobiles, guns, railroading, aviation, boats, unusual 
adventure. Good photos essential with all articles 
Cartoons. $75-$100. Acc. Query. 

Mr. Magazine, 21 W. 26th St., New York 10. (Bi- 
M-25) Fiction and non-fiction to 2,000, sophisticated 
in approach; must be contemporary and may be 
humorous. Authentic, behind-the-scenes glimpses of 
entertainers; unusual and interesting places here 
and abroad; recipes for understanding and getting 
along with women. Everett Meyers. To $75. Pub. 

The National Guardsman, 100 Indiana Ave., N 
W., Washington 1, D. C. (M-25) Military (Army and 
Air Force, not Navy, Coast Guard, Marines) articles 
500-3,000. Military cartoons. Ailan G. Crist. 3c up, 
cartoons $7.50. Pub. 

Nugget, 545 Fifth Ave., New York 17. (Bi-M-50) 
Stories 1,000-4,000, off-beat with strong writing and 
plots te appeal to an adult male audience; earthy 
and humorous stories. Light but solid factual essays 
1,000-3,000 on women, travel, sports, entertain- 
ment, celebrities, or any other subject of mascu- 
line interest. Fillers. Cartoons. Photographs. George 
Wiswell, Editor. Stories and essays $100 up, car- 
toons $25 up, photos $25 up. Acc. Query. 

Outdoor Adventures, 16 Hopkins Ave., Jersey City, 
N. J. (M-35) Adventure articles, first-person pre- 
ferred, 2,000-4,000. No fiction, verse, fillers, or 
cartoons. Photos only to illustrate articles. Hal Hen- 
nesey, Editorial Director. $75 average for articles. 
Query on off-trail material. 

Playboy, 220 E. Ohio St., Chicago 11. (M-50) 
Short stories 5,000; short-shorts 800-1,500; novel- 
ettes 10,000-15,000. Essays and articles 2,500- 
5,000. Cartoons, photos. Material must be of special 


interest. to sophisticated young male readers. High 
quality, including charm of style, essential. Ray 
Russell, Executive Editor. $2,000 up for principal 


fiction story in issue; $1,000 minimum for other 
fiction, with short-shorts only exception, article rates 
excellent. Acc. 

Rage for Men, Room 307, 303 Lexington Ave., 
New York 16. (Bi-M-25) Mystery and Western fic- 
tion of masculine tone 1,000-2,000. Articles 1,000- 
2,000 on true crime, sex, sports, war, adventure, 
sea. Photos. Material is wanted that !ends itself to 
eye-catching pictures. Richard E. Arnold. Stories 
and articles $50 up, photos $5 up. Acc. Do not 
query. 

Rascal Magazine, 3755 W. Armitage Ave., Chi- 
cago 47. (M-35) Fiction 500-2,500 with strong male 
slant—hard-hitting, clever, with good character de- 
lineation. Non-fiction for men—photographic illus- 
trations required unless material is exceptionally well 
written. Unusual photo essays. Distinctive cartoons 
and gags. Photos—figure studies and pin-ups. Jack 
Walters, Managing Editor. 5c up, photos to $25. 
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emphasis on authentic, dramatic non-fiction. Book 
condensations 15,000. Articles 2,000-5,000 on men 
in action—first-person experiences, adventure; ex- 
posés, historical, off-beat profiles. science and medi- 
cal pieces, sports, crime. Also picture stories of con- 
siderable impact. Fillers to 1,000. Ray Robinson, 
Editor. Competitive rates on all articles with $150 
minimum. Acc. Query. 

Real Men, 261 Fifth Ave., New York 16. (Bi-M- 
25) Typical men’s articles 2,500-3,000. No fiction, 
verse, fillers, or cartoons. Clifford Morse. ‘’Standard 
rates.’ Acc. 

Rod and Gun in Canada, Gardenvale, Que., Can- 
ada. (M-20) Personalized, action-filled hunting and 
fishing articles to 1,800. “‘Issue’’ material involving 
controversy between provinces and federal govern- 
ment, between areas, between various groups. How-to 
material on outdoor topics. Some cartoons. News 
photos. Reg. R. Fife. Varying rates, cartoons $5, 
photos $2-$5. Acc. Query. 

Rogue, P. O. Box 230, Evanston, III. (Bi-M-35) 
Fiction and articles 2,000-5,000—adventure; 
phisticated pieces with sex slant; personality articles. 
Extensive market for cartoons——line or wash. Photos 
to illustrate articles, also boudoir type cheesecake 
William L. Hamling, Editor. 5c up, cartoons $10- 
$25, photos $10-$25. Acc. 

Rugged Men, 261 Fifth Ave., New York 16. (Bi 
M-25) Typical men’s articles 2,500-3,500. No fic- 
tion, verse, or cartoons. Clifford Morse, Managina 
Editor. ‘Standard rates.’ Acc. 

Saga, 205 E. 42nd St., New York 17. (M-25) Truc 
adventure stories for men. All subjects. Narrative 
strength of first importance. Profiles of adventurous 
men, preferably in news today, a good bet. Sagas of 
the past always sought. Picture stories. True humor. 
Photos. Cartoons. Fillers. Ed Fitzgerald. Feature rates 
$150-$500, fillers $5-$50. Acc. 

Salvo, Suite 205, 8511 Sunset Blvd., Los Angeles, 
46, Calif. Robust. virile man’s war fiction; sex moti- 
vation O. K.; 1,500-5,000 words. David Zentner. 
Going pulp rates. 30 days after acc. 

See, 10 E. 40th St., New York 16. (Bi-M-25) 
3,000-5,000 word true adventure; off-beat profiles: 
stories of war, sports, crime. history (-ontroversia'); 
medicine. No fiction. Ray Robinson. Query. 

Sir!, 21 W. 26th St.. New York 10. (M-25) Short 
stories 1,500-1,800. Short-shorts. Articles on any- 
thing of interest to men—metaphysical, weird, ex- 
posés. Cartoons. Photos. Adrian B. Lopez. $50-$75 an 
article; pictures $5-$7.50. Acc. Query. 

Sport Life, 655 Madison Ave., New York 22. (Q- 
35) Short stories 2,000-4,000. First-person, true, 
rugged, dramatic, hunting articles; a!so photo stories 
of same type. Cartoons. Animal photos. Noah Sarlat. 
To $300, pictures to $25. Acc. Query. 


Real, 10 E. 40th St., New York 16. (M-25) Heavy 


GAMBLE A BUCK? 


THAT’S ALL IT TAKES TO LEARN ABOUT 
WRITING COMIC BOOK STORIES. MY 
15,000 WORD BOOKLET, FUNDAMEN- 
TALS OF COMIC SCRIPT WRITING, TELLS 
YOU HOW. NO DRAWING EXPERIENCE 
NEEDED. SEND YOUR DOLLAR TO: 


Earle C. Bergman 


1255 North Gordon St. 
Hollywood 38, Calif. 


IT IS HERE — THE PLOT GENIE 
THE MAGIC PLOT BUILDER! 


Endorsed by leading educators, recommended by editors 
of national magazines, used by thousands of successful 
writers. Slant your material toward the active markets if 
you would sell. The Specialized PLOT GENIES can furnish 
you with countless dramatic plots for the story types now 
in demand—Melodramatic Romance or General Romance, 
Short-Short Story, Detective-Mystery, and Comedy. Each 
of these PLOT GENIES, is complete in itself and each is 
priced at $10.00. 10% discount allowed if cash is paid 
for the entire PLOT GENIE series. 3 
Write what the editors want. Get YOUR share of the edi- 
tors’ checks. Send in your order today for the PLOT 
GENIE you need. Money back if returned within 10 days 
if you are not satisfied. 


ERNEST E. GAGNON CO. 


Owner and Distributor 
8161 West 3rd St., Dept. A 


Los Angeles 48, Colif. 


do it for you. 


Sook Writing 


When you write your first book you will need some profes- 
sional help, and you get such help from an author who writes 
books of his own. | have been coaching writers into print for 
two decades. | shall be doing it this year and the next. | can 


Write for my free descriptive folder entitled Book Writing 
Help. It tells you what | do and how we get started. 


CHARLES CARSON, Literary 


Post Office Box 638-A, Manhattan Beach, Calif. 


Help 
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BOOKS PUBLISHED 


For Writers, etc. Low cost, good service and 
publicity. Offset printing, can do the job 
for you. Let us know what you have, and 
quotation will be promptly given. 

Also folios, booklets, etc. by mimeograph- 
ing process at reasonable cost for sharp, 
clean-cut work. Write for prices. 

By offering low production costs, you can 
retain complete conrtol of your MS and 
selling rights. 

The HOME TOWN PRESS 


Offset Lithography - Varityping - Mimeosraphirg 
309 West San Bernardino Road Covina, California 


IF ANYBODY CAN TELL YOU 

what’s keeping your story from selling, we can, and show 
you, too, how to make it rinht. Send us your story, and 
you'll see for yourself. Only $1 for scripts under 2000; 75c 
per 1000 above 2000. We also plot to your story idea at $2 
per plot. TV help, too. Criticism, $2 per Act. Also Screen 
Treatment and Adaptation. Inquiry requires Return Postage. 
Have you read our “How to Put Drama And Suspense Into 
Your Stories,” 75c? It’s Great. You'll be delighted. 

DELANO PUBLISHERS 

Writers’ Helps 

232 W. Delano Avenue 


FRIENDLY, EXPERT HELP 


Whet every writer needs. 25 years satisfactory service; 
worldwide clientele. Modern methods. Editing, revisino, 
rewriting, ghosting, instruction; books, stories, speeches, 
articles, poems, fiction, non-fiction, text books. Each prop- 
erly typed when ready. Free carbon on white paper. $1.25 
to $1.75 a thousand word average. Minimum $6.50. 


IRMA A. GWIN-BUCHANAN 
(San Francisco 1918 to 1943) 
2140 Empire St., Stockton 5, California 


Yonkers 5, N. Y. 


Writing for the Juveniles 
is easy, instructive, pleasant and profitable. The largest 
market open to inexperienced writers—and the only one 
where you can EARN WHILE YOU LEARN! My specialized 
course of instruction in WRITING FOR THE JUVENILE 
MAGAZINES plainly teaches how to write for this wide-open 
market. Send for terms and descriptive folder. 
WILLIAM C. DERRY 


40 Rock Avenue East Lynn, Mass. 


DON’T YEARN! LEARN AND EARN! Ingenious SELF-IN- 
STRUCTION METHOD COURSES SHOW you HOW! 30 Les- 
son Fiction Course—$5.00. 10 Lesson Specialized Short-Short 
Course—$3.00. WRITE & SELL FILLERS (over 150 markets) 
—$1, WRITE & SELL SONGS & POETRY, markets—$1. 
OR S2.0B OWN LITERARY SERVICE, $1.00. ALL THREE 


WRITE-RIGHT SYSTEM 


Box 107-A Fern Park, Fla. 


YOU CAN MAKE EXTRA MONEY WRITING! 


You can produce fillers, trade journal articles, photo-stories, 
feature articles, news items, and material for the outdoor, 
action magazines with our help and so get fast checks and 
bylines. Send for free 3,000 word illustrated folder and learn 
how to “write to sell.’ Our money-back guarantee protects 


you. 
THE NON-FICTION PRESS 
Dept. R, Box 1008 


Glendale, Calif. 


Sportsman Magazine, 655 Madison Ave., New 
York 22. (Bi-M-35) Noah Sarlat. Same requirements 
as Sport Life, above. 

Stag, 655 Madison Ave., New York 22. (M-25) 
Chiefly first-person and third-person true adventure 
pieces of all types, 2,000-3,000. Picture stories. Fic- 
tion. Noah Sarlat. Up to $500. Acc. 

Swank Magazine, 655 Madison Ave., New York 
22. Q-35) Short stories to 2,500; short-shorts 
1,000; novelettes only by big names. Articles: true 
adventure, fact-fiction, humorous-satirical. Cartoons 
in black and white and color only by professional 
cartoonists. Photos. Verse perhaps, if exceptionally 
funny. Bruce J. Friedman. Rates fairly good. Acc. 

Tiger Magazine, 624 S. Michigan Ave., Chicago 5. 
(Bi-M-50) Romantic, adventure, or sophisticated fic- 
tion to 3,500. Articles of interest to men. Humor, 
satire. First-class cartoons and photos of male in- 
terest. No verse or fillers. George Fox, Jr., Editor. 
5c up depending on merit, cartoons and photos on 
basis of interest. 30 days after acc. 

True, The Man’s Magazine, 67 W. 44th St., New 
York 36. (M-25) Factual stories of interest to men, 
2,000 up—average 5,000-6,000. Always needs true, 
first-person adventure. Two-column fillers, 500-1,000. 
One novelette length (20,000) each issue. No fic- 
tion. Douglas S. Kennedy. Highest rates. Acc. 

True Men Stories, 1790 Broadway, New York 19. 
(Bi-M-25) Same requirements as Man’s Life, above. 
Seeking also feature columns and cartoons. 


Women’s and Home Service Magazines 


American Baby, 180 Riverside Drive, New York 
24. (M-25) Articles to 1,000. Special need: articles 
by doctors. No verse. No photos. Beulah France, 
R.N. Yac. Pub. Acc. on articles by doctors. 

American Beauty, 166 West 72nd St., New York 
23. (Bi-M) Articles 50-1,000 on fashion, glamour, 
charm, success. Robert E. Fischer. 1c-3c, photos 
$3-$5. Pub. 

The American Home, 300 Park Ave., New York 
22. (M-25) Practical articles pertaining to home, in- 
terior decorating, building, gardening, food, home- 
crafts, 800 to 2,000. Illustrated how-to-make or how- 
to-do articles on homemaking subjects. Mrs. Jean 
Austin. Varying rates. Acc. 

Baby Care Manual, Parents’ Institute, 52 Vander- 
bilt Ave., New York 17. (Q-give-away through hos- 
pitals to new mothers) All articles reprinted from 
Parents’ Magazine. Photos. Mrs. Claire Glass Miller. 
Photos $25. Acc. 

Baby Talk, 149 Madison Ave., New York 16. Ex- 
perience articles mother-father-baby, 500-1,000; fil- 
lers; verse. Deirdre Carr. 2c-3c. Acc. 

Baby Time, 424 Madison Ave., New York 17. (M- 
25) Articles and stories 500-750 of interest to new 
and expectant mothers and mothers of children up 
to about 3 years; humorous verse. Lee Robba. $5 
up an article. Acc. 

Beauty and Health, 166 West 72nd St., New York 
23. (Bi-M) Articles 500-1,000 on self-improvement 
through diet, exercise, etc. Fillers and news to 50 
words. Cartoons. Robert E. Fischer. 1c-3c, photos 
$3-$5. Pub. 

Better Homes & Gardens, 1716 Locust St., Des 
Moines 3, lowa. (M-25) Architectural, home decorat- 
ing, and gardening articles largely staff-written. 
Special Features Department seeks high caliber gen- 


49 Salem Lane 


Make Your Writing PROFITABLE this Year! 


Learn how from the author of the prize-winning novel . 

THE DEVIL'S HANDMAIDENS. | have helped hundreds to 

success in fiction, poetry, articles. A trial criticism at $1] 4—WRITERS: MAKE IT SELL! (Advance Technique). ...:. 2:50 

per M words will prove that | can help you. Reference: | 5—-WRITERS: TRY SHORT SHORTS 8 types explained).... 3.00 

Who's Who in the Midwest. Or visit my Chicago class. | 6—-WRITERS: LEA TO EARN! (New approach to writing) 3.00 
MILDRED | REID’ HANDMAIDENS. Novel. $3.50. From me.. 2.00 


Literary Critic 


MY SEVEN BOOKS 


Evanston, Illinois 
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eral articles on practically any subject except palitics, 
sports, and medical ‘‘scares.’’ Wants profiles and 
family stories about important people who are not 
necessarily celebrities. Photos. Cartoons. No fiction, 
little verse. Hugh Curtis, Editor; James M. Liston, 
Special Features Editor. Articles to $1,500 and 
above. Acc. Query. 

Bride’s Magazine, 527 Fifth Ave., New York 17. 
(Q) Articles 100-1,500, covering fashions, furnishings 
and home decorations, etc., of interest to brides: 
verse. Helen E. Murphy. Varying rates. Acc. 

Canadian Home Journal, 73 Richmond St., W., 
Toronto, Canada. (M-20) Short stories 3,000—cur- 
rent need, young, romantic love. Robert Marjoribanks, 
Managing Editor. $200. Acc. 

Canadian Homes and Gardens, 481 University 
Ave., Toronto, Canada. (M-25) Practical how-to-do-it 
articles on subjects of interest to homemakers; keep 
in mind Canadian geography and climate. Photos 
Varying rates. Acc. 

Catholic Home Journal, 220 37th St., Pittsburah |. 
Pa. (M-20) Love or domestic stories 1,800-2,000. 
Articles on the home. child care, etc., preferably il- 
lustrated, 1,800-2,000. Verse about ‘’grandma,”’ 12- 
Pe lines. Rev. Urban Adelman. Ic up. $6 a poem. 

The Catholic Home Messenger, St. Paul Monasterv, 
Canfield, Ohio. (M) Fiction and articles 1,800-2,000. 
Fiction should be timely or deal with social and familv 
problems. Articles on biography, travel, current 
events, cultural matters, etc. Picture stories—7-8 
photos, 300-600 words. Fillers and cartoons used 
occasionally. Rev. Bernard M. Borgogno, S. S. P. 
1Y%c up. 10th of month after acc. 

Charm, 575 Madison Ave., New York 22. (M-25) 
Short articles of interest to women who work, 500- 
1,500. Helen Valentine. Varying rates. Acc. 

Chotelaine. 481 University Ave., Toronto 2, Can- 
ada. (M-20) Fiction: short stories to 6,000; occasiona! 
novelettes to 15,000; occasional two-parters. Articles 
to 3,500: “you interest’ including medical; first- 
person on medical, marital, or emotional tovics, in- 
cluding lively opinion pieces. Prefers Canadian back- 
ground if any. John Clare, Editor. Acc. 

The Christian Home, 810 Broadway, Nashville, 
Tenn. (M-20) Articles 1,000-2,000 en femily rela- 
tionships, child guidance; stories 2,500-3.500. of in- 
terest to parents of children and teen-agers: verse: 
photos of family groups. Dr. Joy Bayless. Stories and 
articles 1 Yac, verse 25c a line. Acc. 

Crosier Missionary, Onomia, Minn. (M-25) Whole- 
some but not “preachy” fiction appealing to Catholic 
families, 800-1,800. Articles, preferably with photos, 
on religious topics of general interest but esvecially 
on Catholic family life, courtshin, marriage, child 
training, 800-1,800. Cartoons. Photos and picture 
stories. Rev. Benno Mischke, O. S. C. 2c-5c, cartoors 
$5, photos $3-$10. Photo stories $15 up. Acc. 


Become a Part Time Reporter-Correspondent 
In Your City! 


THE RELIGIOUS WORLD 


@ is the trade name of a new, monthly, non- 
sectarian publication which covers all Faiths 
throughout the world. Regardless of your re- 
ligious affiliation, or philosophy of life, if you 
would like to write good news stories, or in- 
structive, helpful articles of a religious or 
philosophical nature—then this is just the 
magazine for you! 


® | need active reporter-correspondents in the 
United States and its territorial possessions! De- 
velop a nose-for-news, in your spare time! No 
need to quit your job or to stop writing for other 
publications. Here’s an excellent chance to 
develop further your hidden abilities in this 
creative and profitable part time occupation. 
Join my staff now. The staff membership fee 
per year is only $3.00. Detailed instructions 
and a membership card will be sent to you by 
return mail. 

NOTICE: unsolicited material submitted by 
non-members will not be accepted for consid- 
eration. 

@ Subscription rates: $7.50 a year. Sold only 
by mail. The first issue will be out early in 
1957. Subscription orders and staff member- 
ship fees should be made payable to: 


Reyes de Leon, Editor 
1123 W. Colton St., Los Angeles 12, Calif. 


RIGHT WORDS WRITE CHECKS! 
Make your plots pay! Many I’ve helped have sold to 
Movies and TV. Over 15 years of scripting experience 
inside Hollywood Studios. COMPLETE writing help, or 
Ghosting, on Novels, Stories; Screen, TV, and Stage Plays. 
Write me your problem for free reply. 


JESSICA FOX MAY 
Phone 5602 Fernwood Avenue 
HOllywood 2-5448 Hollywood 28, Calif. 


EXPERIENCED TYPIST 


Neat, dependable service. Approved editor’s style on 
16-Ib. or 20-Ib. bond paper. Extra first and last paces. 
One carbon copy free. Corrections in spelling, gram- 
mar, punctuation, etc. All work proofread and mailed 
to you FLAT. 40c per thousand words, PLUS POSTAGE. 
Editing and typing complete $1.00 per thousand words. 
(New Electric typewriter.) 
AGNES CAMPBELL 
1544 South Pennsylvania Denver, Colorado 


Q i What do you gain by having an agent who represents publishers 
° and producers as well as writers? 


A Action! Since we are in constant contact with motion picture producers, 
° editors and book publishers, whom we represent, we have exact knowledge 

of what the literary market wants. Let us submit your work to our contacts 

in that market. Reading fee: $1.00 per 1,000 words, until first sale; $5.00 

minimum on magazine material. Book, stage, film or TV play appraisal 


$10.00. 


literature internationale Itd. 


8820-A SUNSET BLVD. 


HOLLYWOOD 46, CALIF. 


January, 1957 


31 


Everywoman’s Magazine, 16 E. 40th St., New York 
(M-5) Quality fiction 1,000-3,500. Articles with a 
tamily slant, to 2,500; humor with family slant to 
1,000 (also humor for ‘’That Man Is Here’ 750); 
stories to 2,000 about noteworthy women for Every- 
body’s Woman feature, to 2,500. How-to shorts. 
J. Walter Flynn. Acc. 

Family Circle Magazine, 25 W. 45th St., New 
York 36. (M-7) Short stories 2,500; short-shorts 
1,200; novelettes rarely used. Articles on family rela- 
tionships, health, child care, family leisure-time ac- 
tivities, financial, travel, personalities, etc. Some 
verse. Cartoons. Photos. Robert M. Jones. Competi- 
tive rates, depending on subject and quality of ma- 
terial. Acc. 

Family Digest, Huntington, Ind., (M-20) Articles, 
1,000-2,000 on home and family subjects. F. A. 
Fink. lec up. Pub. 

The Family Handyman, 117 E. 31st St., New York 
16. (Bi-M-35) Subject matter: home improvement. 
repair and maintenance of interest to do-it-yourself 
homeowners. Photos of work in progress and/or fin- 
ished glamour views of basements, attics, terraces, 
built-ins, playrooms, kitchens, etc., that can be used 
with the how-to stories. P. H. Scheller, Managing 
Editor. 5c, black-and-white glossy 8x10 photos $7.50 
up. Pub. 

Family Herald & Weekly Star, 245 St. James St. 
W., Montreal, Que., Canada. (W-5) Stories 1,500- 
4,000, romance, adventure, mystery, etc., for rural 
family audience. H. Gordon Green. $100. Acc. 

Flower & Garden Mogazine for Mid-America, Mid- 
America Bldg., Kansas City 11, Mo. Articles to 
3,000 on indoor and outdoor gardening for the 
amateur in the Middle West. Midwestern writers pre- 
ferred. Black and white photos accompanying 
articles; transparencies for covers. Rachel Snyder. To 
2c, photos $2-$4. 

Flower Grower—The Home Garden Magazine, 70 
E. 45th St., New York 17. How-to articles by and 
about experienced suburban and small-town home 
gardeners, photographs of gardens and flowers; ar- 
ticles to 1,500. Fillers 100-200. John R. Whiting. 
Articles $5-$125, photos $5-$10, color photos to 
$100. Acc. 

Glamour, 420 Lexington Ave., New Yorx 17. (M- 
25) Articles of interest to young career women, to 
1,500; no fiction or poetry. Evelyn Harvey. $25 up. 
Acc. 

Good Housekeeping, 57th St., and Eighth Ave., 
New York 19. (M-35) Stories of quality to 25,000; 
short articles; verse. Herbert R. Mayes. Excellent 
rates. Acc. 

Harper’s Bazaar, 572 Madison Ave., New York 22. 
(M-50) Literary distinctior’ and vitality determine 
the selection of poetry and short stories. Alice S. 
Morris, Literary Editor. $200-$500. Acc. 

Home Life, 127 Ninth Ave. N., Nashville 3, Tenn. 
(M-15) Short stories and feature articles of interest 
to home and family groups, Christian viewpoints, 
750-3,000; short poems of lyric quality, human in- 
terest, and beauty; occasional photos; fillers, car- 
toons. Joe W. Burton. To 3c. Acc. 

Home Modernizing Magazine, 62] N. Dearborn St., 
Chicago 10. (Semi-A-35) How-to articles on home 
maintenance, repair, remodeling. $75 a page in- 
cluding photos. Acc. 

House & Garden, 420 Lexington Ave., New York 
17. (M-50) Home decoration, gardening, landscaping, 
building and remodeling, unusual travel and archi- 
tectural articles; articles on music and the art of 
good living, 1,500-3,000. W. McK. Chairman, 
Features Editor. $200 up. Acc. 

House & Home, 9 Rockefeller Plaza, New York 20 
Limited market for material on outstanding archi- 
tect-designed homes and housing developmenis, with 
first-class architectural photographs. P. |. Prentice. 
Acc. Query. 
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House Beautiful, 572 Madison Ave., New York 
(M-50) Articles on building, remodeling, decorating, 
gardening, entertaining, cooking, house maintenance, 
home furnishing, etc., to 2,000, with photos; fillers. 
Largely staff-written. Elizabeth Gordon. Pub. 

Household, 912 Kansas Avenue, Topeka, Kan. (M- 
10) Practical how-to articles on building, home main- 
tenance, remodeling, furnishing, decorating, garden- 
ing, and food. Also general-interest articles slanted 
to interests of medium- and small-town families on 
health, travel, family relations, family economics, 
child care, and social problems. Picture stories on all 
how-to subjects. Limited amount of light verse and 
cartoons. Robert P. Crossley. Top prices for all ma- 
terial. Acc. 

Ladies’ Home Journal, Independence Square, Phila- 
delphia 5, Pa. (M-35) Articles 2,000-5,000; short 
stories 4,000-7,500; serials, 50,000-70,000; novel- 
ettes 20,000-40,000; short tyric verse; fillers; car- 
toons. Bruce Gould, Beatrice Blackmar Gould. Top 
rates. Acc. 

Life Today, Southpart, Conn.. (Bi-M-35) Practical, 
inspirational articles 500-2,000 on health, psychol- 
ogy, marriage, love, divorce, family life in U. S., com- 
munity problems. Sara Judson. 2c. Pub. 

Living for Young Homemakers, 575 Madison Ave., 
New York 22. (M) Small market for short artic!es 
1,000-1,500, on how-to-do in home, garden, health, 
children, etc., sometimes with photos. Edith Brazwell 
Evans. Varying rates. Acc. 

Mademoiselle, 575 Madison Ave., New York 22. 
(M-35) Short stories and articles of interest to young 
women aged 18-30, 2,500-3,500. Cyrilly Abels. Acc 

Marriage Guide, Skye Publishing Co., 270 Park 
Ave., New York 17. (Bi-M-35) Articles to 2,500 
dealing with marriage problems with which the reader 
can feel some identification. Arthur Bernhard. 3c. 
Acc. 
McCall’s, 230 Park Ave., New York 17. (M-35) 
Fiction of all lengths: short-shorts, short stories, one- 
shots, 2- and 3-part serials. Articles. Otis L. Wiese, 
Editor and Publisher; Betty Parsons Ragsdale, Fiction 
Editor. First-class rates. Acc. 

Modern Baby. Same address and requirements as 
Baby Time. 

Modern Bride, 366 Madison Ave., New York 17. 
(Q-50) Practical articles to 1,500 on wedding plan- 
ning and related subjects. Virginia A. Maves. $100 
up. Acc. 

Mother's Magazine, David C. Cook Publishing Co., 
Elgin, Ill. Articles on child character and religious 
training in the home, not over 1,000; activities for 
children ages 4-8; poetry with a religious slant for 
mothers or children, not over 12 lines. Iva Hoth, 
Editor. 1lc-2c, verse 25c a line. Acc. 

My Baby Magazine, 435 Fifth Ave., New York 16. 
(M-free) Articles on baby care subjects to 1,500 with 
a non-medical slant. Newly in the market for suitable 
short-short stories and verse. Peg Rivers. 1c-3c. Pub. 

National Business Woman, formerly Independent 
Woman, DuPont Circle Bldg., Washington 6, D. C. 
(M-15) Official publication of the National Federation 
of Business and Professional Women’s Clubs. Articles 
500-1,500 of special interest to women who earn 
their own living. Verse. Photos. Art work. Bonnie 
C. Kowall. $10-$35. Acc. 

New Homes Guide, formerly Small Homes Guide. 
621 N. Dearborn St., Chicago 10. (Semi-A-50) 
Articles on home building, financing, construction 
materials. $75 a page including photos. Acc. 

Parents’ Magazine, 52 Vanderbilt Ave., New York 
17. (M-35) Articles on family relationship, child 
care and guidance, 1,500-2,500. Articles on pre- 
school children especially needed. Fiction. Humor. 
Mrs. Mary E. Buchanan. Acc. 

Popular Gardening, 383 Madison Ave., New York 
17. (M-35) Practical gardening articles, successfu! 
gardening by young home owners. 1,000, with photos 
Suzanne Gleaves. 3c. Acc. 
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Sunset, Menlo Park, Calif. (M-20) Largely staff- 
written. Purchases from West Coast contributors only. 
Western travel, Western home, Western food, West- 
ern crafts, Western gardening, how-to-do-it articles. 
Acc. Query. 

Today’s Baby. Same address and requirements as 
Baby Time. 

Today’s Living, The Herald Tribune Magazine, 
230 W. 41st St., New York 36. (W-with Sunday 
Herald Tribune) Basically a family magazine, seeks 
provocative articles 1,000-1,800 of particular sig- 
nificance to families in New York City and its sub- 
urbs. Some verse. Material on fashions, home fur- 
nishings, child care, and food is staff-written. Robert 
R. Endicott. Articles $100-$200, verse $20-$25. Acc. 

Town Journal, 1111 E. Street, N. W., Washington 


4, D. C. (M-20) Magazine features helpful, interest-, 


ing ideas for the whole family. Articles to 2,000 on 
self-improvement and self-analysis, home and garden, 
personal problems, family economics, human rela- 
tions, how a town 5,000-25,000 solved a problem 
facing other communities. Human interest features. 
News features of national significance. Humor from 
1 column up. Short, witty verse. Paul Friggens. High 
rates. Acc. 

Trailer Life, 607 S. Hobart Blvd., Los Angeles 5, 
Calif. Practical articles 500-2,500 pertinent to Amer- 
icans living in mobile homes. How-to articles with 
brief but fully explanatory text concerning handy 
trailer devices, including gardening, trailer patios, in- 
terior painting, knick-knack building; step-by-step ser- 
ies of photos essential. Travel stories associated with 
trailering. Articles about hobbies, photography, etc. 
Editor’s guide to writers free on request. David F. 
Lyon, Editor. Rates “tops in field.’’ 

U. S. Lady, 1823 Jefferson Place, N. W., Washing- 
ton 6, D. C. (M-35) Short-short stories to 1,500 
Articles of special interest to wives of armed services 
men, to women in the services, to service families 
traveling. No general interest women’s material. 
Paragraph fillers. Poetry. Cartoons. Photos. Alvadee 
Adams. Articles $20-$75, fillers and verse $5-$20, 
cartoons $10-$20. Acc. Query. 

Vogue, 420 Lexington Ave., New York 17. (Semi- 
M-50) Articles of interest to men and women, 1,500- 
2,000; photos. No poetry. Occasional fiction. Jessica 
Daves. Good rates. Acc. 

Western Family, 1300 N. Wilton Pl., Los Angeles 
28, Calif. (M) Light, romantic fiction to 2,500; short 
shorts and well-illustrated how-to-do-it articles of in- 
terest to the homemaker, to 1,000; profiles of West- 
ern personalities, emphasis on women, to 1,500. 
Travel in the West with photos. Marjorie Nyrop. 5c 
Acc. 

Woman’s Day, 19 W. 44th St., New York 36. (M- 
5) Serious, humorous, and topical articles, 1,800- 
2,000; inspirational; how-to; fillers. Stories of sub- 
stance, human interest, humor, suspense, 2,500- 


Do You Make These 
Mistakes in English? 


MANY PERSONS say “between you and IT” 
instead of “between you and me”—‘‘who” 
for “whom.” Every time you speak or write 
you show what you are. Mistakes in English 
reveal lack of education, refinement. Real 
command of English will help you reach 
any goal. 

Only 15 iinutes a day with Sherwin 4 
Cody’s famous invention—and you can act- 
ually shit your English improve. It teaches Sherwin Cody 
by HABIT—makes it easier to do it the RIGHT way. 
FREE BOOK. Lack of language power may be costing you 
thousands of dollars every year. See what Mr. Cody’s 
method can do for you; it costs nothing to find out. 
Write now for free book, ‘How You Can Master Good 
English in 15 Minutes a day.’ SHERWIN CODY COURSE 
IN ENGLISH, 2601 Central Drive, Port Washington, N. Y. 
(No salesman will call.) 


PROFESSIONAL TYPING 
BOOKS—STORIES—ARTICLES—FICTION—-NON-FICTION 
Prompt, reliable service. Minor corrections. One carbon 
extra first and last pages. Work mailed flat. 6c per 1,000 
words, 50c over 10,000; poetry Ic per line; minimum charge 

$1. Please add postage and exchance. 
EUGENIA H. BROOK 
MArket 7-6573 


1241 Boulder Crest Dr., S.E. Atlanta 16, Ga. 


, Have you tried CIRENCESTER? 

} = An alive Canadian agency for authors everywhere. 

} Let us place your manuscripts—fiction, articles, plays, 
light verse. Reading fees $2.00 per 3000 words. Sales, 
ten percent; foreign fifteen. The RIGHT market may 
sell that rejected script! Criticism and revision if 
desired. 


CIRENCESTER LITERARY AGENCY 
South Post Office Niagara Falls, Ontario, Canada 


GHOSTWRITER 


Over twenty years experience in mending writing 
for marketing. | do not tell what to do. I do it 
for you. Reference women’s WHO’S WHO. 
Correspondence requires return postage. 
NATALIE NEWELL 
2964 Aviation, A.J. Miami 33, Florida 


TO AUTHORS 


seeking a publisher 


Send for our free, illustrated booklet titled To the Author in 
Search of a Publisher. It tells how we can publish, promote 
and distribute your book. as we have done for hundreds of 
other writers. All subjects considered. New authors welcomed. 
Write today for Booklet BB. It’s free. 

VANTAGE PRESS, 120 W. 31st Street, New York 1, N. Y. 
In California: 6258 Hollywood Blvd., Hollywood 28 


THE ROY MACK AGENCY 


9126 Sunset Blvd., Hollywood 46, California 


This agency which has sold hundreds of stories and scripts in the past two years to the various media 
is now ready to accept new authors who have something to sell to television, magazines, motion pictures 
and the publishers of novels. Personal attention given all manuscripts by Mr. Roy Mack who was a 
motion picture director for years with Warner Bros., MGM, Monogram and many independent television 


companies. 


We charge a fee of $1.00 per 1000 words for story formats and if the script is in play form or motion 
picture “shooting script,” 20c per page. Nothing more is ever charged until a sale is made at which 
time we receive 10% of the income from the script. Honest, efficient action given with informative, 
constructive and satisfactory evaluations of all material if not salable. 


Will Ce glad ts hear from ysu. 


Rey Mack 


January, 1957 
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BOOK MANUSCRIPTS 


CONSIDERED 


by cooperative publisher who offers authors ear) ublication, 
higher royalty, national distribution, and beautifully designed 
books. All subjects welcomed. Write, or send your MS directly. 
GREENWICH BOOK PUBLISHERS,INC. 
Atten MR. TAYLOR 489 FIFTH AVE. 


MANUSCRIPT ENVELOPES 
Good quality Kraft with gummed flaps. Writers have bought 


these from me for years. 
25 9x12 and 25 9x12 $1.50 
50 No. 10 and 50 No. 11 1.25 
32 6x9 and 32 6Y2x9V2_ 1.25 


Add 75c postage on each above groups. 
Excess will be refunded. 
100 5Y2x8'¥2 notehead and 100 634 envelopes 
printed in ~2 lines Prepaid 1.50 


E. GOOCH 
Box 202-AJ 
Writers Supplies Since ‘35 


Hernando, Miss. 


WRITE AS A PROFESSIONAL! 


Learn how through our new method of individualized, per- 
sonal instruction. Send for outline synopsis of 40 basic 
lessons, covering fiction and non-fiction technique. 
American Institute of Professional Writing 
M. L. Hoperaft, Director 


Alameda, New Mexico 


Manuscript Typist 
Neat, accurate, prompt. 
55c¢ per 1,000 words 
Poetry Ic per line 
1 free carbon, minor corrections made. 
ALICE H. BARON 


2305 Market Street Salem, Oregon 


GHOST WRITING 


| do ghost writing on all subjects: books, folios, 
articles, speeches, editorials. | also do typing, re- 
writing, and revision of manuscripts. 


John Doran 
189 Prospect Avenue Buffalo 1, New York 


MANUSCRIPT DELIVERY 


Your manuscript picked up and delivered in New 
York City to any publisher. Save postage, express 
charges and time. Particulars FREE. Write today. 
Mercury Messenger Service 
Authors Service Division 


461 - 4th Ave. New York 16, N. Y. 


$149.50 


100 copies 40 page Poetry Book 
Other sizes quoted on request 


Sample shown on request 
TRIANGLE PUBLISHING COMPANY 
3104 Ross Ave. Dallas, Texas 


TO AUTHORS OF BOOKS 
published on a COOPERATIVE BASIS, 
we have a plan for the additional pro- 
motion and distribution of your book 
WITHOUT COST TO YOU. 


If interested, write for details to 
WRITERS SERVICE 
7 E. 42, N. Y. 17, N. Y. Tel. MU 7-5159 


5,000. Mabel Hill Souvaine, Editor; Betty Finnin, 
riction Editor. No set rate. Acc. 

Yvoman’s Companion. Ceasing publication. 

Woman’s Life, 11 W. 42nd St., New rork 36. (Q- 
35) Heiptul entertaining articles, 400-2,500, on ai 
phases ot a woman's lite. Good rates. Acc. 

The Workbasket, 543 Westport Kd., Kansas City 
11, Mo. (M-15) Articies 75U-1,00U0 on how to ao 
needie cratts and other home cratts of interest to 
women, inciuaing the making oT speciric items. sviary 
ida Suuivan, Editor. 2c, photos to $5. Acc. 

fhe Workbench, 543 Westport Kansas City 
11, Mo. (Bi-M-35) Projects and articies in the home 
workshop, home improvement and home repair tieias 
trom the ao-it-yourself angie. Illustrated with pians, 
working drawings, progressive photographs, etc. |. M. 
O’Leary. Payment on basis of overall worth or article 
and illustrations. Pub. 

Young Woman, 166 W. 72nd St., New York 23. 
Articles tor young women, especially teen-agers, on 
their problems including heaith, diet, exercise, tash- 
ion, makeup, personality. Fillers of 50 words, par- 
ticularly on news from various sections. Robert E. 
Fischer. 1c-3c, photos and cartoons $3-$5. bub. 

Your New Baby, Parents’ Institute, 52 Vanderbilt 
Ave., New York 17. (M-give-away through diaper 
services and infants wear departments) Articies /UU- 
1,500 on baby care and family living by parents or 
specialists in child care. Fillers. Photos. Mrs. Claire 
Glass Miller. Articles $35-$50, photos $25. Acc. 


Confession Magazines 


Confidential Confessions (Ace), 23 West 47th St., 
New York 36. Dramatic first-person stories with hit- 
home marriage and courtship. problems. Shorts from 
2,500 to 6,500; novelettes to 10,000. Rose Wyn. To 
3c. Acc. 

Daring Romances (Ace), 23 West 47th St., New 
York 36. Realistic first-person marriage and courtship 
stories with emphasis on man-woman problems. Strong 
emotional tone. Shorts from 2,500 to 6,500; novei- 
ettes to 10,000. Rose Wyn. To 3c. Acc. 

Intimate Story (Romance), 295 Madison Ave., New 
York 17. (M-25) First-person stories of serious love 
conflict or problem situations with realistic, everyday 
ae 5,000-8,000; noveis, 10,000-12,000. 3c. 

ub. 

Modern Romances (Dell), 261 Fifth Ave., New York 
16. (M-15) First-person real-life stories. Annual and 
special contests for cash prizes. Write in if you want 
to be put on mailing list for announcements. Also 
short articles 400-1,000, dealing with parenthood, 
young mothers with small children, pregnancy, post- 
natal health and beauty problems. Articles carry by- 
lines. Henry P. Malmgreen. 4c and 5c. Acc. 

My Love Secret (Hillman), 535 Fifth Ave., New 
York 17. (Bi-M-15) For requirements see Real Ro- 
mances, below. 

Personal Romances (ideal), 295 Madison Ave., New 
York 17. (M-25) First-person romances, young heroes 
and heroines, with strong emotional problems logically 
— out, 3,000-12,000. Hilda Wright. 3c up. 

ub. 

Real Romances (Hillman), 535 Fifth Ave., New 
York 17. (M-15) First-person short stories to 7,500; 
novelettes 8,500-10,000; articles 500-1,000; fillers. 
Written from viewpoint of both men and women. 
Mary Rollins. 3c. Acc. 

Real Story (Hillman), 535 Fifth Ave., New York 
17. (M-15) For requirements see Real Romances. 

Revealing Romances (Ace), 23 W. 47th St., New 
York 36. (M-15) First-person stories of courtship and 
marriage with strong reader identification. Stories 
must deal with problems that hit home and reflect 
modern-day living. Short stories 2,500-6,000; novel- 
ettes to 10,000. Articles and fillers 300-1,000. Ro- 
mantic verse to 20 lines. Rose Wyn. 3c up, verse 
50c a line. Acc. 
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Romance Confessions (Stearn), 509 Fifth Ave., New 
York 17. (Bi-M-25) For requirements see Romance 
Time, below. 

Romance Time (Stearn), 509 Fifth Ave., New York 
17. (Bi-M-25) Strong, dramatic, emotional first- 
person stories based on women’s real-life experiences 
4,000-8,000. Elaine Moss. Stories 3c a word, articles 
about $100. Acc. 

Secrets (Ace), 23 W. 47th St., New York 36. (M- 
15) Dramatic first-person stories of courtship and 
marriage with emphasis on realism and emotional 
tone. Shorts 2,500-6,000, novelettes to 10,000. Arti- 
cles on marriage, courtship, personality to 1,000. Ro- 
mantic verse to 20 lines. 3c up, verse 50c a line. Acc. 

Tan (Johnson) 1820 S. Michigan Ave., Chicago 
10. (M-25) First-person stories 2,000-3,000. Empha- 
sizes Negro life but is not confined to Negro charac- 
ters. Louise Robinson. 1 Acc. 

True Confessions (Fawcett), 67 W. 44th St., New 
York 36. (M-15) Short stories 1,500-10,000; novels 
20,000. Must be realistic first-person stories, with 
strong characterization and sincere emotion, based on 
problems of life today; dramatic impact is necessary. 
The really ‘‘different’’ story is welcomed. Fact expos¢ 
or inspirational articles occasionally used. Fillers 500- 
1,000. Florence J. Schetty. 5c. Acc. 

True Experience (Macfadden), 205 E. 42nd St., 
New York 17. (M-15) First-person true stories of emo- 
tional experiences. To 10,000. Especially seeking 
stories about 3,000. F. Gould. Payment to $375, 
according to editoria! impact and length of story. Acc. 

True Life Stories (Pines), 10 E. 40th St., New York 
17. (Q-25) First-person confession stories 3,500-10,- 
000; special need, 5,000-7,000. Fillers 350-750 on 
any subject matter in keeping with the idea of a con- 
fession magazine. George Albert Glay. 4c. Acc. 

True Love Stories (Macfadden), 205 E. 42nd St., 
New York 17. (M-15) First-person stories. Evonne Rae. 
500-1,000 words, $50; 1,500-2,000, $75; 2,500- 
3,000, $100; 4,500-5,500, $175; 6,500-8,000, 
$250; 10,000-12,000, $400. Acc. 

True Romance (Macfadden), 205 E. 42nd St., New 
York 17. (M-15) F. Gould. First-person short stories 
4,000-6,000,, $250; novelettes 10,000, $375; short- 
shorts 2,000-3,500, up to $250. Acc. 

True Story (Macfadden), 205 E. 42nd St., New 
York 17. (M-25) Stories to 7,000; novelettes 9,000: 
double-lengths 11,000; 2-part serials, 7,000-10,000 
per installment. Nina Dorrance. Surprise-ending short- 
shorts $100, average-length stories $250-$300, novel- 
ettes $400, double-lengths $500, serials $425 each 
installment. Acc. 

Uncensored Confessions (Hillman), 535 Fifth Ave., 
New York 17. (Semi-A-25) For requirements see Rea! 
Romances, above. 


Fact Detective 


Amazing Detective Cases (Postal), 655 Madison 
Ave., New York 21. (Q-25) Fact articles on crime 
cases with mystery and good detective work, 1,500- 
2,000. Official by-lines preferred. Robert E. Levee. 
2c up, photos $5. Acc. 

Complete Police Cases (Postal), 655 Madison Ave., 
New York 21. (Q-25) For requirements see Amazing 
Detective Cases. 

Confidential Detective Cases, 44] Lexington Ave., 
New York 17. (Bi-M-25) Detective cases, 3,000, with 
strong woman interest. Good photos with plenty of 
action and emotion help to sell any piece. 1,000- 
word pieces on various aspects of scientific crime de- 
tection, on outstanding law-enforcement officials and 
criminologists. Ruth Beck, Acc. 

Crime Confessions (Skye), 270 Park Ave., New 
York 17. (Bi-M-25) First-person crime confessions, 
exposés, 2,500-3,000. Wm. Carrington Guy, Editor. 
A 


cc. 
Crime Detective, 441 Lexington Ave., New York 
17. (Bi-M-25) Detective cases, 3,000, with strong 


JANuaRY, 1957 


To readers of Author & Journalist 
we are pleased to announce the publication of the 
selected poems of A&J’s former editor: 
THE NAMELESS SIGHT 
Poems 1937-1956 
by ALAN SWALLOW 

We have endeavored to make this a_ beautiful 
book, worthy of the contents; printed in a limited 
edition, in three colors. $3.00 per copy, postpaid. 
Order from your bookseller or 

THE PRAIRIE PRESS 


Iowa City, Iowa 


HOW TO WRITE A SHORT STORY 


by Lucy Salamanca. The book that has proved itself! Used 
in Creative Writing classes throughout the country. ‘Excel- 
lent and thoroughly grounded’’—The Independent Woman. 
“Capably handled... useful ... making the writer psycholog- 
ically prepared’’—Catholic Register. 134 pages, indexed; 
Hard cover, $1.95; paper cover, 95 cents—plus 5c postage 
(U.S.) Send cash or money order direct to author: 
LUCY SALAMANCA 
801 E. Ponce de Leon Bivd. Coral Gables, Florida 


POET LOW COST PUBLISHING SERVICE 
s— ESPECIALLY FOR YOU 
Attractive cover, illustration and copyright instructions 
included. Look at these prices for 50 copies and com- 
pare! 16 page booklet — $15 

24 page booklet — $22 

32 page booklet — $28 

(For 100 copies, add 25%) 

VIRGINIA HUSTON CARTER 

919 W. Michigan Tucson, Arizona 


YOU CAN WRITE POEMS WITH A FUTURE 


The how-to book for poets, so clear beginners make astonish- 
ing progress, so comprehensive advanced students find it in- 
valuable, has 96 pages of vital facts you need to write 
successfully. Order your copy of YOU CAN WRITE A POEM 
today. One dollar postpaid. 


Gail Brook Burket 


1020 Lake Shore Drive Evanston, Illinois 


Learn To Write Poetry. 


POLK-A-DOT PRIMER for POETS 
A Course In Writing Poetry (One Dollar Cash) 
GRACE PORTERFIELD POLK 


Poetry Critic. One Poem, One Dollar. 
131 West Davis Bivd., Davis Islands Tampa, Fla. 


POETS: Send self-addressed stamped envelove 

* for PRIZE PROGRAM. Quarterly prizes 
$25; many other prizes. You will receive also descrip- 
tion of HELP YOURSELF HANDBOOKS ($1 each) con- 
taining 999 PLACES TO SEND POEMS. 


KALEIDOGRAPH, A National Magazire of Poetry 
(Published Quarterly; 50c copy; $2 a year.) 
624 N. Vernon Ave. Dallas 8, Texas 


MANUSCRIPT TYPING 


50c Per Thousand Words 
Work Guaranteed to be Accurate and Neat 
Price includes: Minor corrections; one carbon copy 
if desired. Also, “extra first and last sheets. 
24 Years Typing Experience 
HELEN M. MYERS 
121 S. Potomac St. Waynesboro, Pa. 
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NEED WE SAY MORE? 


A client writes:* ‘You are the first agent—who 
ever did anything constructive for me. All others 
went off on a tangent with beautiful theories, none 
of which were practical.’ (name on request) 
Novels — Short Stories — Articles — Plays 
Write for Television and Radio—Plays read by 
Broadway producers. 
ANALYSIS — CRITICISM — GUIDANCE 
REPRESENTATION 
Reading fees: $4.00 up to 5,000 words; 
and up to 10,000, 75c per thousand; 10,000 to 
40,000, $10.00; full length novels & plays, $15.00. 
Manuscripts typed, 20c per page. Return postage 
with each ms. please. Send self-addressed envelope or 
stamps for booklet, “To the New Writer.” 


NEW YORK LITERARY AGENCY 


910 Riverside Drive New York 32, N. Y. 


over 5,000 


NOVELS — BOOKS — RADIO SCRIPTS 


Want to submit a novel, a book, or a radio script? Here’s your big 
chance. Authors whose work I have helped them with are selling. 
Let my creative re-writing help you to see your name in print. I 

I do not 


0 do, u. 
you typewritten, ready for the publisher, showing off your work in 
its finest form. Carbon copy furnished. $1.40 per four typed 
pages. Terms to be arranged. 


MARIE ADAMS, 1694 Blair Avcnus, St. Paul 3, Minnesota 


BEGINNERS: 

Earn Money at Home While Writing 

Write a newsy English column for small foreign papers (under 
fifty thousand population). The same mimeographed column 
goes to all of your listings. Excellent, won a cag work, and 
you are your own boss. It is your own ith did 
remuneration. For complete details (with subjects) send one 


dollar to 
ANTHONY D. OLIVER 
North Hollywood, Calif. 


7259 Fulton St. 


$ELLING YOUR $TORIE$ 
Alone you may never sell! Work with a PROFESSIONAL! 
AMAZING NEW METHOD BRINGS SUCCESS WHERE OTHERS 
FAILED! | have helped thousands and can help you if you 
have talent. PARTICULARS FREE or send a script not over 
3000 words with $1 (25c 2a. added M on same script.) 
SPECIALS ON BOOKS. Return stamped envelope, please. 
WORK WITH ME FOR YOUR SUCCESS NOW! 

WRITE-RIGHT SYSTEM 


Box 107-A Fern Park, Fla. 


TO AUTHORS 


4 seeking a publisher 


Send for our free, iustrated booklet titled To the Avthor in 

Search of a Pubiisher. It tells how we can publish, promote 

aud distribute your book, as we have done for hundreds of 

writers. considered. New autho;s welcomed. 
today for Booklet BB. It’s free. 

VANTA AGE PRE $s. 129 W. 31st Street, New York 1, N. Y. 

In California: 6253 Hollywood Bivd., Hollywood 28 


JUVENILE MARKETS 
If you write for boys and girls anywhere 
from pre-school age to youth, you'll find the 
annual Market List of Juvenile Publications 
in the February Author & Journalist invalu- 
able. Both general and religious magazines 
will be covered. 


SONGWRITERS 


LARGE RECORDING COMPANY WANTS NEW SONGS! Your song 
may be chosen for recording on ROYALTY BASIS. NATIONAL 
SALES, PROMOTION, DISTRIBUTION if selected. Send songs, 
song poems for FREE examination. NO ayes og MELODIES. 


MUSIC MAKERS, Dept. 
Box 2507 Calif. 


timely interest. Good photos with plenty of action 
and emotion help to sell any piece. Also 1,000- 
word pieces on various aspects of scientific crime de- 
tection, on outstanding law-enforcement officials and 


criminologists. Ruth Beck. Acc. 

Exposé Detective (Skye), 270 Park Ave., New York 
17. (Bi-M-25) For requirements see Police Detective, 
below. 

Front Page Detective (Dell), 261 Fifth Ave., New 
York 16.. (M-25) Crime articles dealing with person- 
alities, unique police methods, expos¢s, 3,500. On- 
the-scene crime photos. Carmena Freeman. $150- 
$250; photos $6 (more for series). Acc. Query on 
everything except picture stories. 

Homicide Detective, 441 Lexingion Ave., New York 
17. (Bi-M-25) Detective cases, 3,000, with strong 
emotional woman interest. Good phoros or piciure 
sets needed. Also 1,000-word personality pieces on 
law-enforcement officials, criminologists or other 
workers in the field of crime. Ruth Beck. Acc. 

Inside Detective (Dell), 261 Fifth Ave., New York 
16. (M-25) Same requirements as Front Page Detec- 
tive. Carmena Freeman. 

Master Detective 206 E. 43rd St., New York 17. 
(M-25) Fact crime stories to 6,000, emphasizing sus- 
pense. Mostly wound-up cases. Adequate photos es- 
sential. R. F. Buse. $150 up. Photos $5-$7.50. Acc. 
Query essential. 

Official Detective, 400 N. Broad St., Philadelphia 
30, Pa. (M-25) True detective crime-detection stories 
5,000-7,000; photos. H. A. Keller, 2Y2 up. Acc. 

Police Detective (Skye), 270 Park Ave., New York 
17. (Bi-M-25) Articles 2,500-3,000 on crime, rackets; 
unusual crime stories; also shorts 250-1,000 on sim- 
ilar subjects. txpose and contession-type articies 
emphasized. Contemporary murder cases preferred. 
Wm. Carrington Guy, Editor. Acc. 

Startling Detective (Fawcett), 67 W. 44th St., New 
York 36. (M-25) Current murder cases; older tactual 
crime stories; also current non-murder crime features, 
such as a robbery with unusual elements if written un- 
der the byline of a principal. Full-length stories to 
6,000; features around 3,000. Pertinent photos es- 
sential. Hamilton Peck. 3c plus extra consideration 
for byline. Acc. Photos $5. Pub. Query. 

True Crime. For requirements see Police Detective, 
above. 

True Detective, 206 E. 43rd St., New York 17. (M- 
25) Suspenseful current true detective crime stories 
with actual photos, with or without official byline, 
3,000-5,000; double-length features 8,000-10,000. 
Detective and crime shorts and fillers, 100-1,500. 
R. F. Buse. From 3c, depending on length, merit of 
case, and handling of copy, photos $5-$7.50. Query 
befcre submitting copy. Send corroborating news clips 
or other authentication with MSS. 

True Mystery (Skye), 270 Park Ave., New York 17. 
(Bi-M-25) Articles and crime cases incorporating 
element of mystery and the bizarre 2,500-3,000; 
rin shorts 350-1,000. Wm. Carrington Guy, Editor. 

cc. 

True Police Cases (Fawcett), 67 W. 44th St., New 
York 36. (M-25) Fact detective stories to 7,000. 
Particularly interested in first-person stories or fea- 
tures under the byline of a person on either side of 
the law; and in sensational exposé of crime condi- 
tions in major cities. Joseph Corona. 3c up. Acc. 

Women in Crime (Skye) 270 Park Ave., New York 

7. (Bi-M-25) Articles 2,500-3,000 on women crim- 
inals, rackets; also shorts 350-1,000. Contemporary 
cases preferred. Wm. Carrington Guy, Editor. Acc. 

Fictional Detective and Mystery 

Alfred Hitchcock’s Mystery Magazine (St. John), 
545 Fifth Ave., New York 17. (M-35) Off-beat crime 
stories such as used on the Hitchcock television pro- 
cram. Walter R. Schmidt. Acc. 

Crack Detective and Mystery Stories (Columbia), 
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formerly Famous Detective Stories, 24] Church St., 
New York 13. (Bi-M-25) Detective fiction stressing 
plot and characterization, with mild sex interest. 
Murder mysteries preferred — straight crime and 
gangster stories not wanted. Robert W. Lowndes. Yac 
up. Pub. 

Crime and Justice (Arnold), Room 307, 303 Lex- 
ington Ave., New York 16. (Bi-M-35) Mystery stories 
500-15,000. Richard E. Arnold. Ic. Acc. 

Ellery Queen’s Mystery Magazine (Mercury), 527 
Madison Ave., New York 22. (M-35) Stories of detec- 
tion, crime, mystery. No supernatural stories per se, 
although if a legitimate mystery, crime, or detective 
short story has supernatural or horror element, O. K. 
No taboos, no angles editorially except that quality 
must be high. “Ellery Queen.’ Originals, $200 up for 
average length. Reprints, $75 up. Acc. 

Fast-Action Detective and Mystery Stories (Colum- 
bia), formerly Smashing Detective Stories, 24) Church 
St., New York 13. (Bi-M-25) Same requirements as 
Crack Detective and Mystery Stories, above. 

Killers (Arnold) Room 307, 303 Lexington Ave., 
New York 16. (Bi-M-35) Mystery stories 500-15,000. 
Richard E. Arnold. Ic. Acc. 

Manhunt (St. John), 545 Fifth Ave., New York 17. 
(M-35) Fiction 1,000-25,000. Tough, hard-boiled, 
off-beat but realistic stories in the detective-crime 
field. Seeks only the best. Walter R. Schmidt. 2c-5c, 
much higher on occasion. Acc. 

Mantrap (St. John), 545 Fifth Ave., New York 17. 
The same type of material as Manhunt, above. Ic up. 

Mercury Mystery Book-Magazine (Mercury), 527 
Madison Ave., New York 22. (Q-35) Full-length orig- 
inal mystery and suspense books with good pace. 
Preferable though not essential that hard-cover pub- 
lication have been arranged for. True crime articles, 
original or reprint, to 6,000. A few fillers and car- 
toons. Robert P. Mills, Managing Editor. Ic, cartoons 
$10. Acc. 

Murder!, 545 Fifth Ave., New York 17. The same 
type of material as Manhunt above. Acc. 

The Saint Detective Magazine, 320 Fifth Ave.. 
New York 1. (M-35) Stories 1,000-15,000 of any 
type dealing with crime. Emphasizes quality. Uses 
some reprints, chiefly by big names. Hans Stefan 
Santesson. Ic. Month before pub. 

Terror (Arnold), Room 307, 303 Lexington Ave., 
New York 16. (Bi-M-35) Mystery fiction 500-15,000. 
Richard E. Arnold. Ic. Acc. 

Verdict (St. John). 545 Fifth Ave., New York 17. 
More leisurely stories with emphasis on suspense or 
murder-mystery deduction rather than the off-beat. 
Some reprints by outstanding rames in the mystery 
field. Walter R. Schmidt. Ic-2c. Acc. 


Love Story 


Exciting Love (Thrilling), 10 E. 40th St., New York 
16. (Q-25) Novelettes, 8,000-16,000; short stories 
1,000-6,000. Helen Tono. Ic. Acc. 

Gay Love Stories (Columbia), 241 Church St., New 
York 13. (Bi-M-25) Mostly third-person, but some 
first-person love stories to 15,000. Not of confession 
type. Overstocked with verse for at least a year. 
Marie Antoinette Park. Y%2é up. Pub. 

Ideal Love Stories (Columbia), 241 Church St., New 
York 13. (Bi-M-25) Same requirements as Gay Love 
Stories, above. 

Ranch Romances (Thrilling), 10 E. 40th St., New 
York 16. (Bi-W-25) Adult Western short stories, 5,- 
000-6,000; novelettes 8,000; novels 18,000-20,000; 
4-part serials to 45,000; well-authenticated fact ma- 
terial to 2,500. Romantic interest. Helen Tono, Edi- 
tor. le up. Acc. 

Real Western Romances (Co!umbia), 241 Church 
St., New York 13. (Bi-M-25) Love stories of the Old 
West, with action element in background. Stresses 
color and characterization. Uses some first-person 
stories, but not of confession type. Short stories to 
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ARTICLES AND STORIES WANTED 


Manuscripts edited and marketed. 
Ne course of study but lots of personal help and guidance 
White for FREE copy of “Article Writing 
For Beginners.” 


L. TURNER LITERARY SERVICES 


10 Redwood Ave., Toronto 8, Ont., Canada 


WHO OWNS THE BOOKS 
YOU PAID TO HAVE PRODUCED? 


Publishers’ Weekly says you should, and so do we! Send for 

our free folder outlining a low cost publishing service 

featuring author-ownership and 70% royalty on sales. 
WILLIAM-FREDERICK PRESS 

313 West 35th Street New York 1, N. Y. 


AS A BEGINNING WRITER 
did you ever wish for friendly, personal criticism, without 
a follow-up offer of a “‘course’’? Are you doubtful whether 
your stories are “right’’? Let me prepare them. Not just 
vague corrections and suggestions, but definite changes, re- 
writing parts, if necessary, adding a paragraph to unify or 
help the plot. Market tips also. $1 per 1000, with a $3 
minimum. Lower rates on novel. Typing and carbon, 20c 
per page, if desired, with minor corrections. 
EVA LONGSDORF 
Your friendly critic 


R.F.D. 2 Arkansaw, Wisconsin 


WE SELL SHORT STORIES, 
BOOKS, PLAYS, ARTICLES. 


36 Yrs. As Literary Agents—Beginners Welcomed 
Poetry also considered. Editing, revision, honest 
criticism. Personal representation for established 
writers. For information and references write to: 
ANITA DIAMANT 
The WRITERS’ WORKSHOP, Inc. 
280 Madison Avenue, New York 16, N. Y. 


BOOK MSS. WANTED 


County Histories, Historical Data, Biographies, 
Novels, Religious Works, Poetry, Juvenile, etc. 
Advertising. For full information write: 
Paul Heard, Editor 
AMERICAN GUILD PRESS 


2014 McKinney Avenue Dallas 1, Texas 


Historical 
National 


Song Poems and Lyrics 
Wanted 


Mail to: 
Tin Pan Alley, Inc. 


1650 Broadway New York 19, N. Y. 


IF YOU LOVE CATS 


Adopt a cat. Write magazine and newspaper articles 

about cats. Reply to attacks on cats. Join the Ameri- 

can Feline Society, Inc., which is dedicated to cat 

welfare. 
The American Feline Society, Inc. 

41 Union Square West New York 3, N.Y. 


POEMS WANTED 


To Be Set To Music 
Send one or more of your best poems 
today for FREE EXAMINATION. Any 
Subject. Immediate Consideration. 
Phonograph Records Made 


CROWN MUSIC CO., 49 W. 32 St., Studio 142, New York 1 
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5,000, novelettes 8,000-12,000. Marie Antoinette 
Park. up. Pub. 

Today’s Love Stories (Columbia), 241 Church St., 
New York 13. (Bi-M-25) Short stories and novel- 
ettes with strong love interest 1,000-15,000. Uses 
some first-person stories, but no of confession 
type. Marie Antoinette Park. Y2c up. Pub. 


Science Fiction, Fantasy 


Amazing Stories (Ziff-Davis), 366 Madison Ave.. 
New York 17. (M-35) Actioh, science-fiction short 
stories 1,000-10,000. Science-fiction cartoons. Paul 
W. Fairman. 1c up, cartoons $7.50. Acc. 

Astounding Science Fiction (Street & Smith), 304 
E. 45th St., New York 17. (M-35) Science short 
stories to 8,000, novelettes 10,000-20,000; serials 
30,000-100,000. Articles on recent science develop- 
ments; query. John W. Campbell, Jr. 3c up. Acc. 

Dream World (Ziff-Davis), 366 Madison Ave., New 
York 17 (M-35) Fiction of the Walter Mitty type. 
Paul W. Fairman. Ic up. Acc. 

Fantastic (Ziff-Davis), 366 Madison Ave., New 
York 17. (Bi-M-35) Same requirements as Amazing 
Stories, above. 

Fantastic Universe, 320 Fifth Ave., New York |. 
(M-35) Stories 1,000-15,000—science fiction as well 
as fantasy. Articles chiefly on assignment. Hans 
Stefan Santesson. Ic. Month before pub. 

Fantasy and Science Fiction (Mercury), 527 Madi- 
son Ave., New York 22. (M) Science fiction and fan- 
tasy 500-20,000, occasionally longer. Uses some re- 
prints. Send MSS. to editorial address, 2643 Dana St., 
Berkeley 4, Calif. Anthony Boucher. 2c up, first 
North American and foreign serial rights only; re- 
prints $50 up a story. Acc. 

Fate Magazine, 806 Dempster St., Evanston, III. 
(M-35) Articles under 3,000 on psychic, unusual, un- 
explained happenings. ‘True Mystic Experiences’’ and 
“Survival” department stories, about 250 words 
Mary Fuller. 2c, department shorts, $5 each. Pub. 

Galaxy Science Fiction (Galaxy), 421 Hudson St., 
New York 14. (M-35) Short-shorts 2,000-3,000; short 
stories to 5,000; novelettes 7,500-12,000; novellas 
15,000-18,000; serials 30,000-65,000. (Galaxy Sci- 
ence Fiction Novels—bimonthly paper-bound reprints 
—are completely separate from Galaxy Science Fiction 
magazine.) Exclusively quality science-fiction slant. 
H. L. Gold. 3c up, minimum $100. Acc. 

Ilf—Worlds of Science Fiction, Quinn Publishing 
Co., Kingston, N. Y. (Bi-M-35) Science fiction, not 
fantasy. Stories to 12,000—under 5,000 preferred. 
Articles on assignment only, but inquiries will be con- 
sidered. James L. Quinn. 2c up. Acc. 

Imagination, P. O. Box 230, Evanston, Ill. (Bi-M- 
35) Science-fiction stories, 1,000-20,000. Solidly 
plotted stories with good action and characterization, 
embodying human interest problems—now, in the 
past, or in the future—readers can understand and 
sympathize with. Cartoons. William L. Hamling. 1c 
up, cartoons $5 up. Acc. 

Michael Shayne Mystery Magazine (Renown) 50! 
Fifth Ave., New York 16. (M-35) Each issue con- 
tains a novelette of Michael Shayne by Brett Halli- 
day. Rest of magazine is open for detective and mys- 
tery stories of all schools, 1,500-15,000. Sam Mer- 
win, Jr. Acc. 

Satellite Science Fiction (Renown), 501 Fifth Ave., 
New York 16. (Bi-M-35) In each issue a novel 35,000- 


40,000. Also short stories representing good writing 
and imaginative quality, 1,500-6,000. Science fic- 
tion preferred to fantasy. Sam Merwin, Jr. Ic. Acc. 

Science Fiction Quarterly (Columbia), 241 Church 
St., New York 13. (Q-25) Same needs as Science-Fic- 
tion Stories, below. Yac up. Pub. 

Science Fiction Stories (Columbia), 241 Church St., 
New York 13. (Bi-M-35) Science fiction with adult 
motivation to 5,000; novelettes, 8,000-12,000. No 
fantasy. Robert W. Lowndes. Yac up. Pub. 


Western 


Action-Packed Western (Columbia), 241 Church 
St., New York 13. (Bi-M-25) Short stories 2,000- 
5,000; novelettes 10,000-15,000. Robert W. Lown- 
des. Vac up. Pub. Currently overstocked. 

Best Western Magazine (Stadium), 655 Madison 
Ave., New York 21. (Q-25) Same requirements and 
editors as Complete Western Book Magazine, below. 

Blazing Guns (Arnold), Room 307, 303 Lexington 
Ave., New York 16. (Bi-M-35) Westerns 500-15,000. 
Richard E. Arnold. Ic. Acc. 

Complete Western Book Magazine (Stadium), 655 
Madison Ave., New York 21. (Q-25) Western novels 
to 20,000; novelettes to 12,000; shorts to 5,000. 
Biggest current need for all Stadium magazines: shorts 
3,500 and under. Robert O. Erisman, Editor; Arthur 
Lane, Associate. Ic up. Acc. 

Double Action Western (Columbia), 241 Church 
St., New York 13. (Bi-M-25) Short stories, 2,000- 
5,000; novelettes 10,000-20,000. Robert W. Lown- 
des. Y2 up. Pub. Currently overstocked. 

Famous Western (Columbia), 241 Church St., New 
York 13. (Bi-M-25) Novelettes, 8,000-16,000; short 
stories to 5,000, articles to 2,000. Stresses charac- 
terization and adult motivation. Robert W. Lowndes. 
Yac up. Pub. Currently overstocked. 

Posse, Suite 205, 8511 Sunset Blvd., Los Angeles 
46, Calif. Hardhitting Western fiction (not typical 
pulp), sex, sadism, violence 4 la men’s books, 1,500- 
7,000. David Zenther. 1%. 30 days after acc. 

Real Western Stories (Columbia), 241 Church St., 
New York. (Bi-M-25) Same requirements as Famous 
Western, above. 

Texas Rangers (Thrilling), 10 E. 40th St., New 
York 16. (M-25) Fast-moving, action-packed short 
stories, 1,000-5,000. Novelettes 9,000-15,000. Book- 
length novels by arrangement. James Hendryx, Jr. 1c 
up. Acc. 

Triple Western (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-25) Western short stories to 5,000; 
adult novelettes to 20,000. No taboos. James Hen- 
dryx, Jr. le up. Acc. 

2-Gun Western (Stadium), 655 Madison Ave., New 
York 21. (Q-25) Short-shorts 500-2,000; short stories 
1,000-9,000. Robert O. Erisman, Editor; Arthur Lane, 
Associate. Ic up. Acc. 

Western Action (Columbia), 241 Church St., New 
York. (Bi-M-25) Same requirements as Double Action 
Western, above. 

Western Novel & Short Stories (Stadium), 655 Mad- 
ison Ave., New York 21. (Q-25) Short stories 1,000- 
6,000; novels to 20,000: Robert O. Erisman, Editor; 
Arthur Lane, Associate. Ic up. Acc. 

Western Short Stories (Stadium) 655 Madison Ave., 
New York 21. (Q-25) Stories 1,000-9,000. Robert O. 
Erisman, Editor; Arthur Lane, Associate. Ic up. Acc. 


FREE! FREE! FREE! Analysis of a THIS 


WEEK SHORT-SHORT by Robert Oberfirst 


THIS WEEK with a circulation of about 10,000,000 publishes the best short-shorts obtainable and pays the 
highest rates. This booklet shows what makes a This Week short-short tick. Stewart Beach, Fiction Editor 


of THIS WEEK, writes me regarding this booklet: 


This Week short-short and | thought it was just right. | felt it was something of a classic . . 


“read with a great deal of interest your analysis of a 


It will be 


moiled free to ail writers seriously interested in writing short-short fiction. 


ROBERT OBERFIRST, Literary Agent, 


P. O. Box 539, Ocean City, New Jersey 
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ADEAS offers you an inexpensive opportunity to ad- 
vertise your miscellaneous wants ard wares. Rate: 9c 
a word, first insertion; 8c a word, subsequent consecu- 
tive insertions of the Adea without change; no agency 
commission allowed. A checking copy of the maga- 
zine, 10c extra. Copy and remittance must reach us 
by the 28th of the second month preceding insertion. 
Critics, courses, agents, typists, may use display adver- 
tising only. AUTHOR & JOURNALIST, 1313 National 
Bank of Topeka Bldg., Topeka, Kans. 


BOOKS, MAGAZINES, NEWSPAPERS 


PUT eg LIFE, into your stories. Easy. We show De 4 

d for “How to Put Suspense into Your Stories.” I 
75c. ow. Delano Publishers, 232 W. Delano Avenue, 
Yonkers 5, N. Y 


WRITE SHORT-SHORT STORIES that Sell! Special folio shows 
how, with list of best markets—by Heideman—25c post- 
poid. F. Peacock, 2316 Chelsea Ave., Memphis 8, Ten- 
nessee. 


HOW TO BE A PUBLIC STENO (What to nares). “2800 
ment Social Security with public semeusene. 25,000 
word guide $2. Public Steno. Box 253, Tyler, Texa 


FOOL-PROOF HANDBOOK of English. Every writing aa 
explained and illustrated. $1.00. Marjorie Davidson, Lacey- 
ville, Penna. 

swers Do 1.00. F. M. Bernier, 296 Bed- 

ford St., Lexington 73, pg 


REVEALING BOOK—"How to Use Your Sixth Sense, 
Your b Im Knight. Gives you under- 
standing of where your impelling ur “§ come from and 
how you can become a creative genius. Order from the 
author, Homeland, Calif. $1.00 per oer postpaid. 


“| COMMITTED SUICIDE.” Sensational! $1.00 
it. Save unhappy lives. Ed Chenette, Bartow, F ma 


HOW TO WRITE FOR PUBLICATION. $1.00 Booklet tells all. 
Jim Ralph, 733 Ocean View Ave., Monrovia, Calif. 


RHYTHM IN WRITING—an interesting study of creative 
mind. For professional writers and dilettantes. $1.00. R. 
N. Risser, 30 W. Bayaud Ave., Denver 23, Colo. 


——_ FOR FILLERS, 10c. Pattillo Agency, Clanton, Ala- 


Pes. CALENDAR. All dates, including Easter, 1753- 
2152. Chart 21x28, $1. Thomas Carruth, Crowley, Louisi- 
ana. 


CLIPPINGS FOR SALE. A Hobby-Clipping Library of over 47 

ge accumulation on almost every conceivable Fg 

ay be purchased by topics. Ellen Keener Teter, 315 La- 
fayette Ave., Palmerton, Penna. 


FINANCIAL BACKER NEEDED for my 1957 book. Lawrence 
Feck, 1616 | Carll St., Fairmont, Cincinnati 25, Ohio; author, 
writer, p of literature. For writing 
proof, read my 1956 ‘literature jewel, $1.00 copy. This 
possibly best co-publishing oppotunity yet originated. 1! 


furnish copy now ready for printer, all originally conceived, 
engineer ie printing and publishing. Backer furnish 
capital. 

MARKETS 


INFORMATION GUIDE for cartoonists and gagwriters. Full 
writing | for 
Information Gulden” 2776 Court, N 


MARKET LISTS! Back numbes of AUTHOR & JOURNALIST 
listing various types of markets for manuscripts are avail- 
ee as long as they last, at 25¢ each postpaid. April, 


6 (Po , Including Light Vese). May, 1956 (Short- 
cue? Stories). June, 1956 (Travel, Farm Magazines). July, 
1956 (Handy Market List). Au ust, 1956 (Syndicates, 
Greeting Cards, Plays). September, 1956 (Specialized 
M ines). October, 1956 (Little Ma ame Religious 
Magazines). November, 1956 (Book Publishers). Decem- 
ber, 1956 Company Pub- 


lications). Send 25¢ each (coin or stamps) to AUTHOR & 
agg ong 1313 National Bank of Topeka Bidg., Tope- 
a, Kansas 


OPPORTUNITIES 


EARN MONEY WRITING Features and fillers. Send for par- 
ticulars. Ralph Underhill, Beebe, Arkansas. 


January, 1957 


BE SURE OF GETTING 


AUTHOR & JOURNALIST 


EVERY MONTH 
Articles by top-name authors 
A different market list in every issue 


Subscribe Now and Save Money! 


AUTHOR & JOURNALIST 
1313 Natl. Bank of Topeka Bldg. 
Topeka, Kansas 


| enclose remittance for my _ subscription: 

$3 for 2 years (saving me $3 over 

single copy cost) 

_.$2 for 1 year (saving me $1 over 
single copy cost) 


50c additional per year outside U.S.A. 
(Single copies 25¢ each) 


Name 


Street 


NEARLY 3000 CHARACTER TRAITS, 10 charts, wheel, list 
of emotions, etc., in SCB Characterization Kit. YOU can 
create thousands of realistic, pte nes characters that sell 


today’s stories. FREE cal . Complete Kit $2. 
FREE information. Blois, 576 Riverdale, Rich d-Van 
couver, BC, 

SERVICES 

LEARN EASY ABC TYPEWRITTEN Shorthand! Write: Dicto- 


graphia, 6196 Walnut, Omaha 6, Nebraska. 


WANT TO WRITE PROFESSIONALLY and thereby sell as 
quickly as possible? Find answer my ad, this magazine, 
page 33. NATALIE NEWELL, Ghostwriter. 


REESE CARTOON SERVICE, ‘toons drawn to your gags, fast 
worker. $1.00 each. S. N. Reese, Box 900, 69-652, Jeffer- 
son City, Mo. 


PHOTOGRAPHS FOR WRITERS. Reasonable. Paul's 
3702 Lakewood Ave., Chicago 13. 


= — adapted for television. See Will ina ad, 


PERSONALS 


FLOATING WORKSHOP TO BERMUDA. Combine summer va- 
cation with writing instruction. Staff includes: Pauline 
Bloom, Malcolm Stewart. Available only through AFTA, 
Doylestown, Pa. 


WRITERS: Correspondence invited. OBJECT: Round Robin. 
Reply stamp requested. Chanel Monaghan, 236 Columbia 
Place, Los Angeles 26, California. 

START PROFITABLE agg house: 
possibilities. Details. Barnes, Box 226-D, 
Virginia. 


AUTODYNAMICS Unlocks your subconscious swiftly, creative- 
ly, effortless Free Amazing Brochure. Box 847 (N-1), 
Ocean Park, calif. 


EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-letter. This club is conducted on a high 
ep to help lonely, refined, marriageable men andwomen 

ast nationwide membershi st ea rticu- 


t home. Unlimited 
Portsmouth, 


ADE AS 


9 Letters Like This... 
“Dear Mr. Uhlan: ...very pleased with the job 
you have done on my book, Six on an Island. The 
jacket is very attractive and eye-catching, and I 
have received many compliments on it. 

“I must compliment you on the really fine job 
you people have done in promoting the book. I 
have been pleasantly surprised at the amount of 
recognition and publicity it has been getting. 

“Articles...appeared in the following Michigan 
papers: Detroit Free Press, Bay City Times, Saginaw 
News, Flint Journal, Owosso Argus, Chesaning 
Argus, Cheboygan Daily Tribune (front page!) and 


i. Drop the Hook. 


Reviews Like This... 
Los Angeles Herald-Express on The Jordan Beach- | 
head: “This is a remarkable first novel....It is too 
early as yet to hail the Rev. Mr. Kepler as another 
Lloyd C. Douglas, who also preached at the First 
Congregational Church and then went on to write 
many fine novels. But The Jordan Beachhead is an | 
outstanding first effort... .” 


Richmond (Va.) Times-Dispatch on Herbert 
Hoover: Public Servant and Leader of the Loyal 
Opposition (A Banner Book): “Penetrative study... ti 
a distinct contribution to that long shelf of readable 1 
books on the lives of the American Presidents 
which merits the attention of both serious students ! 
and general readers....” 


4) Autograph Parties Like This... 
At an autograph party held for the Rev. James 
Kepler, author of The Jordan Beachhead, more than 
200 books, autographed by the author and by 
actor Charlton Heston, star of films, radio and TV, 
sold in one afternoon. 


5] Reprint News Like This... 
A 9-page news condensation of World Peace by 
Covenant in the August, 1956, issue of the national 
magazine Facts Forum. 

Hard-cover reprint rights sold on Young John and 


St. Ignace Republican-News (again front pagel). 

“...1 have been interviewed over WNEM-TV, Bay 
City, on WBCM radio, Bay City, and over WJR 
radio, Detroit... which covers Ohio, Indiana, IIli- 
nois and Pennsylvania. The Michigan State Univer- 
sity radio station, WKAR, East Lansing, has written 
me to arrange an interview, and...may arrange to 
read the book on their Radio Reading Circle. 

“Two bookstores...are planning autograph par- 
ties...and the Canadian Sault TV station is ex- 
pected to interview me....Several clubs have 
contacted me in regard to reviewing the book at 
their meetings.... 
Fr “Altogether, I am more than happy over your 
“a ©6promotion job; it just couldn't be better.” 

: (From Uldene Rudd LeRoy, author of Six 
on an Island, published in September.) 


7 © Author Recognition Like This... 

wu After reading How to Have Enough Money by Man- 
aging Your Income, the President of the Christian 
Booksellers Association invited the author, George 
Bowman, to address the Association on the subject 
of money management. As a result, Mr. Bowman 
received an assignment to do another book. 


A 16-line paragraph on 50 Years of American 
Comedy in Walter Winchell’s nationally syndicated 
column. 

A 2-page picture story on Leonard Hankins (co- 
author of Nineteen Years Not Guilty) in the Louis- 
ville Courier-Journal Sunday magazine section. 


Exposition Press | 


New Brochure — Free! 
Read the complete story of 20 years of success- 
ful publishing in our new illustrated brochure, Ff 
You Can Publish Your Book. Contains vital in- 
formation about publishing, publicity, sales, for 
every writer....Write for your free copy today. § 


Dept. 41611, 386 Fourth Avenue, 


In Calif. 9172 Sunset Boulevard. York 16, N.Y. 


Hollywood 46 


Wh 
Be fF 
Of New York = 
@ Publicity Like This... 


